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INTELLECTUAL CAPITAL —INTANGIBLE ASSETS
MATERIALISED IN THE MAIN ENGINE OF THE NATIONS
ECONOMIC RECOVERY

Laura-Maria, Dindire', Silvia, Dugan?

Abstract: The research developed in this paper is mainly aimed at the achievement of certain
analyses on some key variables of intellectual capital in companies from EU countries and thus, implicitly,
from Romania, as well as through the Pearson correlation matrix, intensity analysis of the relationships
between the respective variables of the three dimensions related to the intellectual capital, namely the human
capital, the structural and relational capital and the GDP/capita. The main research techniques used for the
research were: investigation of secondary data and content analysis of the major reports of international
organisations on intellectual capital, as well as statistical methods of analysis and interpretation of data,
respectively descriptive statistics and correlations. The main results of the research consist in identifying the
main directions that envisage the area of intellectual capital in which companies must act to diminish the
negative effects of the economic crisis.

Keywor ds: intellectual capital, human capital, relational capital, structural capital, correlation matrix.

JEL classification: O11, 032, 24

Introduction

The measurement of the intellectual capital and of the knowledge management is not
reflected in most cases in the companies’ monetary and financial — accounting records, the
reporting being rather voluntary than mandatory. As such, there is a huge difference between
the reporting methods used by companies and in the typology of the indicators reported.

In the case of intangible assets, intellectual capital measurement, although being in the
atention of numerous scientific studies, is quite controversiad. Thus, any assessment
methodology may be, in some regards, questioned. However, practitioners and international
organisations are constantly seeking new ways of improvement. After a review of the
various assessment methods and models, we consider that the most important are: the
Intangible Assets Monitor (Sveby, 1997), Balanced Scorecard (Kaplan and Norton, 1996),
addressing the intellectua capita of Edvinsson and Maone, respectively the business
navigator of Scandia (Edvinsson and Malone, 1997), IC - Index (Roos et al., 1997).

As such, this paper aims to carry out anayses on certain key variables of intellectua
capital within the companies from the European Union member countries, so that we know
the main directions in which the Romanian companies must intervene to take action to
reduce the gaps on the scale of values integrated in the intellectual capital.

1. Thecurrent state of research in thefield of intellectual capital

The results of London & Siva's study (2011, pp. 846-855) shows that the most
important characteristics of successful international companies regarding intellectual
capital are: specialisation of skills and capabilities of both companies and employees and
the niche expertise, as well intercultural capacity. Another important result of the study
refers to the ability of companies to be reflexive, developed on three dimensions:
awareness, responsiveness and adaptation to change. By anaysing the effects of the three
dimensions of intellectua capital, respectively human, relational and structural capital, on
employees’ work satisfaction Longo & Mura (2011, pp. 278-287) demonstrate by means of
a structural equation that there is a positive influence of the human capital, as a whole, but
there are differences between the influences of the three dimensions. Thus, human and
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relational capital does not directly affect the employees’ satisfaction and retention, but they
are mediated by the structural capital. In addition, the results of this study identify two
measures that positively influence the intellectual capital and contribute to the employees
satisfaction and retention, namely communication and employee aignment to the
company’s strategy and the building of a collaborative organisational environment in
which knowledge and information flows freely, thus stimulating the development of
relational capital.

Regarding the measurement of intellectual capital, Guthrie, Ricceri & Dumay (2012,
pp. 68-82) consider that reporting and counting may refer to: the size and devel opment of the
following knowledge resources: employees skills, relationships with the customers,
financial relationships and information and communication technology. The literature shows
numerous works that emphasise the idea that the difference between the market value and
the value of the company’s assets may be explained in terms of intellectua capita (Brennan,
Connel, 2000, pp. 206-240; Han & Han, 2004, pp. 519-527; Kitts, Edvinsson & Beding, T.,
2001, pp. 35-50, Drucker, 1995, Sveby, 1997). Han & Han (2004, pp. 519-527), after having
done an analysis of the intellectua capital indicators specified in previous research, mention
that the most important indicators and assessment dimensions concern: customers, processes,
innovation and human capital, but that the earlier models do not include the specific weight
of the indicators used in the decision making process. It is estimated that many researches
came to the result that between the firm’s investment in R&D, advertisng and market value
of the firm there is a significant association. The authors choose the following indicators:. for
customer capital — the rate of customer growth, customer satisfaction index, customer
retention rate, average revenue per customer; for human capital — the index of motivation,
leadership index, quality of training programmes and staff training, IT literacy; for
structural capital — investment in IT, business partners satisfaction index, businesses with
new products, quality of corporate performance.

Knowledge and knowledge management are key areas for most organisations today,
particularly for those that are knowledge intensive. In this context, the implementation of
knowledge management involves more than implementing certain IT tools, it requires
changes in the organisational structure, culture and processes, and the first step in changing a
company into a knowledge intensive company is to become aware of the knowledge it has,
materialised in the intellectua capital. Montequin et a. (2006, pp. 525-538) after doing an
analysis of the most important factors that ensure success in the implementation of
knowledge management, explained by Bixler (2002), namely: vision and leadership — the
existence of a strategic plan for knowledge management, organisational and communication
training, measurement of performance in business, infrastructure for knowledge
management, resources, governance: policies and procedures and Skyrme and Amidon
(1997), namely: clear and explicit business strategy, extensive sawy of knowledge, a
convincing vision on knowledge, the existence of a leadership of knowledge, of certain
systematic processes of knowledge, of a well-devel oped infrastructure in terms of knowledge,
propose a new non-monetary assessment model with a tree-like structure, on three levels:
blocks, clusters and indicators. Thus, starting from the formula of intellectua capital, as sum
of the human, structura and relational capital, they propose for the qualitative measurement
the following indicators: for the human capital — the proficiency of people, improvement of
these skills, staff stability, improvement of individuals and groups capacity; for the
structural capital: ICT penetration, technology production, business philosophy and
process, organisational structure, intellectual property, and for the relational capital: the
customer base, customer loyalty, market proximity, sales effectiveness, vendors, networking
with other market players. After an analysis of the most important conceptualisations of
intellectual capital and of the variables of the three components of intellectua capital,
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Martin-de-Castro et al. (2011, pp. 649-662) identifies the following dimensions and
variables. Thus, human capital has the following three dimensions. knowledge — formal
education, specific training, development and experience of the staff, skills — individua
learning, collaborative teamwork, individua knowledge sharing through communication,
know-how and leadership and behaviours — patterns, paradigms, sense of belonging, self-
motivation, job satisfaction, flexibility and creativity. Structural capital is developed on the
following dimensions and variables: technological capital — efforts on research and
development, technology infrastructure, intellectual and industrial property. Organisational
capital includes organisational culture, shared values and attitudes, telecommunications and
information capabilities, as well as organisational design.

2. Objectives and methodology of the scientific research

The purpose of this paper isto provide a comparative anaysis of the main pillars of
intellectual capital in the companies from the member countries of the European Union,
focusing on the place held by Romania in this context. We also consider pointing out the
main directions in which Romanian companies must intervene to reduce the gaps
compared to the countries that gain performance as a result of promoting an appropriate
policy of intellectual capital.

As such, the specific objectives of thisstudy aim at:

O1: Analysis of the performance of companies in the EU countries on certain key
variables representative of the human capital dimension, such as: Extent of staff training,
Cooperation in Labour - Employer Relation, Brain Drain for the period 2007 — 2010, for
which there is data at the level of international organisations.

0O2: Analysis of the performance of companies in the EU countries on the variables
related to the relational capital dimension, namely: Intensity of local competition, Degree
of customer orientation, Extent of marketing, University - industry collaborationin R & D,
for the same period, namely 2007-2010.

O3: Analysis of the performance of companies in the EU member countries on
certain significant variables of the structural capital dimension, such as: Production process
sophistication, Company spending on R & D, Ethical Behaviour of firms.

O4: Analysis of the correlation between the variables related to the three dimensions
of intellectual capital and GDP/capita in 2010, for which there are the most recent data in
the World Economic Forum Reports on global competitiveness.

In order to select the variables we conducted a content analysis of the relevant
reports of the international organisations such as. World Bank, World Economic Forum,
Eurostat and UNCTAD dtatistics and publications, Eurobarometers and EU reports on
intellectual capital. Given that this area subject to our analysis is essentially intangible, we
consider it is appropriate to have an assessment that uses the qualitative variables, the only
ones that we have identified in this regard, as the ones provided by the Reports of the
World Economic Forum on global competitiveness.

The data collection was conducted for the period 2007 — 2010, for which there is
the most recent data for al the European Union countries. All variables are expressed on a
value scale ranging from 1, the minimum value, undesirable, to 7, the maximum value.

3. Dataanalysis, collection and inter pretation of results

Statistical methods of analysis were applied for the data analysis, from the most
simple ones (descriptive statistics) up to achieving complex analyses of the links-between-
variables type, respectively correlations. For the statistical processing of the data collected,
we used the EXCEL computer software, the Data Analysis module.



Based on the graphs presented below, many studies can be carried out. We do not
am at an exhaustive analysis of these variables, but at a synthesis of the variables of the
three dimensions related to intellectual capital:

- Concerning the variable related to the human capital, respectively the readiness of
the personnel in the companies from the EU member countries (HCV 1) the supremacy
of the Nordic countries stands out, namely: Denmark, Sweden, Finland, Luxembourg,
Netherlands. Romania, although recorded decreases in the period 2007 — 2010, recorded
higher values than Bulgaria, Italy, Greece, Hungary and even Portugdl, in the years 2007,

2008 (Chart no. 1).
S
=5
E!

The degree of staff training 2009

O RN WABUON

[t

Estonia S——
Finland | ——
France [E——
Germany | —
S
Ireland =
Poland ..
Portugal [EEEEEE
Romania S
Slovak Republic [
Slovenia [EE—
Spain [
Sweden — et

] E 3 : '5 8 Z’ ini
‘ﬁ S8 g g g B The degree of staff training 2010
an
2¥335¢ 63
@ 3 T

Netherlands =’

® The degree of staff training 2007
M The degree of staff training 2008

E

o

®

-

a

=

z

‘=

Czech Republic

Uni

Source: Data processed by the authors based on World Economic Forum Global Competitiveness Reports
for the period 2007 — 2012

Chart no. 1 The degree of staff training in the companies from the EU member
countriesin the period 2007 — 2010

- Concerning the variable aso related to the human capital dimension, namely the
employee - employer cooperation (HCV?2), its highest value was recorded in Denmark,
athough even in this country there has been a downward trend during the period under review.
Other countries with high values for this variable are. Austria and Sweden, the Netherlands,
Luxemburg. Another aspect that stands out is that of the downward trends regarding the
employee - employer cooperation, in the vast mgjority of EU countries in the period under
review, one of the causes is most likely the effect of the financia crisis. Romania recorded a
dight increase in 2008, and afterwards decreases of the vaues of this variable. In 2010
Romania was positioned at the end of the ranking, holding the lowest value of the employee -
employer cooperation variable, compared to the other EU countries (Chart no. 2).

E Employee - employer cooperation 2007

® Employee - employer cooperation 2008

ORNWBULMON

» Employee - employer cooperation 2009

® Employee - employer cooperation 2010

Letonia [Em—

Lithuania E55
Luxembourg [EE—
Poland 55
Spain 55
Sweden |
United Kingdom |

Malta
Portugal

Finland
Netherlands | .

Denmark [EEE———
France [
Greece S

italy S, |

Germany
Ireland

Estonia

Bulgaria "
Cyprus =

Czech Republic

Romania |

Slovak Republic |
Slovenia B

Austria
Belgium
Hungary |

Source: Data processed by the authors based on World Economic Forum Global Competitiveness Reports
for the period 2007 — 2012

Chart no. 2 Employee — employer cooperation in the EU countries
in the period 2007-2010




- The third variable of the human capital dimension, Brain drain (HCV3), a
phenomenon so current nowadays (Voicu I.1., Talmaciu ., 2011, pp. 2084), polarises at the
two extremes the economically developed countries, in which the infusion is very high
and, at the other extreme, the less developed countries such as Romania, Bulgaria etc.
which export plenty of brain drain (Chart no. 3).
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Chart no. 3Brain drain at thelevel of companiesfrom EU countries
in the period 2007-2010

- Thefirst variable related to the relational capital dimension which will be analysed,
the Intensity of local competition (RCV 1) does not create big differences between the EU
member countries, as in the case of the variable previousy anaysed, namely that of the
brain drain. Germany along with Austria and the Netherlands have very high scores for this
variable. Romania, except in 2008 when it had a slight increase, has recorded decreases of
the scores related to the intensity of the local competition, being situated, alongside with
Bulgaria and Greece, at the end of the ranking (Chart no. 4).
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Chart no. 4 Intensity of local competition related to the companiesin the EU
countriesin the period 2007-2010

- Concerning the degree of companies orientation towards customers (RCV2), a
variable aso integrated to the dimension of relational capital, it is to be noted, as we have
grown accustomed to leading scorers, the economically developed countries, the highest
values being held by Sweden and Austria, but also by Belgium, Denmark, Germany,
Ireland, Luxembourg, and the Netherlands. Romania recorded values comparable to those
of the companies in Bulgaria and Hungary (Chart no. 5).
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Chart no. 5 Degree of companies orientation towards customersin the EU countries
in the period 2007-2010

- Regarding the extent of marketing in companies (RCV3), variable of the
relational capital dimension, in most countries the decreases in the values of this variable
in the period 2007-2010 are to be noted, which shows a decrease of the marketing budgets
during the crisis. There are also countries in which the companies managers have
understood the positive effects of marketing which represent a springboard and which must
be more aggressive just because of the crisis, such as Sweden, Hungary and Luxembourg.
In Romania the measure of implementing marketing decreased during 2007 — 2010, yet
recording higher values than those in Bulgaria and comparable to those in Latvia, Greece,
Hungary (Chart no. 6).
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Chart no. 6 Extent of marketing within the companies from the EU countries
in the period 2007-2010

- The collaboration in research — development between the academic and
entrepreneurial environment (RCV4) hasfairly low values in many of the EU countries,
recording scores much lower than the previously analysed variables. None of the countries
analysed reaches the score 6, and most of them revolve around the values 3 and 4 out of
the maximum of 7, which means poor collaboration in research — development between the
two environments. Romania holds a position comparable to that of Bulgaria, managing to
succeed only Greece. The highest values were recorded in the United Kingdom, which also
had a significant increase in this variable during the period under review, in Finland and
Sweden (Chart no. 7).
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Chart no. 7 Collaboration in resear ch-development in the academic and
entrepreneurial environment in the EU countriesin the period 2007-2010

- The first variable corresponding to the structural capital dimension, which we
analyse, respectively the Sophistication of the production processes (SCV1) produces
big differences between the EU countries. There are countries which hardly exceed a score
of 3, such as Bulgaria and Romania. Between the values 3 and 4, so with low scores of this
variable, there are also Cyprus, Greece, Hungary, Latvia, Lithuania and Poland. A very
favourable situation is found in Germany, Sweden, the Netherlands, Finland and Denmark,
but also in Austriaand Belgium (Chart no. 8).
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Chart no. 8 Sophistication of the production processesin the companies
in the EU in the period 2007-2010

- This indicator as well, namely the Investment of companies in research-
development (SCV2), aso integrated in the relational capital dimension, highlights big
differences between the EU countries. There are also many countries with low scores of
these variables, respectively between 3 and 4, such as Bulgaria, the Czech Republic,
Greece, Hungary, Italy, Latvia, Lithuania, Romania and Slovakia. The highest values are
held by Denmark, Finland, Sweden, the Netherlands, Luxembourg and Austria. The most
unfavourable situation is in Greece which, in addition to recording the lowest values in
terms of investment of companies in research — development, aso records the highest
decline in the period under review (Chart no. 9).
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Chart no. 9 Investment of the companiesin the EU countriesin research —
development in the period 2007-2010

- Ethical behaviour of firms (SCV3), the third variable related to the structural
capital dimension subject to this review, polarises at the two extremes, namely the
economically developed countries, which have high values of this variable, such as:
Denmark, Finland, the Netherlands, Sweden, Germany, the United Kingdom, Austria and,
at the other extreme, with low values, thus with poor ethical behaviours of the firms,
countries less developed economically, namely: Bulgaria, Greece, Romania, Slovakia.
Another feature that stands out in this indicator is the depreciation of ethical behavioursin
the vast mgjority of the countriesin the period under review (Chart no. 10).
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Chart no. 10 Ethical behaviour of firmsin the EU countriesin the period 2007-2010

In order to answer the fourth objective of this paper, namely that of analysing the
correlations between the variables corresponding to the three dimensions of the intellectual
capital and the GDP/capita, we used the correlation matrix, respectively the Pearson
correlation coefficient. We have obtained the following results shown in the table below

(Tableno. 1)



Tableno. 1 Matrix of correation between the essential variables of theintdlectual

capital corresponding to thethree dimensions: human capital, relational capital
and structural capital and GDP/capita

PiB/loc [Hovl  [HCV2  Trcva  [revi [Rovz Jrev3a [Rova [scvi [scva [scvs

P1B/loc 1.00

HCV1 0.73 1.00

HCv2 0.63 0.83 1.00

HCV3 0.74 0.90 0.78 1.00

RCV1 0.31 0.51 0.45 0.63 1.00

RCV2 0.63 0.85 0.76 0.78 0.50 1.00

RCV3 0.69 0.85 0.68 0.86 0.70 0.80 1.00

RCV4 0.61 0.86 0.77 0.87 0.58 0.83 0.86 1.00

SCv1 0.76 0.87 0.70 0.87 0.60 0.86 0.93 0.84 1.00

SCV2 0.69 0.90 0.72 0.86 0.48 0.84 0.88 0.87 0.94 1.00
SCV3 0.75 0.91 0.79 0.93 0.52 0.83 0.85 0.84 0.89 0.90

1.00

Data processed by the authors

Theresultsof theanalysislead usto the following CONCLUSIONS:

e The strongest correlations are established between GDP/capita and the following
variables. sophistication of the production processes (r = 0.76), ethical behaviour (r

=0.75), brain drain (r = 0.74) and degree of staff training (r = 0.73).

e Other correlation factors with very high values indicating very strong intensities of

the links between the variables, with values > 0.90 are the following:

- Between the degree of staff training and: ethical behaviour (r = 0.91), brain drain

(r = 0.90) and the company’ s investment in research — development (r = 0.90);
- Between brain drain and ethical behaviour (r = 0.93);

- Between extent of marketing and sophistication of the production processes (r =

0.93):

- Between the sophistication of the production processes and the company’s

investment in research — development (r = 0.94);

- Between the company’s investment in research — development and the firm’s

ethical behaviour (r =.90).

We can conclude that this study, along with an analysis of the key variables of
intellectual capital, in the companies from the EU countries, alows the identification of

Romania's strategic directions to be followed to diminish the negative effects of

the

economic crisis. Furthermore, the research demonstrates the existence of very strong
positive relationships between GDP/capita and some of the variables of intellectual capital.
In the EU states, the need to develop intellectua capital is shown by the Europe 2020
Strategy, which set as target 40% of the people aged 30 to 34 to have completed higher

education studies or their equivalent (loneci, Antonescu et Chirila, 2011, pp. 609-612).
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CAPITALUL INTELECTUAL —ACTIV INTANGIBIL
CONCRETIZAT IN PRINCIPALUL MOTOR DE RELANSARE
ECONOMICA A NATIUNILOR

Laura-Maria, Dindire!, Silvia, Dugan®

Rezumat: Cercetarea elaborata la nivelul prezentei lucrdri are ca principal scop realizarea unor
analize asupra unor variabile reprezentative ale capitalului intelectual, la nivelul companiilor din farile UE,
deci, implicit, si la nivelul Roméaniei, precum si prin intermediul matricel de corelatie Pearson, analiza
intensitarii legaturilor dintre respectivele variabile ale celor trei dimensiuni aferente capitalului intelectual,
respectiv capitalul uman, capitalul relagional si capitalul structural si PIB/locuitor. Principalele tehnici de
cercetare utilizate pentru realizarea cercetarii au fost: investigarea datelor secundare si analiza de conyinut
a principalelor rapoarte ale organizariilor internasionale cu privire la capitalul intelectual, precum si
metode statistice de analiza si interpretare a datelor, respectiv statistici descriptive si corélarii. Principalele
rezultate ale cercetarii constau n identificarea principalelor direcii, care anvizajeazi aria capitalului
intelectual, Tn care companiile trebuie sz interving pentru a diminua efectele negative ale crizel economice.

Cuvinte cheie: capital intelectual, capital uman, capital relasional, capital structural, matrice de corelasie.

Clasificare JEL: O11, 032, 24

Introducere

Masurarea capitalului intelectual si a managementului cunoasterii nu este reflectata, in
cele mai multe cazuri, Tn evidentele monetare, financiar-contabile ae companiilor, raportarea
fiind ma degraba voluntara decét obligatorie. Ca atare, exista o diferenta foarte mare intre
modalitatile de raportare utilizate de companii si n tipologiaindicatorilor raportati.

Fiind vorba de active intangibile, masurarea capitalului intelectual, desi supusa
atentiel  numeroaselor studii  stiintifice, este destul de controversata. Astfel, orice
metodologie de evaluare poate fi, din anumite puncte de vedere, contestata. Totusi,
practicienii si organizatiile internationale cauta permanent noi modalitati de perfectionare.
Dupa o analiza adiferitelor metode si modele de evaluare, apreciem ca cele mai importante
sunt: Monitorul Activelor Intangibile (the Intangible Assets Monitor) (Sveby, 1997),
Balanced Scorecard (Kaplan si Norton, 1996), abordarea capitalului intelectua a lui
Edvinsson si Malone, respectiv navigatorul de afaceri Scandia (the business navigator of
Scandia) (Edvinsson si Maone, 1997), IC — Index (Roos et al., 1997).

Ca atare, lucrarea isi propune si realizeze analize asupra unor variabile reprezentative
ae capitaului intelectua, la nivelul companiilor din tarile membre ale Uniunii Europene,
astfel Tncét sa rezulte directiile principale in care companiile roméanesti trebuie sa intervina
pentru a diminua decal gjele pe scala valorilor integrate capitalului intelectual.

1. Stadiul actual al cercetarilor Tn domeniul capitalului intelectual

Rezultatele studiului lui London & Siva (2011, pp. 846 - 855) releva ca cele mai
importante caracteristici ale firmelor internationale de succes in ceea ce priveste capitalul
intelectual sunt: specializarea abilitatilor si capacitatilor atét ae firmelor cat si ae
anggatilor si expertiza de nisa, precum si capacitatea interculturala. Un alt rezultat
important a studiului face referire la capabilitatea companiilor de a fi reflexive, dezvoltata
pe trei dimensiuni: constientizarea, capacitatea de reactie si adaptarea la schimbare.
Anadizénd efectele celor trel dimensiuni ale capitalului intelectual, respectiv capitalul

! ector universitar doctor in cadul Universititii , Constantin Brancoveanu” din Pitesti, email:
lauradindire@yahoo.com

2 Conferentiar universitar doctor in cadrul Universitatii , Constantin Brancoveanu” din Pitesti, email:
dugan_silvia@yahoo.com
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uman, relational si structural, asupra satisfactiel muncii angajatilor, Longo&Mura (2011,
pp. 278-287), demonstreaza printr-o ecuatie structurala ca exista o influenta pozitiva a
capitalului uman, in ansamblu, dar sunt diferente intre influentele celor trei dimensiuni.
Astfel, capitalul uman si cel relational nu afecteaza direct satisfactia si retentia angajatilor,
ci sunt intermediate de capitalul structural. Tn plus, rezultatele acestui studiu identifica
doua masuri care influenteaza pozitiv capitalul intelectual si contribuie la satisfactia si
retentia angajatilor, respectiv comunicarea si alinierea angajatilor la strategia companiel si
construirea unui mediu organizational colaborativ Tn care cunostintele si informatia circula
liber, stimulénd astfel dezvoltarea capitalului relational.

Referitor la masurarea capitalului intelectual, Guthrie, Ricceri &Dumay (2012,
pp. 68-82) apreciaza ca raportarea si numararea pot face referire la: marimeasi dezvoltarea
urmatoarelor resurse ale cunoasterii: competentele angajatilor, relatia cu clientii, relatiile
financiare si tehnologia informatiel si comunicarii. Literatura de specialitate evidentiaza
numeroase lucrari care accentueaza ideea ca diferenta dintre valoarea de piata si valoarea
activelor companiilor poate fi explicata prin prisma capitalului intelectual (Brennan,
Connel, 2000, pp. 206-240; Han& Han, 2004, pp. 519-527; Kitts, Edvinsson & Beding, T.,
2001, pp. 35-50; Drucker, 1995; Sveby, 1997). Han & Han (2004, pp. 519 - 527) dupa ce
realizeaza o analiza asupra indicatorilor capitalului intelectual specificati Tn cercetari
anterioare, specifica ca cel mai importanti indicatori si dimensiuni de evauare vizeaza:
clientii, procesele, inovatia si capitalul uman, dar ca modelele anterioare nu includ
greutatea specifica a indicatorilor utilizati Tn procesul de luare a deciziei. Se apreciaza ca
multe cercetari au gjuns la rezultatul ca intre investitiile firmei in R&D, publicitate si
valoarea de piata afirmel exista o asociere semnificativa. Autorii aleg urmatorii indicatori:
pentru capitalul clienti (customer capital) — rata de crestere clienyi, indexul satisfactiei
cliensilor, rata retensiel cliensilor, media veniturilor pe client; pentru capitalul uman
(human capital) —indexul motivariel, indexul leadershipului, calitatea programelor de
instruire si pregatire a personalului, alfabetizarea in privinga IT-ului; pentru capitalul
structural - investisia in IT, indexul satisfacriei partenerilor de afaceri, afacerile cu
produse noi, calitatea performanyei corporative.

Cunoasterea si managementul conoasterii sunt domenii cheie pentru cele mai multe
organizatii, In prezent, in special pentru cele care sunt knowledge intensive. Tn acest
context, implementarea managementului cunoasterii presupune ma  mult decat
implementarea unor instrumente 1T, presupune schimbari Tn structura organizatorica,
cultura si procese, iar primul pas in transformarea unel companii ntr-o companie
knowledge intensiva este si devina constienta de cunostintele pe care le detine,
materializate in capitalul intelectual. Montequin et al. (2006, pp. 525 — 538), dupa ce fac 0
analiza a celor ma importanti factori care asigura succesul in ceea ce priveste
implementarea managementului cunoasterii, explicati de Bixler (2002) respectiv: viziune si
leadership — existenza unui plan strategic al managementului cunoasterii, training
organizasional si comunicarional, masurarea performansel in afaceri, infrastructura
pentru managementul cunoagterii, resurse, guvernanya: politici si proceduri si Skyrme si
Amidon (1997), si anume: strategie de afaceri clara si explicita, cunostinse vaste despre
cunoagstere, 0 viziune convingatoare asupra cunoagterii, existenra unui leadership al
cunoasterii, a unor procese sistematice asupra cunoasterii, a unel infrastructuri bine
dezvoltate in planul cunoasterii, propun un nou model de evaluare non monetara, cu o
structura arborescenta, pe trei niveluri: blocuri, clustere si indicatori. Astfel, plecand de la
formula capitalului intelectual, ca suma ntre capitalul uman, structural si relational, e
propun pentru masurarea calitativa, urmatorii indicatori: pentru capitalul uman —
competensa oamenilor, Tmbundtarirea acestor competense, stabilitatea personalului,
imbunatarirea capacitarii persoanelor si a grupurilor; pentru capitalul structural:
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patrunderea ITC, producria tehnologiei, filozofia si procesul de afaceri, structura de
organizare, proprietatea intelectuala; iar pentru capitalul relational: baza de cliens,
loialitatea clienyilor, apropierea de piard, eficiensa vanzarilor, furnizorii, interrelationarea
cu alyii actori de pe piara. Dupa o andiza a celor mai importante conceptualizari ae
capitalului intelectual si ale variabilelor celor trei componente ae capitalului intelectual,
Martin-de-Castro et al. (2011, pp. 649-662) identifica urmatoarele dimensiuni si variabile.
Astfel, capitalul uman are urmatoarele trel dimensiuni: cunoasterea (knowledge) —
educatia formala, trainingul specific, dezvoltarea si experienta personaului, abilitarile -
invatarea individuala, colaborarea in munca de echipa, schimbul de cunostinte individuale
prin comunicare, know-how-ul si leadership-ul si comportamentele - modele, paradigme,
sentimentul de apartenenta, auto-motivarea, satisfactia muncii, flexibilitatea si
creativitatea. Capitalul structural este dezvoltat pe urmatoarele dimensiuni si variabile:
capitalul tehnologic - eforturile in privinta cercetarii si  dezvoltarii, infrastructura
tehnologica, proprietatea intelectuala si industriala. Capitalul organizational cuprinde
cultura organizationala, valorile si atitudinile Tmpartasite, capabilitatile Tn privinta
telecomunicatiilor si informatiei precum si designul organizational.

2. Obiectivelesi metodologia cer cetarii stiintifice

Scopul acestei lucriri este de arealiza o analiza comparativa a principalilor piloni ai
capitalului intelectual la nivelul companiilor din tarile membre ae Uniunii Europene,
insistand asupra locului pe care 1l ocupa Romania in acest context. Avem in vedere, de
asemenea, indicarea principalelor directii in care companiile romanesti trebuie si se
intervina pentru diminuarea decalgjelor fata de tarile care obtin performante ca urmare a
promovarii unel politici adecvate a capitalului intelectual.

Ca atare, obiectivele concrete ale acestui studiu vizeaza:

O1: Analiza evolutiei performantelor companiilor din tarile membre UE asupra unor
variabile reprezentative ale dimensiunii capital uman, cum ar fi: Gradul de pregatire a
personalului (Extent of staff training), Cooperarea angagjat - anggjator (Cooperation in labor
— employer relation), Brain drain, pentru perioada 2007 — 2010, pentru care exista date la
nivelul organizatiilor internationale.

02: Andliza evolutiel performantelor companiilor din tarile membre UE asupra
variabilelor aferente dimensiunii capital relational, si anume: Intensitatea competitiel locale
(Intensity of local competition), Gradul orientarii inspre clienti (Degree of customer
orientation), Masura implementarii marketingului (Extent of marketing), Colaborarea in
cercetare — dezvoltare (R&D) dintre mediul academic si mediul antreprenorial (University
—industry collaboration in R&D), pentru aceeasi perioada, respectiv 2007- 2010.

O3: Andiza evolutiel performantelor companiilor din tarile membre UE asupra unor
variabile semnificative de dimensiunii capita structurd, cum ar fi: Sofisticarea procesdlor de
productie (Production process sophistication), Investitia companiel in cercetare — dezvoltare
(Company spending on R& D), Comportamentul etic a firmelor (Ethica behavior of firms).

O4: Andiza corelatiilor dintre variabilele aferente celor trel dimensiuni ae
capitalului intelectual si PIB/locuitor, la nivelul anului 2010, pentru care exista cele mai
recente date Th Rapoartel e asupra competitivitatii globale World Economic Forum.

Pentru selectarea variabilelor am realizat o analiza de continut asupra
rapoartelor relevante ale organizatiilor internationale cum ar fi: World Bank, World
Economic Forum, statistici si publicatii Eurostat si UNCTAD, eurobarometre si rapoarte
ale UE privind capitalul intelectual. Avand in vedere ci acest domeniu supus anadlizel
noastre este prin excelenta, intangibil, apreciem ca este adecvata o evaluare care utilizeaza
variabile calitative, singurele pe care le-am identificat, Tn acest sens, fiind cele oferite de
Rapoartele asupra Competitivitatii Globale ale World Economic Forum.
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Colectarea datelor s-aredlizat pentru perioada 2007 — 2010, pentru care exista cele
mai recente date, pentru toate tarile membre ale Uniunii Europene. Toate variabilele sunt
exprimate pe o scala valorica delal, valoareaminima, indezirabila, la 7, val oarea maxima.

3. Analizadatelor, obtinerea si interpretarearezultatelor

Pentru analiza datelor s-au aplicat metode statistice de analiza, incepand cu cele mai
simple (statistici descriptive) si gungand la realizarea unor analize complexe de tipul
legaturilor dintre variabile, respectiv, corelatii. Pentru prelucrarea statistica a datelor culese
am utilizat softul informatic EXCEL, modulul Data Analysis.

Pe baza graficelor pe care le prezentam Tn cele ce urmeaza, pot fi realizate numeroase
analize. Nu ne propunem o analiza exhaustiva a acestora ci 0 sinteza a variabilelor celor
trei dimensiuni aferente capitalului intelectual:

- Referitor la variabila, aferenta capitalului uman, respectiv gradul de pregatire a
personalului la nivelul companiilor din tarile membre UE (HCV1) se remarca
suprematia tarilor nordice, respectiv: Danemarca, Suedia, Finlanda, Luxemburg, Olanda
Romania, desi a nregistrat descresteri in perioada 2007 — 2010, inregistreaza valori mai
mari decét Bulgaria, Italia, Grecia, Ungariasi chiar Portugalia, la nivelul anilor 2007, 2008
(Grafic nr. 1).
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Sursa: date prelucrate de autor pe baza Rapoartelor Competitivitasii Globale World Economic Forum
din perioada 2007 — 2012

Grafic nr. 1 Gradul de pregatire a personalului la nivelul companiilor din tarile
membre UE, in perioada 2007 — 2010

- Cu privire la variabila aferenta, de asemenea, dimensiunii capital uman si anume
cooper area angajat — angajator (HCV2), cea mai mare valoare a sa se inregistreaza in
Danemarca, desi, chiar si Tn aceasta tara, s-ainregistrat o evolutie descendenta in perioada
supusa analizei. Alte tari cu valori foarte mari aferente acestel variabile sunt: Austria si
Suedia, Olanda, Luxemburg. Un alt aspect care se remarca este acela a trendurilor
descendente n ceea ce priveste cooperarea angajat - angajator, la marea majoritate a tarilor
membre UE, Tn perioada supusa analizel, una din cauze fiind cel mai probabil efectul crizei
economico-financiare. Romania a Tnregistrat in anul 2008 o usoara crestere, dupa care
descresteri ale vaorilor acestei variabile. Tn anul 2010 Roménia s-a situat in coada
clasamentului, detindnd cea ma mica valoare a variabilel cooperarea angajat —
angaj ator, comparativ cu celelate tari membre UE (Grafic nr. 2).
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Grafic nr. 2 Cooper area angajat —angaj ator, la nivelul tarilor UE,
n perioada 2007-2010

- A treia variabila a dimensiunii capital uman, Brain drain-ul (HCV3), un fenomen
atat de prezent in zilele noastre (Voicu I.I., Tamaciu 1., 2011, pp. 2084), polarizeaza la
cele doua extreme tarile dezvoltate din punct de vedere economic, in care infuzia este
foarte ridicata si, la celalalt pol, tarile ma putin dezvoltate, cum ar fi Roménia, Bulgaria
s.a. care exporta din abundenta materie cenusie (Grafic nr. 3).
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Graficnr. 3 Brain drain-ul, la nivelul companiilor din tarile UE,
n perioada 2007-2010

- Prima variabila aferenta dimensiunii capital relational pe care o supunem analize,
Intensitatea competitiei locale (RCV1) nu creeaza diferente foarte mari intre tarile
membre UE, cain cazul variabilei anterior analizate, respectiv a brain drain-ului. Germania
aaturi de Austria si Olanda dispun de scoruri foarte mari ale acestei variabile. Roménia,
exceptand anul 2008 cand a avut o usoara crestere, a inregistrat scaderi ae scorurilor
aferente intensitatii competitiel locale, situdndu-se alaturi de Bulgaria si Grecia, la finalul
clasamentului (Grafic nr. 4).
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Graficnr. 4 Intensitatea competitiei locale afer enta companiilor din tarile UE,
n perioada 2007-2010
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Graficnr. 5 Gradul orientarii companiilor inspreclienti, la nivelul tarilor UE,
in perioada 2007-2010

- Cu privirelagradul orientarii companiilor Thspreclienti (RCV2), variabila integrata
si eadimensunii capital relationd, se remarca, asa cum ne-am obisnuit, cu scoruri fruntase,
tarile dezvoltate din punct de vedere economic, cele mai mari vaori detindndu-le Suedia si
Audtria, dar si Belgia, Danemarca, Germania, Irlanda, Luxemburg, Olanda. Roménia
Tnregistreaza valori comparabile cu cele de companiilor din Bulgariasi Ungaria (Grafic nr. 5).
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Sursa: date prelucrate de autor pe baza Rapoartelor Competitivitdrii Globale World Economic Forum
din perioada 2007 - 2012

Graficnr. 6 Masura implementirii marketingului in companiiledin tarile UE,
n perioada 2007-2010
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- Referitor lamasuraimplementarii marketingului in companii (RCV3), variabila a
dimensiunii capital relational, T cele mai multe tari se remarca descresteri ale valorilor
acestei variabilein perioada 2007-2010, ceea ce denota o diminuare a bugetel or de marketing
in pericada crizei. Exista insi si tari in care managerii companiilor au inteles efectele
pozitive ale marketingului care reprezinta o rampa de lansare si care trebuie sa fie mai
agresiv tocmai datorita crizei, cum ar fi Suedia, Ungaria si Luxemburg. Tn Roméania masura
implementarii marketingului a descrescut in perioada 2007 — 2010, inregistrand totusi valori
mal mari decét in Bulgariasi comparabile cu cele din Letonia, Grecia, Ungaria (Gréfic nr. 6).
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Sursa: date prelucrate de autor pe baza Rapoartelor Competitivitarii Globale World Economic Forum
din perioada 2007 - 2012

Graficnr. 7 Colaborarea in cercetare-dezvoltar e dintre mediul academic
si cel antreprenorial, in tarile UE, in perioada 2007-2010
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- Colaborarea in cercetare — dezvoltare dintre mediul academic si cel
antreprenorial (RCV4) detine vaori destul de mici in multe dintre tarile UE, nregistrand
scoruri mult mai mici decét variabilele anterior analizate. Niciuna dintre tarile analizate nu
aatins scorul 6, iar marea majoritate graviteaza intre valorile 3 si 4 din maximul de 7, ceea
ce semnifica o slaba colaborare n cercetare — dezvoltare intre cele doua medii. Roméania
detine o pozitie comparabila cu a Bulgariei, reusind si depaseasca doar Grecia. Cele mai
mari valori se Tnregistreaza in Regatul Unit, care dispune si de cresteri semnificative ale
acestel variabile in perioada supusi analizei, in Finlandasi Suedia (Grafic nr. 7).
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Sursa: date prelucrate de autor pe baza Rapoartelor Competitivitarii Globale World Economic Forum
din perioada 2007 - 2012

Grafic nr. 8 Sofisticarea proceselor de productiein companiiledin tirile UE,
n perioada 2007-2010
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- Prima variabila aferenta dimensiunii capital structural, pe care o supunem analizei,
respectiv, Sofisticarea proceselor de productie (SCV1), produce mari diferente intre
tarile UE. Exista tari care cu greu depasesc scorul de 3, cum ar fi Bulgaria si Roméania.
intre valorile 3 si 4, deci cu scoruri mici ale acestei variabile, se mai situeaza Cipru,
Grecia, Ungaria, Letonia, Lituaniasi Polonia. O situatie deosebit de favorabila se intélneste
n Germania, Suedia, Oldanda, Finlanda si Danemarca, dar si Austriasi Belgia (Grafic nr.
8).
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Sursa: date prelucrate de autor pe baza Rapoartelor Competitivitdyii Globale World Economic Forum
din perioada 2007 - 2012

Graficnr. 9 Investitia companiilor din tirile UE, in cercetare— dezvoltare,
n perioada 2007-2010

- Si acest indicator, respectiv investitia companiilor in cercetare-dezvoltare
(SCV?2), integrat si & dimensiunii capital relational, evidentiaza mari diferente intre tarile
UE. Exidta, de asemenea, multe tari care nregistreaza scoruri mici ale acestel variabile,
respectiv intre 3 si 4, cum ar fi: Bulgaria, Rep Ceha, Grecia, Ungaria, Italia, Letonia,
Lituania, Roméaniasi Slovacia. Cele mai mari valori sunt detinute de Danemarca, Finlanda,
Suedia, Olanda, Luxemburg si Austria. Cea mai nefavorabila situatie se Tnregistreaza in
Grecia care, pe langa faptul ca inregistreaza cele mai mici valori in ceea ce priveste
investitia companiilor in cercetare — dezvoltare, inregistreaza si cel mai mare declin in
perioada supusa analizei (Grafic nr. 9).
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Grafic nr. 10 Comportamentul etic al firmelor din tarile UE, in perioada 2007-2010
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- Comportamentul etic al firmelor (SCV3), cea de a treia variabila aferenta
dimensiunii capital structural supusa acestei analize, polarizeaza, la cele doua extreme,
respectiv tarile dezvoltate economic, ce detin valori mari ae acestel variabile, cum ar fi:
Danemarca, Finlanda, Olanda, Suedia, Germania, Regatul Unit, Austria si, la cedalta
extrema, cu valori mici, deci cu comportamente etice deficitare ae firmelor, tarile ma putin
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dezvoltate economic, respectiv: Bulgaria, Grecia, Romania, Slovacia. O ata caracteristica ce
se evidentiaza cu privire laacest indicator, este deprecierea comportamentelor etice, in marea
majoritate atarilor, Tn perioada supusa andizei (Grafic nr. 10).

Pentru a raspunde celui de-al patrulea obiectiv a lucrarii, respectiv de a analiza
corelatiile dintre variabilele aferente celor trei dimensiuni ale capitalului intelectual si
PIB/locuitor, am utilizat matricea de corelatie, respectiv coeficientul de corelatie Pearson.
S-au obtinut urmatoarele valori prezentate in tabelul urmator (Tabel nr. 1)

Tabel nr. 1 Matricea de corelatie dintre variabilele esentiale ale capitalului intelectual
aferente celor trel dimensiuni: capital uman, capital relational si capital structural

si PIB/locuitor
PiB/loc [Hove  [HCV2  [heva [Revi [rove |Revs [Rova [sevi [sevz [scva |

P1B/loc 1.00

HCV1 0.73 1.00

HCv2 0.63 0.83 1.00

HCV3 0.74 0.90 0.78 1.00

RCV1 0.31 0.51 0.45 0.63 1.00

RCV2 0.63 0.85 0.76 0.78 0.50 1.00

RCV3 0.69 0.85 0.68 0.86 0.70 0.80 1.00

RCV4 0.61 0.86 0.77 0.87 0.58 0.83 0.86 1.00

SCv1 0.76 0.87 0.70 0.87 0.60 0.86 0.93 0.84 1.00

SCV2 0.69 0.90 0.72 0.86 0.48 0.84 0.88 0.87 0.94 1.00
SCV3 0.75 0.91 0.79 0.93 0.52 0.83 0.85 0.84 0.89 0.90 1.00

Sursa: date prelucrate de autor

Rezultatele analizel ne conduc catre urmatoarele CONCLUZII:

e Cele mai puternice corelatii se stabilesc intre PIB/locuitor si urmatoarele variabile:
sofisticarea proceselor de productie (r=0,76), comportamentul etic (r=0,75), brain
drain (r=0,74) si gradul de pregatire a personaului (r=0,73).

o Alti coeficienti de corelatie cu valori foarte mari, care denota intensitati foarte
puternice a e legaturilor dintre variabile, cu valori > 0,90, sunt urmatoarele:

- Tntre gradul de pregatire a personaului si: comportamentul etic (r=0,91), brain

drain (r=0,90) si investitia companiei in cercetare — dezvoltare (r=0,90);

- Tntre brain drain si comportamentul etic (r=0,93);

- Tntre masura implementarii marketingului si sofisticarea proceselor de productie

(r=0,93);

- Intre sofisticarea proceselor de productie si investitia companiei in cercetare —

dezvoltare (r=0,94);

- Intre investitia companiei in cercetare — dezvoltare si comportamentul etic al

firmei (r=0,90).

Putem conchide ca studiul de fata, alaturi de o analiza a variabilelor reprezentative
ae capitalului intelectua, la nivelul companiilor din tarile UE, permite identificarea
directiilor strategice, de urmat, ale Roméniel, pentru diminuarea efectelor negative ae
crizel economice. Mai mult, cercetarea demonstreaza existenta unor relatii pozitive foarte
puternice intre PIB/locuitor si unele dintre variabilele capitalului intelectual. La nivelul
statelor din UE necesitatea dezvoltarii capitalului intelectual este relevata de Strategia
Europa 2020, care si-a propus drept tinta ca un procent de 40% dintre persoanele cu vérsta
intre 30 si 34 de ani sa fi absolvit studii superioare sau echivalentul acestora (loneci,
Antonescu si Chirila, 2011, pp. 609-612).
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THE EFFECTSOF THE CRISISON THE SMALL AND MEDIUM
ENTERPRISES (SMES) AND THEIR NEED FOR DEVELOPMENT
IN ROMANIA

L ucia-Ramona, Popa®

Abstract: The small and medium enterprises (SVIES) have a substantial contribution to the gross
domestic product (GDP), to the creation of new jobs, to the creation of the gross added value in the
econony, by boosting competition on the market. In Romania, even from the beginning of the crisis,
hundreds of thousands of companies have suspended their operations or were removed. Therefore, | consider
it important to analyse the factors that have generated this development of the SMEs as well asthe measures
that have to be taken for this sector to flourish in our country.

K eywor ds. supporting small and medium enterprises (SMES), efficiency, competitiveness

JEL Classification: O10

1. Introduction

The SMEs have always played an important role in the socia and economic life of
any country, being at the basis of the economic development. The dynamism, flexibility,
adaptability and the innovative potential are some of the features that the SM Es encompass
and which are considered to be essentia for the harmonious development of the economy
of any state. In Romania, the SMEs generate dynamism and profitability, increase
competitiveness and also increase the employment rate of the active workforce. In the case
of the deep financial and economic crisis that we are facing nowadays, the most affected
segment is that of the SMESs. It was the first which was affected and it is from its part that
the signal of the economic recovery is expected, being considered, in any country with a
devel oped economy, a strategic sector of the national economy in question.

2. TheIlmportance of the Development of the SMEsin the Romanian economy

In Romania, as in any market economy, the SMEs have beneficia effects for the
economic system due to the roles they perform:

» Their smal size helps to reduce the bureaucratic practices and avoid
depersonalization of human relations, due to the shortening of both the documents and
information flow in the enterprise. Therefore, the SMEs account for a higher quality of
employment, in terms of performance and job satisfaction. The relations in these
enterprises are less formalised and there is a closer link between the individual effort and
the enterprise’ s objectives;

» The emphasis on the processes of innovation, both in terms of technology and
management, is another important feature of the SMEs,

» Another important role is that they increase the competitive nature of particular
markets, they for themselves being sources of competition and, thereby, determining a
better meeting of consumers’ needs;

» They ensure combinations of some inputs that otherwise probably would not be
used: local resources, secondary products of large companies and others. With the large
enterprises, the SMES have cooperation relations which are presented either as partnership
agreements (financial, technological etc.), or as sub-supplies (capacity, specialised etc.);

» The SMEs contribute to the supply of goods and services and, thus, to the
creation of the GDP, to the increase of exports and domestic investments,

! Ph.D. Assistant Professor, “Constantin Brancoveanu” University
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» The SMEs are important sources of job recruting, thus they contribute to the
socia stability of the respective zone;

» The SME sector is the main source of creation of the middle class which has a
decisive role in ensuring the socio-political stability of the country. This is possible
because the distribution of the economic power through the SME system leads to a
favorable distribution of power in society;

» The SMEs are managed directly by the owners; that is why the decision making
system is a very ssmple one and depends on their manageria skills and capabilities. The
SMEs present great flexibility and strength in times of recession due to the ability to adapt
to the market changes;

» The SMEs account for the potential future development of large enterprises due
to the growth and development processes which they take part in;

» The SMEs are relatively easy to integrate into a regional economic network; they
contribute to the development of the respective region and to the decrease of
unemployment.

Micro, small and medium enterprises (SMMES) play a vita role in the European
economy. They are a source of entrepreneuria skills, innovation and job creation. The
SMEs constitute 99.8% of the EU enterprises (about 24 million of SMESs) and provide
about 70% of the EU GDP. However, they generate two-thirds of the total employment
number 66.9% in the 27 countries of the European Union (about 76 million jobs), many of
which are in rural areas and generate 58.4% of the added value, with different weights in
separate industrial sectors.

In Romania, the 600,000 SMEs have a contribution of 70% of the GDP. They also
provide the occupation of 65.9% of the total employment in the private sector and generate
50.34% of the gross added value.

However, they are often confronted to the market imperfections. The SMEs often
have difficulties in obtaining capital or credit, especidly in the start-up phase. Their
limited resources may aso reduce access to new technologies or innovation. Various
programmes of action have been taken to support the SMES, the most recent of these, the
Small Business Act (SBA), sums up al the programmes and ams to create a
comprehensive policy framework.

3. The Effects of the Economic Crisison the SME Sector in Romania

The impact of the global economic crisis was strongly felt in the Romanian economy
as awhole, which was affected by a substantial slowdown in growth, and with immediate
negative effects on people and businesses aiming mainly jobs and the sales'volume.
Among the factors that caused the decline of the SMEs we may include: mgjor difficulties
in ensuring the necessary funding, liquidities and credit deadlock, the sharp drop in
demand for products and services at national and international levels reflected in the
decrease of exports sales on the domestic market, extremely high taxation, large increases
in the prices of raw materias, energy and food, large variations in the exchange rate and
inflation, financial blockage caused by late payments, cumbersome and costly court
proceedings to resolve commercia disputes, unstable legidative framework, bureaucracy
and numerous administrative barriers to the development of SME’s activities; a very low
level of absorption of the EU funds, insufficient measures to support the SMEs during the
crisis, insufficient state aids and difficult access to them, excessive controls of the local and
central public administration on SMEs, the steady increase of expenditures regarding the
utility value and the lack of measures to facilitate the SME access to utility networks.

All these problems have affected all categories of companies that have been sudden
confronted with late payments on the part of the customers (who in turn had cash flow
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problems), the increasing of costs for the repayment of debts incurred in foreign currency
due to the national currency depreciation, the lowering of the turnover due to the decrease
of the demand for their products and services, the availability of funding streams
difficulties, the lack of working capital for development, etc.

According to a study conducted by the National Council of Private, Small and
Medium Enterprises in Romania (CNIPMMR), an employer’s confederation which is
representative for SMEs at national level, on a sample of 1723 SMEs between 2008-2011
amost half of the SMEs investigated (49.71%) reduced their workload, 42.99% of the
enterprises operate at the same parameters and 7.30% of the organisations had an upward
evolution (the entrepreneurs of the bankrupt companies could not be reached because the
companies have either been closed or they have not been willing to provide
information).The examination of the economic agents in terms of the field of activity they
activate has mainly revealed the following elements: the enterprises in the construction
field have recorded the lowest proportion of the organisations operating at the same
parameters (31.94%) and of the SMEs on the rise (8.33% ) as well as a higher percentage
of companies that have reduced their activity (59.72%) due to the drastic decline of this
sector, given the decrease in the purchasing power of the population and the lending
restriction; the SMEs in the transportation field have recorded a higher share of firms that
maintained their workload (51.18%); the industrial units have the highest percentage of
SMEs that have increased their activity (19.34%), and the tourism entities are emphasized
by the lower share of economic agents who have reduced their activity (35.29%).

Tableno. 1 The Dynamics of the Activity of the Investigated SMEs during October
2008 - March 2011, in terms of the activity branches

Crt. No. Industry | Constru- | Commerce | Transpor-| Tourism | Services
ction tation

1. SMEswhich 41.04% | 59.72% 47.13% 39.37% | 35.29% | 41.34%
have reduced their
activity

2. SMEswhich 39.62% | 31.94% 42.89% 51.18% | 48.04% | 40.94%
operate at the same
parameters

3. SMEswhich 19.34% | 8.33% 9.98% 9.45% 16.67% | 17.72%
have increased their
activity

Source: The Charter of the SMIEs, 2011, CNIPMMR

Tableno. 2 The Evolution of the SMEsrecordings during 2007 — 2012
Period 2007 2008 2009 2010 2011 2012
Registrations 144,728 | 144,177 | 116,024 123,148 | 133,190 | 125,603
Cancellations 20,401 50,024 62,481 183,227 | 71,970 | 71,745

Suspentions 12,012 12,019 133,362 61,941 24,078 | 21,086
Source: The National Trade Register Office — Satistical Synthesis

The data presented in Table 2 show that in 2009 more than 133,000 SMEs have
suspended their activity as compared to only 12,000 in 2007 and 2008, which represents an
explosive growth of over 11 times as compared to previous years. This development has
changed the ratio between the number of suspensions and cancellations, from a single sub-
unit in the years 2007 and 2008 to one above-unit in 2009. International studies such as
“Doing Business Report” (which examine “the ease of doing business’ in all the countries of
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the world) conducted by the World Bank highlight, in the case of Romania, administrative
costs and procedures to get out of business, more burdensome than those which were of
input. For this reason, the definitive cancellation procedure from the Trade Register was
avoided, the owners preferring the procedure of the activity’s suspension, perceived as being
less bureaucratic and cheaper. The main category of SMES that has come to suspension was
represented by the companies with no activity, named by the statistics as “dormant
enterprises’ or inactive in 2009, that have not filed balance sheet (over 80% of the cancelled
companies and about 1/3 of those suspended) as well as those with incomes below £ 10,000
(44% of the companies that have suspended their operations).

Since 2010 we have been witnessing a massive increase in the number of the
cancelled companies. The expulsions of the SMEs from the economic system had as direct
cause the policy of increasing the collection of revenues to the state budget by introducing
the minimum tax as well as the differentiation in the VAT treatment, measures that have
generated a protective response of firms on the part of the economic agents in the SMEs
category which have aready been in economic difficulty. The fact that in 2009 the
establishment of new SMEs has not fallen dramatically (-20%) and in 2010 and 2011 has
recorded increases (6% and 8%) demonstrates, on the one hand, the entrepreneurial
potential of Romania and the need to support the development of the SME sector as a way
out of the crisis and a modality to revive the economic growth, on the other. This is the
manifestation of the so-called “process of creative destruction,” as described by Joseph
Schumpeter through the emergence of new enterprises that are able to cover new market
niches, while the less competitive companies disappear from the economic environment.

In terms of net profitability, from the total of 590,033 active companies in 2011, a
percentage of 42% of these has registered net losses (250,791 companies), 39% showed
positive net profit (228,326 companies), while 19% of them (110,532 companies) have
filed financial statements with O profit and O turnover .

The latter are companies which were not active in 2011 or declared their activity as
“frozen” at the Tax Administrations in which they are distributed, or they act as inactive
companies, but which have not yet been closed within the framework of a still difficult and
bureaucratic procedure of closing a company in Romania. In 2011, the cumulative net
profit result at national level registered by active companies in Romania was of 5,315
billion lel, that is to say, about 1,178 billion euros. This indicates an average net
profitability of only 0.52% in 2011, and an average net profit of only £ 9,008, that is to say,
about 2,000 euros per company for the entire year 2011, approximately equal to the annual
minimum wage in the economy. This outcome, athough modest, is superior to the
performances in 2010, when overall companies recorded aloss of 5, 68 billion lei, that isto
say, anet average loss of 9,309 lei/company. The weak net profitabiliy in 2011 shows that,
on the average, the Romanian companies still suffer and struggle on the border between
profit and loss, and are till little competitive and efficient in terms of operationa and
financial performance.

4. The Problems Per ceived by the Romanian Entrepreneurs

The entrepreneurs perceptions with regard to the impact of the crisis have been
investigated by means of several opinion surveys conducted by private bodies or within
regional projects.

The conclusions resulting from the Danis Consulting survey with regional coverage
(2009) on the activity of SMEs are the following:

» 57.3% had mgjor difficulties with the negative effects of the economic climate;

» 50.0% had difficulties with the insurance of financial resources;

> 44.3% had difficulties with the reducing of costs;
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> 26.0% were facing pressure to increase sales;

> 16.7% were dissatisfied with the instability of legisation.

According to the Institute for International Economic Studies survey in Vienna
(WI1IW), 2010 the obstacles perceived by entrepreneurs concern:

> 88.8% excessive bureucracy;

> 86.7% tax burden

The regquirements of the entrepreneurs:

» 73.3% accessto finace

> 71.6% stable political framework;

» 71.5% theincrease of public support for investments

According to the CNIPMMR survey in 2012, in atop of the major difficulties that the
SMEs had to surpass, we may find:

1. The decrease in domestic demand 60.55%

. Bureaucracy 52.86%

. Excessive taxation 51.69%

. Inflation 49.59%

. Corruption 41.14%

. Hiring, training and retaining of the staff 24.94%
. Competition of the imported products 22.90%

. Difficult access to loans 20.22%

. High costs of borrowings 19.17%

10. Relative instability of the national currency 19.00%.

The high taxation, burdensome bureaucracy, difficulties in obtaining financing and the
excessive controls are major structura obstacles that have been faced by the Romanian
SMEs both before and after the onset of the current economic crisis. They testify to the till
weak reforming public administration apparatus, but also to the fiscal policy inconsistencies.

These surveys highlight the need for real action on the part of the decision makersin
our country for the entrepreneurs to be able to maintain their activity and to develop
themselves.
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5. Measuresthat are designed to support the SM Es development

The main measures that the management of a SME should take to cope with the crisis
and to be able to get the business on the rise are related to reducing costs as much as possible
by eliminating expenses that are not absolutely necessary to current activities (especially
with third party services expenses), boosting labour productivity trandated into a more
efficient use of available labor, selecting markets and customers purely on economic and cost
criteria, and, in pardlel, strengthening the portfolio of profitable and financialy stable
customers.

In supporting both the small and medium enterprises and the business environment, the
Government has increased the state aid scheme for SMEs by 5 times and decided to defer the
payment of the debts of the companies that are affected by the economic crisis during a
period of six months with two conditions. the first condition is the current monthly debt
payment by the state, the second condition is that they must prove, by a system of
guarantees, that they can and have the meansto pay their outstanding debts in the future.

At the same time, procedures for accessing the European funds have been smplified
and the share of pre-financing European projects has been increased, from 15% to 20% and
from 20% to 30%. The Senate unanimously adopted in September 2012 that Order by
which the tax code is changed for the purposes of VAT payment for bills on collection, in
the case of tax payers who recorded a turnover of less than 2,250,000 lei. The measure of
VAT payment on collection applies from the 1% of January 2013.
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The representatives of small and medium enterprises in Romania consider several
directions that can help to develop this segment to be of priority:

v ensure a stable and predictable legal framework for the business environment by
improving the aspects of reducing bureaucracy and taxation;

v’ adopt anew law for SMEs in order to ensure the full national implementation of the
Small Business Act (SBA), implementation of the “First govern for SMES’ principle and the
gradua increase from 0.4% to 1% of GDP of the funds dlotted from the state budget to
finance the development programmes, of the measures to support start-ups and sustaining the
development of small and medium enterprises at national and locd level for the period of
2013-2020;

v"increase the amounts of money allotted to the programmes destined for the setting
up and development of the SMEs, with priority alocation of 300 million euros for the
financia support of the start-up programme between 2013-2014, which will ensure the
creation of 300,000 new jobs and the increase of the GDP with 4.26% within the interval
of 2013-2016;

v" recover the investment process through: the diversification of services provided
by the National Credit Guarantee Fund for SMEs and the Romanian Counter-Guarantee
Fund (currently FNGCIMM warrants for 1.4 million Euro and can vouch for another 2.5
million Euro, through the modernisation of the services) in the view of the recovering of
the SMEs financing;

v' incentives for SMEs: gradual taxation of the start-up SMEs - tax exemption during
the first year, 50% reduction of the income tax during the second year, with the obligation to
ensure the functioning of the company for a period of minimum three years after the
completion of facilities, improving the legal framework concerning the state aid schemes by
modifying the criteriafor granting in order to make them fully accessible to the SMEs;

v' the development of the SMEs in Romania by supporting the distribution and
marketing of their products through: the development of measures adopted by the Law no.
321/2009 on the marketing of food and protection against anti-competitive agreements and
procedures and the acceleration of the traders payments to all the SMEs suppliers — within
the light industry, furniture, chemicals, and so on, which will stimulate the growth of the
domestic industrial production and reduce the imports; the development of a distribution
network with the view of collecting traditional and local products made by SMEs, including
small farmers and craftsmen, with the financia involvement of the EU funds; ingtituting
coerciveness for the large chains of ensuring a minimum retail space (30%) for the
presentation and marketing of the traditional and local products displayed by the SMEs, the
development of the networks and information and advice centers for SMES, of business
support services, supporting the networks of cooperation between the SMEs, research centers
and universities, ensuring complex services, adapted to small entrepreneurs domains in the
view of accelerating the recovery gap between Romania and the EU (in Romania, there are
24 SMEs per 1,000 inhabitants, in the EU, there are 42 SMES per 1,000 inhabitants);

v' improving the SMES access to financing through: the simplification of
procedures in the view of increasing the absorption of the structural funds; the
improvement of regulations regarding the exempting tax on reinvested profit; the increase
of the SMES' access to public procurements; the establishment, according to the European
practice, of the mediator of loans for the SMES, in each county, after the French model, to
ensure that the 3 goals are achieved: the increase of the SMES' lending, providing solutions
for businesses, especially to the SMES' sector in order to obtain financing from banks and
the government notification in the case of mgor unresolved problems; supporting the
development of “CEC” as a bank to finance the SMEs and of the micro-financing
programmes for micro-enterprises,
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v' the completion of afull inventory of the tax revenues and permits, authorizations
and licenses in force, including the applicable procedures of obtaining them, which is
accessible on-line and that is designed to support the reduction by at least 10% of them and
the smplification of the administrative procedures regarding the setting up and operation
of the enterprises and the reduction of fiscality and para-fiscality;

v the improvement of regulations regarding the enforcement for budgetary debts,
with the release of SMES' bank accounts and creating a re-scheduling amounts system by
retaining more than 30% of the monthly income without affecting the payment of salaries
and current activities.

6. Conclusions

The importance of the SMEs arises from their following features: they provide jobs,
foster innovation and flexibility, they are practical constituted in places where the staff is
improving and where they can then head to the large enterprises, they enhance
competition, help the smooth functioning of the large businesses for which they provide
various services or produce different sub-assemblies, they manufacture products and
provide servicesin terms of efficiency.

The economic recovery in Romania is subject to SMES access to financing.
Reducing banks’ interest for small customers, of the higher costs of the credit as well as of
the more stringent requirements and the creditworthiness of the applicants, the legidlative
instability, the sharp decline in demand for goods and services and the high taxes have led
the SMES to reduce investment, postpone or waive certain investment projects, renegotiate
the contracts with suppliers, to restructure / reduce their activities and thus reduce the staff
and wages. The SMEs create jobs in a more efficient way than the state investments by
spending much less than the budget and on a much larger scale from the social point of
view, because they involve family members and other people in the respective area.

Therefore, the authorities should take the necessary measures in order to support this
sector: to increase the amounts allotted to the establishment and development programmes
of the SMEs, simplify the procedures regarding their access to the funding sources and to
create a debt re-scheduling system.

The development of small and medium enterprises represents Romania s chance to
restart the engines of the economic growth.
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EFECTELE CRIZEI ASUPRA INTREPRI NDERILOR MICI
S| MIJLOCII SI NECESITATEA DEZVOLTARII ACESTORA
IN ROMANIA

L ucia-Ramona, Popa®

Rezumat: Tntreprinderile mici si mijlocii au o contribusie substaniald la realizarea produsului intern
brut, la crearea de noi locuri de munca, la formarea valorii adaugate brute Tn economie, stimuland
concurensa in piazd. Tn Romania, de la inceputul crizei, sute de mii de firme si-au suspendat activitatea sau
au fost radiate. Tocmai de aceea, consider importanta analiza factorilor care au generat aceasta evolurie a
IMM-urilor, precum si masurile ce trebuie intreprinse pentru ca acest sector sa se dezvolte in rara noastr.

Cuvinte cheie: sprijinireaintreprinderilor mici si mijlocii, eficienya, competitivitate
Clasificarea JEL: O10

1. Introducere

Tntreprinderile mici si mijlocii au jucat dintotdeauna un rol deosebit in viata
economica si sociala a oricarei tari, aflandu-se la baza dezvoltarii economiei. Dinamismul,
flexibilitatea, adaptabilitatea, potentialul inovator reprezinta cateva dintre caracteristicile
pe care intreprinderile mici si mijlocii le au si care sunt considerate esentiadle pentru
dezvoltarea armonioasi a economiei oricirui stat. In Romania, IMM-urile genereazi
dinamism si profitabilitate, accentueaza competitivitatea, creste gradul de ocupare a fortei
de munca active. Tn situatia crizei economico-financiare profunde cu care ne confruntam in
prezent, cel mai afectat segment este cel al IMM-urilor. El afost primul afectat si de la €l
se asteapta si semnalul revirimentului economic, fiind considerat in orice tarda cu o
economie dezvoltata un sector strategic al economiel national e respective.

2. Importanta dezvoltarii IMM-urilor Tn economia romaneasca

Tn Romania, ca In oricare economie de piata, IMM-urile au efecte benefice pentru
sistemul economic, prin rolurile pe care le indeplinesc:

» dimensionarea lor redusi contribuie la diminuarea practicilor birocratice si la
evitarea depersonalizarii relatiilor umane, datorita scurtarii circuitului documentelor si al
informatiilor in firma. De aceea, IMM-urile asigura o calitate superioara a ocuparii din
punctul de vedere a performantelor si satisfactiei Tn munca. Relatiile Tn aceste firme sunt
mai putin formalizate si exista 0 mai stransid legatura intre eforturile individuale si
obiectivele intreprinderii;

» accentul pe procesele de inovatie, atdt in privinta tehnologiilor, ca si a
managementului, reprezinta o alta trasatura importanta a IMM-urilor;

» un alt rol important este acela ca sporesc caracterul concurential a unor piete, ele
insele fiind surse de concurenta, determinand astfel o mai buna satisfacere a nevoilor
consumatorilor;

» asigura combinari ale unor factori de productie care, in alte conditii, probabil nu
ar fi folositi: resurse locale, produse secundare ale firmelor mari si atele. Cu
intreprinderile mari, IMM-urile au relatii de cooperare care se prezinta fie sub forma
acordurilor de parteneriat (financiar, tehnologic s.a.), fie sub forma unel sub-furnituri (de
capacitate, de speciditate s.a.);

» IMM-urile contribuie la formarea ofertel de bunuri si servicii si, Th acest fel, la
formarea PIB, la cresterea exporturilor si ainvestitiilor nationale;

! Asistent universitar doctor, Universitatea , Constantin Brancoveanu” din Piteti.
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» intreprinderile mici si mijlocii sunt surse importante creatoare de locuri de
munca, prin aceasta ele contribuind la stabilitatea sociala a zonei respective;

» sectorul IMM-urilor este principala sursa de formare a clasel de mijloc, ce are un
rol decisiv Tn asigurarea stabilitatii socio-politice a tarii. Acest lucru este posibil datorita
faptului ca distributia puterii economice prin sistemul firmelor mici si mijlocii conduce lao
repartizare favorabila a puterii Tn societate;

» IMM-urile sunt administrate direct de catre proprietari, de aceea sistemul de luare
a deciziilor este foarte simplu si depinde de talentul si de capacitatile manageriale ae
acestora. Firmele mici si mijlocii prezinta o mare flexibilitate si rezistenta in perioadele de
recesiune, datorita capacitatii de adaptare la modificarile pietel;

» IMM-urile asigura potentialul de dezvoltare a viitoarelor mari Tntreprinderi,
gratie proceselor de crestere si dezvoltare la care iau parte;

» intreprinderile mici si mijlocii se pot integra relativ usor Tntr-o retea economica
regionala, ceea ce contribuie la dezvoltarearegiunii respective si lareducerea somajului.

Intreprinderile micro, mici si mijlocii (IMM) joaca un rol esential in economia
europeana. Ele reprezinta o sursa de abilitati antreprenoriale, inovare si creare de locuri de
munca. IMM-urile constituie 99,8% din Tntreprinderile Uniunii Europene (aproximativ 24
de milioane de IMM-uri) si asigura aproximativ 70% din PIB-ul UE. Totodata, acestea
genereaza doua treimi din numarul total al locurilor de munca, 66,9% in cele 27 de tari ale
Uniunii Europene (aproximativ 76 de milioane de locuri de munca), multe dintre acestea
fiind in zonele rurale si genereaza 58,4% din valoarea adaugata, cu ponderi diferite Tn
diverse sectoare industriale.

In Romania, cele 600.000 de IMM-uri contribuie cu 70% din produsul intern brut.
Totodata, acestea asigura ocuparea a 65,9% din totalul locurilor de munca din mediul
privat si genereaza 50,34% din val oarea adaugata bruta.

Totusi, ele sunt adeseori confruntate cu imperfectiunile pietei. IMM-urile au de multe
ori dificultati Tn obtinerea de capital sau credite, mai aes in faza de start-up. Resursele lor
limitate pot, de asemenea, sa reduca accesul la noi tehnologii sau inovare. Diferite
programe de actiune au fost adoptate pentru sustinerea IMM-urilor, cel mai recent dintre
acestea, Small Business Act (SBA), insumeaza toate programele si vizeaza crearea unui
vast cadru strategic.

3. Efectele crizel economice asupra sectorului IMM din Romania

Impactul crizei economice mondiale s-a resmtit puternic in economia Romaniei, in
ansamblul sidu, economie care a fost afectata de o incetinire substantiala a cresterii, cu
efecte negative si imediate asupra populatiei si intreprinderilor vizand, Tn principal, locurile
de munca si volumul vanzarilor. Printre factorii care au determinat declinul IMM-urilor se
pot enumera: dificultati majore in domeniul asigurérii finantarii necesare, a lichiditatilor si
blocajul creditarii, scaderea drastica a cererii de produse si servicii la nivel national si
international reflectata Tn reducerea exporturilor si vanzarilor pe piata interna, fiscalitate
extrem de ridicata, cresteri foarte mari ale preturilor la materii prime, energie si alimente,
variatii mari ae cursului vautar si inflatie, blocgjul financiar generat de platile intérziate,
proceduri judecatoresti greoaie si costisitoare de solutionare a litigiilor comerciale, cadrul
legislativ instabil, birocratie si numeroase bariere administrative privind desfasurarea
activitatii IMM-urilor; gradul foarte redus al absortiei fondurilor comunitare, masuri
insuficiente de sustinere a IMM-urilor Tn perioada crizel, gutoare de stat insuficiente si
acces dificil la acestea, excesul de controale ae administratiel publice locale si centrale
asupra IMM-urilor, cresterea constanta a cheltuielilor privind valoarea utilitatilor si lipsa
unor masuri de facilitare aaccesului IMM-urilor laretelele de utilitati.
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Toate aceste problemele au afectat toate categoriile de societati comerciale care s-au
vazut brusc confruntate cu intérzierea platilor din partea clientilor (care aveau la rindul lor
probleme de cash flow), cresterea costurilor pentru restituirea creditelor anggjate in valuta
caurmare adeprecierii monedel nationale, diminuarea cifrel de afaceri caurmare a scaderii
cererii pentru produsele si serviciile lor, dificultatile de fluxuri de disponibilitati financiare,
lipsa capitalului de lucru pentru dezvoltare, etc.

Conform unui studiul realizat de catre Consiliul National al Tntrepridnerilor Private
Mici si Mijlocii din Romania (CNIPMMR), confederatie patronala reprezentativa la nivel
national pentru IMM-uri, pe un esantion de 1723 IMM-uri, Tn perioada 2008 — 2011
aproape jumatate din IMM-urile investigate (49,71%) si-au restrans volumul de activitate,
42,99% din firme functioneaza la aceiasi parametri, iar 7,30% dintre organizatii au avut o
evolutie ascendenta (intreprinzatorii din cadrul firmelor falimentare nu au putut fi abordati,
deoarece fie au inchis companiile, fie nu si-au manifestat disponibilitatea pentru a furniza
informatii).

Examinarea agentilor economici in functie de domeniul Tn care activeaza areliefat, in
principal, urmatoarele elemente: intreprinderile din constructii consemneaza cele mai
reduse proportii ale organizatiilor care functioneaza la aceiasi parametri (31,94%) si a
IMM-urilor Tn ascensiune (8,33%), precum si un procentg mai ridicat de firme ce si-au
restrans activitatea (59,72%), datorita declinului drastic a acestui sector, pe fondul scaderii
puterii de cumparare a populatiel si restrictiilor de creditare; IMM-urile din domeniul
transporturilor Tnregistreaza o pondere mai ridicata de firme care si-au mentinut volumul
de activitate (51,18%); unitatile industriale detin procentul cel mai mare de IMM-uri care
si-au amplificat activitatea (19,34%), iar entitatile din turism ies Tn evidenta prin ponderea
mai scazuta de agenti economici care si-au diminuat activitatea (35,29%).

Tabel nr. 1 Dinamica activitatii IMM-urilor investigate in perioada octombrie 2008 -
martie 2011, in functie deramurile de activitate

Nr. crt. Industrie |Constru-| Comert | Transpor- | Turism | Servicii
ctii turi

1. IMM-uri caresi- |41,04% 59,72% [47,13% |39,37% 35,29% |41,34%
au redus activitatea

2. IMM-uri care 39,62% 31,94% |42,89% |51,18% 48,04% |40,94%
functioneaza la
acelasi parametri

3. IMM-uri caresi- [19,34% 8,33% |9,98% 9,45% 16,67% |17,72%
au amplificat
activitatea

Sursa: Carta IMM-urilor, 2011, CNIPMMR

Tabel nr. 2 Evolutiainregistrarilor deIMM-uri in perioada 2007 — 2012

Perioada 2007 2008 2009 2010 2011 2012
Inmatriculri 144.728 144.177 116.024 123.148 | 133.190 | 125.603
Radieri 20.401 50.024 62.481 183.227 71.970 | 71.745
Suspendari 12.012 12.019 133.362 61.941 24.078 | 21.086

Sursa: Oficiul Narional al Registrului Comerzului - Sinteze statistice

Datele prezentate in tabelul 2 evidentiaza ca nh anul 2009 peste 133.000 de IMM-uri
si-au suspendat activitatea comparativ cu numai 12.000 in anul 2007 si 2008, ceea ce
reprezinta o crestere exploziva, de peste 11 ori fata de anii anteriori. Aceasta evolutie a
modificat raportul Tntre numarul de suspendari si numarul de radieri, din unul subunitar Tn
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anii 2007 si 2008, in unul supraunitar Tn 2009. Studii internationale, precum ,,Doing
Business Report” (care cerceteaza ,usurinta de a face afaceri” in tarile lumii), efectuat de
Banca Mondiaa, pun in evidenta in cazul Romaniel costuri si proceduri administrative
pentru iesirea din afaceri mai impovaratoare fata de cele de intrare. Din acest motiv,
procedura radierii definitive din Registrul Comertului a fost evitata, proprietarii preferand
procedura de suspendare a activitatii, perceputa ca find mal putin birocratica si mai ieftina.
Principala categorie de IMM care au recurs la suspendare a fost reprezentata de societatile
comerciale fara activitate, denumite in evidentele statistice ,, intreprinderi dormant” sau
inactive la momentul 2009, care nu au depus bilant contabil (peste 80% din firmele radiate
si circa 1/3 din cele suspendate), precum si cele cu venituri sub 10.000 lei (44% din firmele
care si-au suspendat activitatea).

Tncepand cu 2010, asistim la o crestere masiva a numarului societatilor radiate. lesirile
IMM din sistemul economic au avut drept cauza directa politica de ridicare a gradului de
colectare de venituri la bugetul de stat prin introducerea impozitului minim, precum si a
diferentierilor in tratamentul TVA, masuri care au generat o reactie de protectie din partea
agentilor economici din categoria IMM, aflati dgjain dificultate economica.

Faptul ca in anul 2009 infiintarea de noi IMM-uri nu a cazut dramatic (-20%), iar in
2010 si 2011 inregistreaza cresteri (6% respectiv 8%), demonstreaza, pe de o parte,
potentialul antreprenorial a Roméniei, iar, pe de ati parte, necesitatea sustinerii
dezvoltarii sectorului IMM, ca o solutie de iesire din criza si 0 modalitate de relansare a
cresterii economice. Aceasta este manifestarea asa-numitului ,proces de distrugere
creativa”, descris de Joseph Schumpeter prin aparitia de noi firme in masura si acopere
nise noi n piata, in timp ce firmele mai putin competitive dispar din mediul economic.

Din perspectiva profitabilitatii nete, din totalul de 590.033 de companii active in 2011,
un procent de 42% dintre acestea au inregistrat pierderi nete (250.791 de companii), 39% au
Tnregistrat profit net pozitiv (228.326 de firme), in timp ce 19% dintre acestea (110.532 de
firme) au depus situatii financiare cu profit O si cifra de afaceri 0. Acestea din urma sunt
companii care nu au avut activitate in 2011, sau si-au declarat , inghetata” activitatea la
Administratiile Fiscale unde sunt arondate, sau sunt companii inactive, dar care inca nu au
fost Tnchise, pe fondul procedurii Tnca dificile si birocratice de inchidere a unei companii in
Roménia. La nivelul anului 2011, rezultatul profitului net cumulat la nivel national
inregistrat de firmele active din Roménia a fost de 5,315 miliarde de lel, adica de
aproximativ 1,178 miliarde euro. Aceastaindica o profitabilitate medie neta de numai 0,52%
Tn 2011 si un profit mediu net de numai 9.008 lei, adica aproape 2.000 de euro per firma
pentru Tntregul an 2011, aproximativ egal cu valoarea unui salariu minim anual pe economie.
Acest rezultat, desi modest, este net superior performantelor din 2010, cand per total
companiile au Tnregistrat o pierdere de 5,68 miliarde de lei, adica o pierdere medie neta de
9.309 lei/companie. Profitabilitatea netda precara din 2011 ne arata ca pe medie firmee
romanesti inca sufera si se zbat la granita dintre profit si pierdere si sunt inca prea putin
competitive si eficiente sub aspectul performantel operationalessi financiare.

4. Problemele percepute deinreprinzatorii din Romania

Perceptiile intreprinzatorilor cu privire la impactul crizei au fost investigate prin
intermediul mai multor sondaje de opinie realizate de structuri private sau nh cadrul unor
proiecte regionale.

Concluzii ale anchetei Danis Consulting cu acoperire regionala (2009) asupra
activitatii IMM-urilor arata ca:

» 57,3% aveau dificultati majore cu efectele negative a e climatului economic;

» 50,0% aveau dificultati cu asigurarea resurselor financiare;

> 44,3% aveau dificultati cu reducerea costurilor;
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» 26,0% se confruntau cu presiunea pentru cresterea vanzarilor;

> 16,7% erau nemultumiti de instabilitatealegidatiel.

Potrivit anchetel Institutului de Studii Economice Internationae din Viena (WITW),
2010 obstacolele percepute de intreprinzatori privesc:

> 88,8% birocratia excesiva;

> 86,7% fiscalitatea impovaratoare.

Cerintele exprimate de ntreprinzatori:

» 73,3% accesul lafinantare;

> 71,6% cadrul politic stabil;

> 71,5% cresterea suportului public pentru investitii

Potrivit anchetei CNIPMMR din 2012 intr-un un top a dificultatilor maore
reclamate de IMM-urile regasim:

1. Scaderea cererii interne 60,55%

2. Birocratia 52,86%

3. Fiscalitatea excesiva 51,69%

4. Inflatia 49,59%

5. Coruptia41,14%

6. Angajarea, pregatirea si mentinerea personaului 24,94%

7. Concurenta produselor din import 22,90%

8. Accesul dificil la credite 20,22%

9. Costurileridicate ale creditelor 19,17%

10. Instabilitatea relativa amonedel nationale 19,00%.

Fiscalitatea ridicata, birocratia Tmpovaratoare, dificultatile in obtinerea finantarii,
controalele excesive reprezinta obstacolele majore structurale cu care s-a confruntat
activitatea IMM-urilor romanesti atét inainte, cat si dupa declansarea actuae crize
economice. Ele stau marturie pentru inca slaba reformare a aparatului administratiel
publice, dar si pentru incoerentele politicii fiscale.

Aceste sontgje reliefeaza necesitatea luarii unor masuri reale de catre factorii de
decizie din tara noastra pentru ca intreprinzatorii sa-si poata mentine activitate si pentru a
se putea dezvolta.

5. Masuri careau rolul dea sprijini dezvoltarea IMM-urilor

Principalele masuri pe care managementul unui IMM ar trebui sa le Tntreprinda
pentru arezista crizei si a putea readuce intr-un final afacerea pe o panta ascendenta tin de
reducerea costurilor cat mai mult posibil, prin eliminarea cheltuielilor care nu sunt absolut
necesare desfasurarii activitatii curente (in special a cheltuielilor cu serviciile executate de
terti), impulsionarea productivitatii muncii tradusa intr-o folosire cat mai eficienta a fortel
de munca de care dispune, selectarea pietelor de desfacere si a clientilor dupa criterii pur
economice si de rentabilitate, iar in paralel consolidarea portofoliului de clienti profitabili
si stabili financiar.

Tn domeniul sprijinirii ntreprinderilor mici si mijlocii si mediului de afaceri,
Guvernul a majorat schema gjutoarelor de stat pentru IMM-uri de 5 ori si a luat decizia
amanarii la plata a datoriilor firmelor care sunt afectate de criza economica timp de sase
luni, cu doua conditii: prima conditie este achitarea datoriilor curente lunare catre stat; a
doua conditie este ca trebuie sa faca dovada, printr-un sistem de garantii, ca pot si au
mijloacele prin care si-si achite In viitor datoriile restante. Tn acelasi timp, au fost
simplificate procedurile pentru accesarea fondurilor europene si maorata cota de
prefinantare la proiectele europene, de la 15% la 20% si de la 20% la 30%. Plenul
Senatului a adoptat, in septembrie 2012, cu unanimitate, Ordonanta prin care este
modificat Codul fisca Tn sensul platii TVA pentru facturi la incasare, in cazul
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contibuabililor care inregistreaza o cifra de afaceri sub 2.250.000 de lei. Masura platii TVA
laTncasare se aplica incepand cu 1 ianuarie 2013.

Reprezentantii intreprinderilor mici si mijocii din Roménia considera prioritare
catevadirectii care pot guta acest segment si se dezvolte:

v/ asigurarea unui cadru legal stabil si predictibil pentru mediul de afaceri, cu
Tmbunatatirea aspectel or privind reducerea birocratiei si afiscalitatii;

v adoptarea unei noi legi pentru intreprinderile mici si mijlocii, care si asigure
implementarea deplina la nivel national a Small Business Act (SBA), aplicarea principiului
»Reglementati mai Tntal pentru IMM-uri” si cresterea treptata de la 0,4% la 1% din PIB a
fondurilor alocate de la bugetul de stat pentru finantarea programelor de dezvoltare, a
masurilor de sprijinire a nfiintarii de noi Tntreprinderi si de sustinere a dezvoltarii
intreprinderilor mici si mijlocii, lanivel national si local, pentru perioada 2013-2020;

v' cresterea sumelor alocate programelor de infiintare si dezvoltare a intreprinderilor
mici si mijlocii, cu aocarea prioritara a 300 milioane euro pentru sustinerea financiara a
programului start-up Tn perioada 2013-2014, care va asigura crearea unui numar de
300.000 locuri noi de munca si cresterea cu 4,26% a PIB n perioada 2013-2016;

v' relansarea procesului investitiona, prin: diversificarea serviciilor oferite de Fondul
Nationa de Garantare a Creditelor pentru IMM si Fondul Romén de Contragarantare (in
prezent FNGCIMM garanteaza pentru 1,4 mil. Euro si poate garanta pentru inca 2,5 mil.
Euro, prin modernizarea serviciilor) in vederearelansarii finantarii IMM-urilor;

v' masuri de stimulare a IMM-urilor: impozitarea graduala a IMM-urilor nou infiintate
— scutire de impozit in primul an, reducerea cu 50% a impozitului pe profit in cel de-a doilea
an, cu obligativitatea de asigurare a functionarii societatii pe o duratd de minim trei ani dupa
findizarea facilitatilor; Tmbunatatirea cadrului lega privind schemele de gjutor de stat, cu
modificarea criteriilor de acordare pentru ale face pe deplin accesibile IMM-urilor;

v dezvoltarea IMM-urilor din Roménia, prin sustinerea distributiel i
comercidizarii produselor lor, instituirea obligativitatii pentru marile lanturi de magazine
de a asigura un spatiu minim de desfacere (30%) pentru prezentarea si comercializarea
produselor traditionale si locale redizate de IMM-uri; dezvoltarea retelelor si centrelor de
consultanta si informare pentru IMM-uri, a serviciilor de sprijin in afaceri, sustinerea
retelelor de cooperare dintre IMM-uri, centre de cercetare si universitati; asigurarea de
servicii complexe, adaptate specificului micilor intreprinzatori in vederea accelerarii
recuperarii decalgului dintre Roméania si UE (in Romania sunt 24 de IMM-uri/1000
locuitori, Tn UE sunt 42 de IMM-uri/1000 locuitori);

v imbunatatirea accesului IMM-urilor la finantare, prin: simplificarea procedurilor,
pentru cresterea absorbtiei fondurilor structurale; imbunatatirea reglementarilor privind
scutirea impozitului pe profitul reinvestit; cresterea accesului IMM-urilor la achizitii
publice; instituirea, potrivit practicii europene, a mediatorului de credite pentru IMM-uri,
lanivelul fiecarui judet, dupa model francez,

v' redizarea inventarului complet a taxelor nefiscale si a avizelor, autorizatiilor si
licentelor Tn vigoare, inclusiv a procedurilor aplicabile pentru obtinerea acestora, care sa fie
accesibil on-line si care sa constituie suportul reducerii cu cel putin 10% dintre acestea si
simplificarii procedurilor administrative privind Tnfiintarea si functionarea intreprinderilor
si reducerea fiscalitatii si parafiscalitatii;

v Tmbunatatirea reglementarilor privind executarea silita pentru debite bugetare, cu
deblocarea conturilor bancare ale IMM-urilor si crearea unui sistem de reesalonare a
sumelor, prin retinerea de maxim 30% din veniturile lunare, fara afectarea platii salariilor
sl activitatii curente.
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6. Concluzii

Importanta IMM-urilor decurge din urmatoarele trasaturi ale acestora: ofera noi
locuri de munca, favorizeaza inovarea si flexibilitatea, se constituie practic in locuri unde
personalul se perfectioneaza si de unde se poate indrepta apoi spre Tntreprinderile mari,
stimuleaza concurenta, gutd la buna functionare a intreprinderilor mari pentru care
presteaza diferite servicii sau produc diferite subansamble, fabrica produse si presteaza
servicii Tn conditii de eficienta.

Relansarea economica din Roménia este conditionata de accesul IMM-urilor la
finantare. Reducerii interesului bancilor pentru clientii mici, a costurilor mai ridicate ale
creditului, precum si a cerintelor mai severe si a bonitatii solicitantilor, instabilitatea
legislativa, scaderea drastici a cererii de bunuri si servicii, fiscalitatea ridicata au
determinat IMM-urile si diminueze investitiile, s améane sau si renunte la anumite
proiecte de investitie, sa renegocieze contractelor cu furnizorii, Ssa restructureze/diminueze
activitatiile si astfel sa reduca din personal si din salarii. IMM-urile creeaza locuri de
munca Tntr-un mod mai eficient decét investitiile statului, cu cheltuiadd mult mai mica
decét bugetul si cu o amploare mult mai mare din punct de vedere social, pentru ca
antreneaza membrii familiel si alte persoane din localitatea respectiva. Tocmai de aceea,
autoritatile trebuie sa ia masurile necesare sprijinirii acestui sector: sa creasca sumele
alocate pentru programele de infiintare si dezvoltare a IMM-urilor, sa simplifice
procedurile privind accesul acestora la sursele de finatare, s creeze un sistem de
reesalonare a datoriilor.

Dezvoltarea intreprinderile mici si mijlocii reprezinta sansa Romaniei de a reporni
motoarel e cresterii economice.
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MEANSOF INFORMATION IN THE ACADEMIC ENVIRONMENT
Tasente, Tanase', Nicoleta, Ciacu®

Abstract: The research aims to aproach the issues related to the use of the new technologies of Web
2.0 in informing the academia. We aim to identify students’ opinions about the means of information used by
universities, the frequency of accessing the official websites and the Facebook page of universities. Another
objective of the study is to investigate the interaction of the students on the university's official Facebook
page. The research method used is an online survey on a sample of 100 students of the major fields of study:
Journalism, Communication and Public Relations from “ Constantin Brancoveanu” University of Pitesti
(University Center of Brgila) and “ Andrei Saguna” University of Constanya. The relevant result of the
research is given by the fact that, despite the frequent accessing of their university’'s Facebook page, the
feedback given by the students is modest, only 35% have used a simplistic form of feedback, the “ like”
button. Information is an important link in the process of creating and maintaining the organizational image,
therefore, the investigation of the means of information used by universities in the context of the new
technol ogies becomes part of the university management strategy.

Keywords: university, students, internet, website, facebook

Clasification JEL: Z

1. Resear ch context

Using the Internet and the new information and communication technologies has
become extremely important in the communication and promoting strategy of any
university. Communication in the University represents one of the basic elements for
building the relationships between student, professor and university. The motivation of the
communication aproach in the academic environment assumes that most often students
performance in learning and integration in the academic space is determined by the way in
which information is performed by the universities.

From a theoretical perspective, we place the communication performed between a
university and its students in The Bilateral Symmetricdl Communication Model (Two-Way
Symmetric Model). The mode proposed by James Grunig and Todd Hunt in 1984 is based on
“creating mutua understanding between the management of an organization and the publics
that affect the organization” (Pricopie R., 2011). This feedback is used not only as a tool for
achieving organizational goals and to identify the needs of the public, but aso the ways to
satisfy them. The public interest counts equaly for the organization as well as to its own
interest. Thus, it comes to the possibility of establishing a long-term partnership between the
organization and the public in which each one takes on the specific responshbilities.
Communication can be initiated by the organization or public and we cannot any longer talk
about a gtrict control of one party, which justifies the bi-directionality and the symmetry of the
modd!.

The organization, in this case the university, is no longer seen as a source of
communication and the public, namely the students as recipients, but as two entities
involved in a transaction. Grunig and Hunt estimated that about 15% of organizations,
especially those that are aware of the social function they have to perform, practise this
type of public relations. Most often, however, the model is applied by organizations
seeking confidence that communities benefit from their services.

The Internet has had a significant impact on the traditional way of communication
between university, professors and students. Thus, many universities have invested in
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online communication facilities to maintain a level of socia interaction in the online
environment so often used by young people. Websites and profiles on social media sites
are away in which the modern world communicates, evaluates the information and forms
an image about an organization or another.

In one of the articles dedicated to the adaptation methods of the university education
to the crisis conditions, the authors mention information and communication technology as
one of the major vectors in changing contemporary higher education (Dugan, Ganescu,
Pepenel, 2010).

Nowadays students use multiple methods of communication seamlessly transitioning
from “face to face” communication to the online one. A few years ago, parents and
teachers were concerned about the hours spent by young people in front of the computers.
Nowadays, because of the technologica developments, the internet can be accessed on
portable devices, smartphones, tablets, electronic notebooks, and so many young people
are constantly “online”. Therefore, the possibility of online information about their
respective activities as students is more than appreciated by them.

The basis of the current research has been made with the achievement of aresearchin
2010, which aimed at the “Implications of Internet use in curricular and extracurricular
activities of students’ published in Manageria Strategies, no. 4 (10) / 2010. One of that
research findings aimed at the number of hours spent by students on Internet. Thus, most
students said that they spent between 1 and 3 hours on the Internet, arguing that they used
the Internet usualy for information (49%). In the same context, 72% of the surveyed
students said that when they drafted a project for school, they searched first of all on the
Internet the information necessary to achieve it (Ciacu, Tasente, 2010).

Based on thisinformation, the current study aims to aproach the “morphology” of the
communication made between the university and the students in a comparative perspective.
The two universities that were the basis of our research sample are: “Constantin
Brancoveanu” University of Pitesti and “Andrei Saguna’ University of Constanta.

The communication tools used by the two universities are helping them to build and
crystallize their image, but also to strengthen a sustainable organizational culture. Also, we
want to find out students opinions on the effectiveness of the communication tools used
by universities and highlight the preferred mode of interaction with the university in order
to obtain relevant information for the university’ s communication strategy.

2. Resear ch objectives

1. Identifying student opinions about the means of information used by universities.

2. Determine the frequency of accessing the websites of universities and official
Facebook page.

3. ldentifying information that students frequently seek on university website.

4. Investigating the interaction of students with the university’s Facebook page.

3. Hypotheses

1. It is assumed that the university’s website is an important tool in the academic
information.

2. It is assumed that the social network Facebook is an effective means of
information about the activities of the university.

4. Resear ch methodology

The research was based solely on quantitative methods of investigation. To attain the
objectives set, we designed a questionnaire that was applied online. The questionnaire was
available at www.tashy.ro/students and was promoted both by teachers as well as online. The
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study was conducted during November-December 2012. The sample was reatively
spontaneoudy formed because out of the tota number of students only those who were ready
to respond answered the questionnaire.

The sample was made up of 100 students from two Romanian universities, “Andrei
Saguna’ University of Constanta (ASU) and “Constantin Brancoveanu” University of
Pitesti (CBU). The students are aged between 18 and 57 (the average being 23 years old).
Of the total sample 77% of respondents are femal e and 23% are men.

The sampling was undetermined, the only criterion for selection of students being the
quality of student at the specialization of Journalism, Social Communication and Public
Relations at the two universities. Out of the 100 respondents, 50% came from the
Journalism specidizations at “Andrei Saguna’ University of Constanta and 50% from the
the speciaizations of Journalism, Social Communication and Public Relations from
“Constantin Brancoveanu” University, University Center of Braila.

The questionnaire included a number of eight questions corresponding to the four
objectives listed. In constructing the questionnaire we used a variety of questions.
Therefore, out of the eight questions, only one is a closed question where students are
asked to answer “yes’ or “no” on the usefulness of social network Facebook in the
transmission of information about the activities of the university. The remaining questions
were multiple response options that allow respondents to choose one answer from severa
options possible (between 5 and 9 answers).

The questionnaire was structured according to three dimensions:

-using traditional media in the academic environment: 1. Which are the tools you use
most often in order to get information about university activities? 2. To what extent does
the university inform you about its activities?

- The use of Web 2.0 technologies by universities: 3. When did you last access your
university website? 4. What information are you looking for most commonly on the site of
your university?

- The use of socia networking (Web 3.0) in the university environment 5. Do you
think that the social network Facebook is an effective means of information about the
activities of the university? 6. When did you last access the officia Facebook page of your
university? 7. Have you ever commented or distributed any information posted on the
university’s Facebook page? 8. What information do you appreciate on the university’s
Facebook page?

5. Theresearch results

According to the 100 students surveyed from the two universities, the most
frequently used channel to inform about the university activities is the official website of
the ingtitution (37%), followed by direct information from the professor or secretaria
office (23% ), the institution’s Facebook page (20%) and the notice board (12%).
Information means, such as e-mail, phone or group colleagues are used in very low extent
(2-3%).

Relating separately to the responses of the students from the two universities, we find
large discrepancies. Thus, we find that online means of information such as websites or
Facebook pages are used by 80% of the students from “Andrei Saguna’ University (ASU)
compared to the 33% of the students from “Constantin Brancoveanu” University (CBU),
that are using the same means.

On the other hand, the direct information from the professor or secretary is the option
for 40% of the students from CBU, as compared to the 7% of the students from ASU.
Traditiona means of information, such as notice board, are popular among the students

40



from CBU (23%), while the students from ASU choose to get informed from their
colleagues (7%) or by e-mail (7%). (Figure 1)
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Figurel-ITEM 1. What arethetools you use most often in order
to get informed about the university activities?

More than a half (52%) of the students surveyed said that the university informs
them in a large and very large extent, while 35% of them said that they are sufficiently
informed. Only 13% of students believe that the university informed them about its
activitiesin asmall and very small extent. The percentage is explained in the context of the
existing market competition and competitiveness of private universities in Romania, so that
universities often ensure good communication with students.

Relating separately to the two universities, we find that 53% of the students at
“Andrei Saguna’” University are informed well and very well, as compared to 50% of the
students at “Constantin Brancoveanu”. In contrast, no student from *“Constantin
Brancoveanu” University is totaly dissatisfied with the information provided by the
university, compared to 7% of students at “Andrei Saguna” who said this.
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Figure2 - ITEM 2. Towhat extent doesthe university inform you about its activities?

University websites are accessed frequently by students, 45% of them saying they last
accessed it in the last 24 hours, and 20% two days ago. Only 8% of students were accessing the
university webdte during the examination sesson. Andyzing separately, on universties, 63% of
the students a “Andrel Saguna’ University accessed the website in the last 24 hours vs. the 27%
students from “Congtantin Brancoveanu” University. We aso found that 43% of the students from
“Congtantin Brancoveanu” University accessed the website aweek or amonth ago.
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Figure3-1TEM 3. When did you last access your university website?

The most sought information on the website of the university is that regarding the
schedule (73%), scheduling exams (67%) and university events (40%). Approximately
38% of students believe that the important information for them is that about the structure
and of the academic year and the terms on tuition fees. Analyzing comparatively, students
at ASU are more interested in the schedule and less in the scheduling of examinations as
compared to the students at UCB who consider scheduling for examinations from sessions
apriority of online information. Information about events organized by the university is of
interest to 57% of students at ASU, compared to only 27% of students at CBU. Other
pieces of information reported by the students as being important to them are those
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regarding the students' practice, the exam results displayed on UMS platform, scholarships
and downloading courses electronically.
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Figure4 - ITEM 4. What information are you looking for the most commonly
on the site of your university?

80% of the students surveyed believe that the social network Facebook is an effective
means of information about the activities of the university. In comparison, severa students
at CBU (83%) believe that Facebook is effective when it comes to information about the
university, versus 77% of the students at ASU.
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Figure5-1TEM 5. Do you think that the social network Facebook is an effective
means of information about the activities of the university?

The socia platform Facebook is a widely used medium by students, not only for
socializing, but also for information about the activities of the university. Therefore, 57%
of the students surveyed said they had consulted the university’s Facebook page in the last
24 hours, 13% of them in the last two days, 18% in the last week or month and only 8% of
the investigated students have never accessed it.

In acomparative analysis, the students from “Andrei Saguna” University access more
the Facebook page of the Institution as compared to those from “Constantin Brancoveanu”
University. Therefore, 70% of the students at ASU have accessed the Facebook page in the
last 24 hours, compared to only 43% of the students at CBU. In contrast, 17% of the
students at CBU have never accessed the Facebook page of the university compared to the
students at ASU who claimed to have accessed this page at |east once.
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Figure6 - ITEM 6. When did you last accessthe official Facebook page

of your university?

Even though they access very frequently the Facebook page of their educational
ingtitution, the students give rather weak or irrelevant feedback. Therefore, 40% of the
interviewed students from both universities have never interacted with the ingtitution’s
Facebook page, 35% have used a smplistic form of feedback, the “like” button, 13% of them
redistributed posts published by the university to their group of friends, while 7% of the
students commented on the content posted on the official Facebook page of the universities. In
a comparative andysis, we see no mgor differences between the students at the two
universities. The only notable differences are that only 3% of the students at ASU comment the
posts, compared to the 10% of the students at CBU who interact in this way and 40% of the

students at ASU give “like,” with 10 percent more than the students at CBU.
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Figure7 - 1TEM 7. Haveyou ever commented or distributed any information
posted on the university’s Facebook page?

Most students (48%) appreciate information on curricular activities (schedule, scheduling
exams, etc.) on the Ingtitution’s Facebook page, 27% of them appreciate photos and videos of
the events organized by the university, 15% consider important the links about employment
opportunities and only 5% of the students appreciate information on extracurricular activities
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(junior prom, sports, etc). Comparing, severa students from ASU respectively 53% consider
important information on curricular activities, compared to 43% of the students at CBU. On
the other hand, 33% of students at CBU appreciate posts with photos and videos from events
organized by the university, compared to 27% of the students from ASU.
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Figure 8 - ITEM 8. What information do you appreciate on the university’s Facebook
page?

6. Conclusions

Summing up, we seethat the first objective of the study, which aimed to identify the views of
the students about the means of information used by the univergties, was vaidated. 52% of
students surveyed claimed that the univeraity isinforming themin alarge and very large extent.

The second objective of this paper aimed to determine the frequency of accessing of
the universities' websites and their officia Facebook pages. The universities websites are
accessed frequently by the students, 45% of them say that they have accessed them in the
last 24 hours, and 20% in the last two days. The official Facebook pages of the two
universities are frequently accessed by students, so 57% of the respondents said they
consulted the university’s Facebook page in the last 24 hours, 13% in the last two days,
18% in the last week or month and only 8% of thr investigated students have never
accessed them.

The third objective aimed to identify the information that students frequently seek on
the university’s website. The most sought information on the website of the university is
about schedule (73%), exams scheduling (67%), academic events (40%). Approximately
38% of the students believe that for them the important information is about the academic
year structure and about the terms of the annual tuition fees.

Investigating the interaction of the students with the University' s officid Facebook page was
the fourth objective of the research. Thus, we found that, despite the frequent access to ther
educationd ingtitution’s Facebook page, the feedback from the students is quite week or irrdevant.
40% of theinterviewed students from both universities have never interacted on the Facebook page
of theinditution, while only 35% have used asmplistic form of feedback, the“like” button.

The sudents are conddered image multipliers of the university, in other words they are
“ambassadors’ of the univerdty in their cirde of friends. For this reason, the percentage of 13% of
those students who share the university’ s posts to their group of friends, we congider it very relevant.
The behavior in the socid media of the surveyed students has reveded that 7% of them ae
commenting the content of the posting on the universities' officid Facetook pages. The percentageis
relatively low and can be consdered modest, but we should keegp in mind that even if the process of
communication between universty and sudent has moved into socid media, the syle of
communication remains formd, the students receive notification about pasts on the Facebook page of
thelr universty, but not dways resonate with them, thus keeping within forma communication.
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Both research hypotheses were confirmed. Both the website and the Facebook social
network are in the students’ opinion relevant means for academic information. However,
the traditional means of information, as notice board, are still appreciated by the students
from CBU (23%), while their colleagues from ASU choose to be informed from other
colleagues (7%) or by email (7%). The option of the students from CBU for traditional
means of information is explained if we compare the results of the research that we have
done on the same basis of sampling in 2010. Then we found that students at CBU spend
less time on the Internet than those from ASU.

The means of information used in the academic environment are in the process of
reconfiguration and development. In the near future, the access to the information provided
by universities will be multimedia, mobile and miniaturized. More and more universities
adopt coherent strategies for the integration of technology in education and the media used
for internal and external communication tend to migrate towards the online
communication.

Bibliography:

1.Pricopie Remus, Relaiile publice, evoluriesi perspective, Bucuresti, Editura Tritonic, 2005, p.41

2.Dugan Silvia, Ganescu Cristina, Pepenel Made aine, Metode de adaptare a tnvatamantul ui
universitar la noile condifii determinate de criza economica actuala, Revista Strategii
manageriale, nr. 4 (10)/2010

3.Ciacu Nicoleta, Tasente Tanase, Implicariile utilizarii Inernetului Tn activitarile curriculare
si extracurriculare ale studenyilor, Revista Strategii Manageriale, nr. 4 (10)/2010

46



MIJLOACELE DE INFORMARE TN MEDIUL UNIVERSITAR
Tasente, Tanase', Nicoleta, Ciacu®

Rezumat: Cercetarea isi propune si abordeze aspectele referitoare la utilizarea noilor tehnologii
Web 2.0 si Web 3.0 in informarea din mediul universitar. Ne propunem sz identificam opiniile studenzilor cu
privire la mijloacele de informare utilizate de universitari, frecvensa de accesare a website-urilor si a
paginilor oficiale de Facebook ale universitarilor. Un alt obiectiv al studiului vizeazi investigarea modul ui
de interacriune a studenyilor pe paginile oficiale de Facebook ale universitarilor. Metoda de cercetare
utilizata este un chestionar online pe un esantion format din 100 de studenyi de la specializirile de
Jurnalism, Comunicare si Relasii Publice de la Universitatea , Constantin Brancoveanu” Pitesti, Centrul
universitar Braila si de la Universitatea ,, Andrei Saguna” din Constansa. Rezultatul relevant al cercetarii
este dat de fapul ca in ciuda accesirii frecvente a paginii de Facebook a institusiei lor de invatamant,
feedback-ul studenyilor este unul modest, doar 35% au recurs la o forma simplista de feedback, like-ul.
Informarea este o veriga importanta Tn procesul de creare si menginere a imaginii organizagionale, din acest
motiv, investigarea mijloacelor de informare utilizate de universitasi in contextul noilor tehnologii devine
parte din strategia universitara.

Cuvinte cheie: universitate, studeni, internet, site, facebook

Clasificarea JEL: Z

1. Contextul cercetarii

Utilizarea internetului si a noilor tehnologii informationale si comunicationale a
devenit extrem de importanta in strategia de comunicare si promovare a oricarel
universitati. Comunicarea in mediul universitar constituie unul dintre elementele de baza
pe care se construieste relatia student — profesor — universitate. Motivatia abordarii
comunicarii realizate de universitati porneste de la premisa ca de cele mai multe ori
performantele studentilor in procesul de invatare si in cel de integrare in mediul universitar
sunt determinate de modul Tn care se realizeaza informarea de catre universitati.

Din punct de vedere teoretic, plasim comunicarea realizata intre o universitate si
studentii sai Tn Modelul comunicarii bilaterale simetrice (Two-Way Symetric Modél).
Modelul propus de James Grunig si Todd Hunt Tn 1984 se bazeaza pe , crearea inselegerii
mutuale Tntre managementul unei organizarii si publicurile pe care acea organizasie le
afecteaza” (Pricopie R., 2011). Astfel, feedback-ul este folosit nu numai ca un instrument
de redlizare a obiectivelor organizationale dar si de identificare a nevoilor publicului si
totodata a modalitatilor de a le satisface. Interesul publicului conteaza in egala masura
pentru organizatie ca si propiul interes. Se gunge astfel la posibilitatea stabilirii intre
organizatie si public a unui parteneriat de lunga durata in care fiecare isi asuma
responsabilitatile specifice. Comunicarea poate fi initata de organizatie sau public si nu se
mai poate vorbi de un control strict a uneiadintre parti, ceea ce justifica bidirectionalitatea
si simetriamodelului.

Organizatia, Tn speta universitatea, nu mai este vazuta ca sursa de comunicare iar
publicul, respectiv studentii ca receptori, ci ca doua entitati implicate intr-o tranzactie.
Grunig si Hunt estimau ca aproximativ 15% dintre organizatii, in special cele care
constientizeaza functia sociala pe care o au de indeplinit, practica acest tip de relatii
publice. De cele mai multe ori Tnsi, modelul este aplicat de catre organizatiile care
urmaresc céstigarea increderii comunitatilor care beneficiaza de serviciile lor.

! Tanase Tasente, Asist univ. drd., Universitatea,, Andrei Saguna’ din Constanta, Facultatea de Stiintele
Comunicarii si Stiinte Politice, nicoleta_ciacu@yahoo.com

% Nicoleta Ciacu, Asist univ. drd., Universitatea , Constantin Brancoveanu” din Pitesti, Facultatea de Stiinte
Administrative si ale Comunicarii din Braila, nicoleta_ciacu@yahoo.com

47



Internetul a avut un impact semnificativ asupra modului traditional de comunicare
dintre universitate, profesori si studenti. Astfel, multe universitati au investit in facilitati de
comunicare online pentru a mentine un nivel al interactiunii sociae si in mediul online atét
de des utilizat de catre tineri. Site-urile si profilele pe site-urile social media reprezinta o
modalitate prin care lumea moderna comunica, evaluaeaza informatiile si Tsi formeaza o
Imagine despe o organizatie sau ata.

Tntru-una din lucrarile dedicate metodelor de adaptare a invatamantului universitar la
conditiile crizel, autoarele mentionau tehnologia informatiel si a comunicarii ca fiind unul
dintre vectorii importanti in schimbarea nvataméantului superior contemporan (Dugan,
Ganescu, Pepenel, 2010). Studentii din ziua de astazi utilizeaza metode multiple de
comunicare trecand cu usurinta de lacomunicarea , fata in fata” la cea online. Cu cétiva ani
in urma, parintii si profesorii erau ingrijorati de orele petrecute de tineri in fata
calculatarelor. Tn prezent, odati cu evolutia tehnologica, internetul poate fi accesat pe
dispozitive portabile, smartphone, tablete, notebook-uri si multi dintre tineri sunt astfel in
permanenta ,,online”. Prin urmare, posibilitatea de informare online despre activitatile ce le
revin in calitate de studenti este mai mult decét apreciata de acestia.

Baza cercetarii prezente a fost constituitda odata cu realizarea in anul 2010 a unei
cercetari care viza ,Implicatiile utilizarii internetului in activitatile scolare si extrascolare
ae studentilor” publicata in revista , Strategii Manageriae”, nr. 4 (10) / 2010. Una dintre
concluziile cercetarii de atunci viza numarul de ore petrecut de studenti pe Internet. Astfel,
cel mai multi studenti sustineau ca petrec pe Internet intre 1 si 3 ore, motivand ca utilizeaza
Internetul mai aes pentu informare (49%). In acelasi context, 72% dintre studentii
interogati au afirmat ca atunci cand au de redactat un proiect pentru facultate cauta Tn
primul rand pe internet informatii necesare realizarii acestuia (Ciacu, Tasente, 2010).

Plecand de la aceste informatii, prezentul studiu Tsi propune sa abodeze " morfologia’
comunicarii realizate ntre universitate si studenti Th perspectiva comparativa. Cele doua
universitati care au reprezentat baza de esantionare in cercetarea noastra sunt: Universitatea
»Constantin Brancoveanu” Pitesti si Universitatea,, Andrei Saguna’ Constanta.

Instrumentele de comunicare utilizate de cele doua universitati gjuta la constructia si
cristalizarea imaginii acestora dar si la consolidarea unei culturi organizationale durabile.
De asemenea ne dorim sa aflam opiniile studentilor cu privire la eficienta instrumentel or
de comunicare utilizate de universitati si sa evidentiem modul preferat de interactiune cu
universitatea in scopul obtinerii de informatii relevante pentru strategia de comuicare
universitara.

2. Obiectivele cer cetarii

1. Identificarea opiniilor studentilor cu privire la mijloacele de informare utilizate de
universitati.

2. Stabilirea frecventel de aceesare a website-urilor universitatilor si a paginilor
oficiale de Facebook.

3. ldentificarea informatiilor pe care studentii le cauta frecvent pe site-ul
universitatii.

4. Investigarea modului de interactiune a studentilor cu paginile oficiale de Facebook
aeuniversitatilor.

3. |poteze

1. Se prezuma ca website-ul universitatii reprezinta un instrument important de
informare in mediul universitar.

2. Se presupune ca reteaua de sociadlizare Facebook este un mijloc eficient de
informare cu privire la activitatile universitatii.
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4. M etodologia cer cetarii

Cercetarea a fost bazata exclusiv pe metode cantitative de investigare. Pentru
realizarea obicetivelor enuntate, am proiectat un chestionar care a fost aplicat online.
Chestionarul afost disponibil 1a adresa www.tashy.ro/studenti si a fost promovat atét prin
intermediul cadrelor didactice cét si Tn mediul online. Studiul a fost realizat in perioada
noiembrie — decembrie 2012. Esantionul s-a format relativ spontan intrucét din totalul
studentilor au raspuns doar cei care au avut disponibilitatea de a raspunde.

Esantionul a fost format din 100 de studenti de la doua universitati romanesti,
Universtatea ,Andre Saguna’ din Congstanta (ASU) si Universitatea ,,Congtantin
Brancoveanu” din Pitesti (CBU). Studentii au varste cuprinse intre 18 si 57 de ani (mediafiind
de 23 de ani). Din totalul esantionului 77% dintre respondenti sunt femei iar 23% sunt barbati.

Esantionarea a fost nonprobabilistica, singurul criteriu de selectie a studentilor fiind
calitatea de student la specializarile de Jurnalism, Comunicare Sociala si Relatii Publice de
la cele doua universitati. Din totalul celor 100 de respodenti, 50% provin de la
specializarile de Jurnalism de la Universitatea , Andrel Saguna’ din Constanta si 50% de
la specializarile de Jundiam, Comunicare Sodda si Rdaii Publice de la Universtatea ,, Condantin
Bréncoveanu” Centrul Univergtar Braila

Chestionarul a cuprins un numar de opt ntrebari corespunzatoare celor patru obiective
enuntate. Tn constructia chestionarului am utilizat o varietate de tipuri de intrebari. Astfel, din
totalul celot opt Tntrebari, numal una singura este intrebare inchisa, acolo unde studentilor i
se solicita sa raspunda afirmativ sau negativ cu privire la utilitatea retelel de socidizare
Facebook in transmiterea de informatii despre activitatile universitatii. Restul intrebarilor au
posibilitati multiple de raspuns, care permit respondentilor si aleaga un singur raspuns din
catevaoptiuni posibile (intre 5 si 9 variante de raspuns).

Chestionarul afost structurat in functie de trei dimensiuni:

- utilizarea mijloacelor de informare clasice in mediul universitar: 1. Care sunt
mijloacele pe care le utilizati cedl ma des in scopul informarii despre activititile
universitare? 2. Tn ce masura considerati ci universitatea va informeaza cu privire la
activitatile sale?

- utilizarea tehnologiilor Web 2.0 de catre universitati: 3. Cand ati accesat ultima data
site-ul universitatii dumneavoastra? 4. Care sunt informatiile pe care le cautati cel mai des
pe site-ul universitatii dumneavoastra?

- utilizarearetelelor sociale (Web 3.0) in mediul universitar: 5. Considerati ca reteaua
de socializare Facebook este un mijloc eficient de informare cu privire la activitatile
universitatii? 6. Cand ati accesat ultima data pagina oficiala de Facebook a universitatii
dumneavoastra? 7. Ati comentat sau ati distribuit vreodata vreo informatie postata pe
pagina de Facebook a universitatii? 8. Care sunt informatiile pe care le apreciati pe pagina
de Facebook a universitatii?

5. Rezultatele cer cetarii

Tn opinia celor 100 de studenti chestionati de la cele doua universitati, mijlocul cel mai
des utilizat de e n scopul informarii despre activitatile universitare este website-ul oficia a
ingtitutiel (37%), urmat de informarea directa de la profesor sau secretariat (23%), pagina de
Facebook a indtitutiel (20%) si avizierul (12%). Mijloace precum informarea prin e-mail,
telefonul mobil sau delacolegii de clasa sunt utilizate in proportie foarte mica (2-3%).

Raportandu-ne separat, la raspunsurilor studentilor de la cele doua universititi,
constatam discrepante mari. Astfel, constatam ca mijloacele online de informare, precum
website-ul sau pagina de Facebook, sunt folosite de 80% dintre studentii Universitatii
»~Andrei Saguna’, in comparatie cu cel 33% dintre studentii de la Universitatea,, Constantin
Bréancoveanu”, care folosesc aceleasi mijloace.
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De celadta parte, informarea directa de la profesor sau secretariat este optiunea a
40% dintre studentii de la“ Constantin Brancoveanu”, fata de cei 7% dintre studentii de la
“Andrei Saguna’. Mijloacele clasice de informare, precum avizierul, sunt populare printre
studentii de la ,,Constantin Brancoveanu” (23%), in timp ce studentii de la ,Andrei
Saguna” aleg sa seinformeze de laalti colegi (7%) sau prin e-mail (7%). (Figure 1)
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Figura9-ITEM 1. Caresunt mijloacele pe carele utilizati cel mai desin scopul
informarii despre activitatile universitare?

Ma mult de jumatate (52%) dintre studentii chestionati afirma ca universitatea i
informeaza intr-o mare si foarte mare masura, n timp ce 35% dintre acestia spun ca sunt
informati suficient. Doar un procent de 13% dintre studenti considera ca universitatea i
informeaza cu privire la activitatile sale intr-o masura mica si foarte mica. Procentul se explica
in contextul concurentel si competitivitatii existente pe piata universitatilor private din
Romaénia, astfel ca universitatile asigura de cele mai multe ori 0 buna comunicare cu studentii.

Raportandu-ne separat la cele doua universitati, constatam ca 53% dintre studentii de
la Universitatea “Andrel Saguna’ se considera informati bine si foarte bine, fata de 50%
dintre studentii de la ,, Constantin Brancoveanu”. La polul opus, niciun student de la
Universitatea ,, Constantin Brancoveanu” nu este total nemultumit cu privire la informarea
universitatii, fata de 7% dintre studentii dela,, Andrel Saguna’ care au afirmat acest lucru.
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Figura10- ITEM 2.Tn ce miisuri considerati ci universitatea vii infor meazi
cu privirelaactivititile sale?
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Website-urile universitatilor sunt accesate foarte des de catre studenti, 45% dintre
acestia spunand ca le-au accesat ultima data n ultimele 24 de ore, iar 20% in urma cu doua
zile. Doar 8% dintre studenti acceseaza site-ul universitatii in timpul sesiunii de examene.
Analizénd separat pe universitati, 63% dintre studentii de la Universitatea,, Andrei Saguna’
au accesat website-ul universitatii in ultimele 24 de ore fata de cel 27% de la Universitatea
»Constantin Brancoveanu”. Constatam, de asemenea, ca 43% dintre studentii de la
»Constantin Brancoveanu” au accesat website-ul Tn urma cu o saptamana sau o luna.
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Figura1l-ITEM 3. Cand ati accesat ultima data site-ul univer sititii
dumneavoastra?

Informatiile cele mai cautate pe website-ul universitatii sunt cele cu privire la orar
(73%), programarea examenelor (67%) si evenimentele organizate de universitate (40%).
Aproximativ 38% dintre studenti considera ca informatiile importante pentru e sunt cele
legate de structura anului universitar si termenele referitoare la plata taxelor de scolarizare.
Analizand comparativ, studentii de la ASU sunt mai interesati de orar si mal putin de
programarea examenelor, fata de studentii de la UCB care considera programarea
examenelor din sesiune o prioritate in informarea online. Informatiile despre evenimentele
organizate de universitate sunt de interes pentru 57% dintre studenti de la ASU, fata de
doar 27% dintre studentii de la CBU. Alte informatii semnalate de studenti ca fiind
importante pentru e sunt cele cu privire la practica studenteasca, notele de la examen
afisate pe platforma UMS, bursele si downloadarea cursurilor Th format el ectronic.
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Figura12 - ITEM 4 Caresunt informatiile pe care le cautati cel mai des
pesite-ul universitatii dumneavoastra?
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80% dintre studentii chestionati considera ca reteaua sociala Facebook reprezinta un
mijloc eficient de informare cu privire la activitatile universitatii. Comparativ, mai multi
studentii de la CBU (83%) considera ca Facebook este eficient cand vine vorba de
informare despre universitate, fata de 77% dintre studentii de la ASU.
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Figura13-ITEM 5. Considerati ca reteaua de socializar e Facebook
este un mijloc eficient deinformare cu privirela activitatile univer sitatii?

Platforma sociala Facebook este mediumul foarte des utilizat de studenti, nu numai
pentru socializare, ci si pentru informarea cu privire la activitatile din cadrul universitatii.
Astfel, 57% dintre studentii chestionati au afirmat ca au consultat pagina de Facebook a
universitatii Tn ultimele 24 de ore, 13% dintre @ in ultimele 2 zile, 18% in ultima
saptédmana sau luna si doar 8% dintre studentii investigati nu au accesat-o niciodata.

Analizdnd comparativ, studentii de la Universitatea ,Andrel Saguna’ accesezeaza
mai des pagina de Facebook a ingtitutiei fatd de cei de la Universitatea , Constantin
Bréancoveanu”. Astfel, 70% dintre studentii de la ASU au accesat pagina de Facebook n
ultimele 24 de ore, fata de doar 43% dintre studentii dela CBU. La polul opus, 17% dintre
studentii de la CBU nu au accesat niciodata pagina de Facebook a universitatii, fata de
studentii dela ASU care au afirmat ca au accesat macar o data aceasta pagina.
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Figura 14 - 1TEM 6. Cand ati accesat ultima data pagina oficiala de Facebook
auniversitatii dumneavoastra?
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Chiar daca accesezeaza foarte des pagina de Facebook ainstitutiei lor de invatamant,
studenti transmit un feedback destul de slab sau nerelevant. Astfel, 40% dintre studentii
chestionati de la ambele universitati nu au interactionat niciodata pe pagina de Facebook a
institutiei, 35% dintre acestia au recurs la o forma simpla de feedback, “like-ul”, 13%
dintre e au redistribuit postarile publicate de universitate catre grupul lor de prieteni, in
timp ce 7% dintre studenti au comentat continutul postarilor de pe paginile oficiale de
Facebook ae universitatilor. Analizand comparativ, nu observam diferente maore intre
studentii de la cele doua universitati. Singurele diferente notabile sunt ca doar 3% dintre
studentii de la ASU comenteaza postarile, fata de cei 10% de la CBU, iar 40% dintre
studentii dela ASU dau ,like”, cu 10 procente mai mult fata de studentii dela CBU.
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Figura1l5-ITEM 7. Ati comentat sau ati distribuit vreodata vreo informatie
postata pe pagina de Facebook a universitatii?

Cel ma multi studenti (48%) apreciaza pe pagina de Facebook ainstitutiel informatii
privind activitatea curiculara (orar, programarea examenelor, etc.), 27% dintre acestia
apreciaza fotografii si videoclipuri de la evenimentele organizate de universitate, 15%
apreciaza link-urile despre oportunititile de angajare si doar 5% dintre studenti apreciaza
informatii privind activitatea extracurriculara (balul bobocilor, activitati sportive etc).
Analizand comparativ, mai multi studenti de la ASU respectiv 53% apreciaza informatiile
privind activitatea curriculara, fata de 43% dintre studentii de la CBU. De cealalta parte,
33% dintre studentii de la CBU apreciaza postarile cu fotografii si videoclipuri de la
evenimente, fata de 27% dintre studentii de la ASU.
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Figura 16 - ITEM 8. Caresunt informatiile pe carele apreciati pe pagina
de Facebook a universitatii?
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6. Concluzii

Sintetizand, putem observa ca primul obiectiv d dudiului care viza identificarea opiniilor
sudentilor cu privire lamijloacde de informare utilizate de universtati afost vaidet n cercetare 52%
dintre Sudentii chestionati au sustinut ca univergtateali informeaza intr-o maresi foarte mare masura.

Cel de d doileaobiectiv a lucrarii viza stabilirea frecventel de aceesare a website-urilor
universitatilor si a paginilor oficiale de Facebook. Website-urile universitatilor sunt accesate
foarte des de catre studenti, 45% dintre acestia spunand ca le-au accesat in ultimele 24 de ore,
lar 20% Tn urma cu doua zile. Paginile oficide de Facebook ale celor doua universitati sunt
accesate frecvent de catre studenti, astfel 57% dintre cel chestionati au afirmat ca au consultat
pagina de Facebook a universitatii in ultimele 24 de ore, 13% in ultimele 2 zile, 18% in ultima
saptémaéna sau luna si doar 8% dintre studentii investigati nu au accesat-0 niciodata.

Al trellea obiectiv urmarea identificarea informatiilor pe care studentii le cauta frecvent pe
gte-ul univergtatii. Informatiile cdle ma cautate pe website-ul universitatii sunt cele cu privirela
orar (73%), programarea examendor (67%), evenimentee organizate de univerdtate (40%).
Aproximativ 38% dintre studenti considera ca informatiile importante pentru & sunt cele legate
de structura anului universitar si termenele referitoare la platataxelor de scolarizare.

Investigarea modului de interactiune a studentilor cu pagina oficiala de Facebook a
universitatilor a constituit al patrulea obiectiv al cercetarii. Am constatat astfel ca in ciuda
accesarii frecvente a paginii de Facebook ainstitutiei lor de invatamant, feedback-ul primit
de la studenti este unul destul de slab sau nerelevant. 40% dintre studentii chestionati de la
ambele universitati nu au interactionat niciodata pe pagina de Facebook ainstitutiei n timp
ce doar 35% au recurslao forma simplista de feedback, “like-ul”.

Studentii sunt condderati multiplicatori a imaginii universitatii, cu dte cuvinte @ sunt
“ambasadorii” univerdtatii n cercul lor de prigteni. Din acest motiv, procentul de 13% d aceor
Sudenti care redidiribuie pogdtarile publicate de universtate citre grupul lor de prieteni consderam ca
este rdevant. Comportamentul in socid media a studentilor investigati a mai relevat faptul ca 7%
dintre acestia comenteaza continutul podtarilor de pe paginile oficiade de Facebook de universtatilor.
Procentul este rddiv redussi poate fi congderat modest insi trebuie tinut cont de faptul ca chiar daca
procesul de comunicare universitate - gudent s-a mutat in socid media, comunicarea raimane una
formaa, studentii primesc notificari cu privire la podtarile pe pagina de Facebook a universtitii lor,
Tnsa Nu rezonesza Tntotdeauna cu acestea, pastrand astfd limitde comunicarii formae.

Ambeeipoteze de cercetarii au fost confirmate. Até website-ul cét si reteaua de socidizare
Facebook reprezinta pentru studenti mojloace de informare relevante pentru mediul universitar. Cu
toate acestea, mijloacele clasice de informare, precum avizierul, sunt in continuare apreciae de
catre sudentii Universititii ,, Congtantin Brancoveanu” (23%), in timp ce colegii lor de la,,Andre
Sagund’ deg si seinformeze deladti colegi (7%) sau prin e-mail (7%). Optiuneastudentilor dela
UCB pentru mijloacele dasice de informare se explica de dtfe, daca ne raportam la rezultatde
cercetarii pe care am redizat-0 pe aceessi baza de esantionare in anul 2010. Congtatam atunci ca
studentii delaUCB petrec ma putin timp peinternet decét cel dela ASU.

Mijloacdle de informare utilizate in mediul univerdtar se afla in plin proces de
reconfigurare si dezvoltare. In viitorul apropiat, mijloacele de acces lainformatiile transmise de
univergitati vor fi de tip multimedia, mobile si miniaturizete. Tot mai multe universitati adopta
drategii coerente de integrare a tehnologiel Tn procesul educationd iar mijloacele de informare
utilizate atét Th comunicareaiinterna cét si in ceaexterna tind sa migreze catre online.
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THE EFFECTS OF ENTERPRISE ACCOUNTING POLICIES
REGARDING DEPRECIATIONSUPON THE RESULTS
AND CORPORATE TAXES

Dorina, Luta®, Sorin, Grigor escu?

Abstract: Depreciation and net results define the self-financing ability of an enterprise and any
change in depreciations generates reverse effects upon a corporate tax. That is why the measurement and
depreciation system of assets must be correlated with capital maintenance. In the event of depreciation,
accounting policies may envisage the choice of one of the depreciation methods, for example straight-line,
accelerated or degressive methods of depreciation. Choosing a method of depreciation involves an accounting
option. The present article includes a comparative approach of depreciation methods and their implications upon
the results and profit taxes, comprising own perspectives and opening new research prospects. The question can
be “ Which method is the best to use?”. The answer depends on enterprise objectives, on the “ aggressiveness’
used when it wants to approach fiscal management.

Keywor ds: accounting policies, IFRS, depreciation, depreciation methods, net result

JEL classification: M41

1. Introduction

Enterprise performance pursues the achievement of the following main gods. to make
profit and to meet the needs of a certain category of customers. The failure, even the temporary
falure to fulfill ether god leads to enterprise market extinction. When pursuing godls,
enterprise management must apply accounting policies so that financia dtatements be
compliant with all the provisions of each applicable foreign accounting norm (IFRS and IAS).
The existence of severa aternatives in terms of accounting entry, measurement,
respectively different assessment and calculation methods for financial outcomes and
statuses, enterprises must lay down their own accounting policies. The IASB —
“International Accounting Standards Board” defines accounting policies as specific
principles, bases (grounds), conventions, rules and practices applied by an enterprise in order
to prepare and submit its financial statements.

Depreciation, by its calculation is an accounting policy instrument that follows fiscal
rules allowing for the development of the technical potential of an enterprise. Correlated
with the general legislative framework in Romania regarding the calculation of fixed assets
depreciation, the basic component of depreciation regimes admitted in our country is the
picture of durations set up by use, of annual depreciation quotas and of durations of
integral depreciation.

2. Theoretical Condderationson Depreciation

Depreciation is alocating depreciable amount of a fixed asset during its predicted
life time. As to this general interpretation, there are numerous conceptions regarding
depreciation of which the following three are interesting in accounting:

- depreciation as a corrective process of fixed assets value. Depreciation is the
accounting statement of the value loss incurred by fixed assets as a consequence of time
impairment, physical wear (generated by technical and mechanical operation and by the
influence of natural factors) or obsolescence (caused by the rapid development of
technology, the emergence of new, highly performing machines). This interpretation leads

! Associate Professor, Ph.D., Constantin Brancoveanu University, Pitesti, FMMAE, Rm. Valcea,
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to the fact that depreciation has the role of correcting the value of fixed assets in order to
restore them to areal value level.

- depreciation as a transfer or allotment process of fixed assets costs upon tax year
expenses. Regarded as an allocation process, depreciation is the controllable source coming
from the past and producing future benefits. Vaue allocation or transfer take place during the
economic life time of a redeemable asset. That is why the vaue share shown during a tax
year over time must be rational and confining to the principles and rules of a true and fair
view. The “rationa” term ams at the ratio between the accounting value transferred share of
aredeemable asset and the economic benefit which shall arise from asset use.

- depreciation as a financing source for fixed assets' renewal. Capital reconstruction
involves the simultaneous approach of depreciation as a matter of recovering investment
and as a financing source of investment renewal. By the depreciation mechanism, initia
investment is recovered and reconstructed in stages during its operation cycle, becoming a
self-financing source for new investment.

Depreciation is a very important element to be found in the calculation of self-
financing ability. The self-financing ability of an enterprise is the potential money surplus
generated by the enterprise performance. It means an essential contribution of current
activities to the variation of globa working capital. It can be calculated relying either on
the gross operation excess or on net profit.

e According to Romanian legidation, enterprises must depreciate tangible and
intangible assets according to the Law regarding the depreciation of fixed capital in tangible
and intangible assets using one of the following regimes. straight-line depreciation,
degressive depreciation and accelerated depreciation. The Fiscal Code aso provides certain
peculiarities regarding depreciation calculation per product unit: “ depreciation of buildings
and mines, salt mines with solution extraction in probes, quarries, open-pit mining for solid
minerals, oil extraction sites whose life timeis limited by the duration of reserves and cannot
be used otherwise after reserve use-up, depreciation of investment are all calculated per
product unit according to the usable reserve of useful minerals’ or according to the number
of kilometers or the number of operating hours: “ means of transport can be depreciated as
per the number of kilometers or hours of operation provided by technical specifications for
those purchased after 1 January 2004” .

Straight-line depreciation means the caculation and uniform allocation of
accounting entry values of redeemable assets during the entire normal operation duration
expressed as years. In its nominal variant, depreciation is caculated by comparing
depreciable value to normal operation duration.

Degressive depreciation means the multiplication of corresponding straight-line
quotas with a varying coefficient according to currently accepted life time for the
respective goods.

Depreciation caculation relies on the fiscal rule imposing the correction of the straight-line
rate by multiplicative coefficients set out by Law 15/1994 regarding the depreciation of fixed
capitd in tangible and intangible assets: 1.5 for a life time between 2 and 5 years; 2 for alife
time between 5 and 10 years; 2.5 for alife time longer than 10 years.

Accelerated depreciation means the calculation and inclusion in operation expenses
during the first operation year of depreciation of up to 50% of the respective fixed asset’s
entry value. Annua depreciations for the following tax years are calculated according to
the remaining redeemable value relying on the straight-line depreciation according to the
number of remaining life years. The accelerated system means a way to quickly recover
the value of fixed assets in order to avoid obsolescence. It affects profit in terms of
reduction and therefore state-owed taxes decrease, a the same time making it possible for
an enterprise to use the resulting fund for the purchase of new necessary fixed assets.
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e In compliance with |AS 16 “Tangible Assets’, an enterprise is the one deciding
upon a depreciation method both in the beginning of and during asset performance, when
the use of another depreciation method may be needed in accordance with the consumption
manner of future economic benefits. It is aso necessary to consistently apply the selected
method except some changes that lead to another change in the depreciation method, too.

The depreciation method used by an entity must reflect the estimated consumption
pace of the future economic benefits in an asset. Various depreciation methods are used
for the systematic allocation of an asset’s redeemable value along its useful life time. Such
methods include: the straight-line method of depreciation, the degressive depreciation
method and the manufacturing unit method.

The straight-line method of depreciation — according to the provisions of 1AS 16
“Tangible Assets’ — brings about the following changes. deducing the residual value from
theinitial or revalued amount and life time estimation made by an enterprise. In practice, a
residual value is mostly insignificant and can be neglected when calculating a redeemable
value. However, if aresidual valueis significant, it hasto be estimated.

IAS 16 Standard on “Tangible Assets’ states that for a basic accounting treatment, a
residual valueis estimated per the price on asset purchase date; for the sale of a similar asset
which has reached the end of its estimated useful life time and has been used up in similar
conditions to those during which the asset shall operate. A residual value does not increase
afterwards due to the variations of price and vaue. In the event of an alternative accounting
treatment alowed, there is a new estimation of the residual value on the date of each asset
revaluation using the prices on the respective date. Its estimation takes place either on fixed
asset entry date or on the date of a potential subsequent measurement of the fixed asset.

The degressive method of depreciation according to IAS 16 “ Tangible Assets” may
have several presentation versions:

e a constant depreciation percentage for a variable base (net accounting value or
remaining value to be depreciated);

e avariable depreciation percentage for a constant base (accounting vaue).

The degressive method has no connection with the accelerated method used in the
Romanian practice until now.

The method of manufacturing units results in an expense against estimated use or
manufacturing.

3. General Aspects of Accounting Policies on Depreciation upon Outcomes
and Corporate Taxes

An enterprise accounting policy related to depreciations has a certain influence upon
outcomes and corporate taxes by the impact of annua depreciation recognition as an
expense for the respective period. Therefore, any recognition or registration error as well
as any estimation changes regarding future economic benefits generated by the use of
tangible and intangible assets entangle a new dimension of tax year outcomes due to
changes in some major depreciation calculation factors: for tangible assets:. life time; for
intangible assets. depreciation period.

Depreciation entry means an important aspect while determining enterprise financial
statements. Each e ement underlying depreciation calculation may influence its dimension.

The existence of several accounting methods to ascertain and register depreciations
requires enterprises to have accounting options. If an enterprise has the opportunity to
choose when it comes to depreciation, its concern is related to investment and this concern
challenges the State’'s fiscal one. Below there is the comparative calculation of
depreciation in three methods in order to determine influences upon outcomes and
corporate taxes.
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Example: Let us consider the accounting entry value of 60,000 lei for some
equipment, and its normal operation duration of 5 years. The total raised revenues are

100,000 lei.

Tableno. 1. Depreciation Comparative Statusin Three Depreciation Methods
and Associated Corporate Tax

Straight-line
depreciation

Degressive depreciation

Accelerated depreciation

20% annua depreciation
rate

30% annual degressive rate

Annual depreciation:
- year N: 12,000 lei

- year N+1: 12,000 lel
- year N+2: 12,000 lel
- year N+3: 12,000 lel
- year N+4: 12,000 lel

Annual depreciation:
- year N: 18,000 lel

- year N+1: 12,600 lel
- year N+2: 9,800 lei
- year N+3: 9,800 lei
- year N+4: 9,800 lei

Annual depreciation:
- year N: 30,000 lel

- year N+1: 7,500 lei
- year N+2: 7,500 lei
- year N+3: 7,500 lei
- year N+4: 7,500 lei

Financial and fiscal
implications are the same
for al years:

- Total revenues. 100,000
lel

- Depreciation expenses:
12,000 lei

- Accounting outcome:
88,000 lei

- Corporate tax: 88,000 x
16% = 14,080 lei

For year N:

- Total revenues: 100,000 el

- Depreciation expenses: 18,000 lei
- Accounting outcome: 82,000 e

- Corporate tax: 82,000x 16 %=
131201e

For year N +1:

- Total revenues: 100,000 el

- Depreciation expenses. 12,600 lei
- Accounting outcome: 87,400 le

- Corporate tax: 87,400x 16% =
13,984 le

For yearsN +2, N+3, N+4

- Total revenues: 100,000 el

- Depreciation expenses. 9,800 lei
- Accounting outcome: 90,200 le

- Corporate tax: 90,200x 16 % =

14,432 le

For year N:

- Total revenues: 100,000 lel

- Depreciation expenses.
30,000 lei

- Accounting outcome:
70,000 le

- Corporate tax: 70,000 x 16%
= 11,2001@.

For years N+1....N+4:

- Total revenues: 100,000 lel

- Depreciation expenses.
7,500 lei

- Accounting outcome:
92,500 lei

- Corporate tax: 92,500 x 16%
=14,80014.

Tableno. 2 Summary of expensesrelated to depreciation and cor por ate tax

Straight-line depreciation N N+1 N+2 N+3 N+4 Total
Depreciation-associated | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 60,000
expenses
Corporate tax 14,080 | 14,080 | 14,080 | 14,080 | 14,080 | 70,400
Degr essive depr eciation N N+1 N+2 N+3 N+4 Total
Depreciation-associated | 18,000 | 12,600 | 9,800 9,800 9,800 | 60,000
expenses
Corporate tax 13,120 | 13,984 | 14,432 | 14,432 | 14,432 | 70,400
Accelerated depreciation N N+1 N+2 N+3 N+4 Total
Depreciation-associated | 30,000 | 7,500 7,500 7,500 7,500 | 60,000
expenses
Corporate tax 11,200 | 14,800 | 14,800 | 14,800 | 14,800 | 70,400
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By comparing the three methods, it can be seen that depreciation-associated expenses
and paid corporate taxes during the depreciation period are the same. An enterprise gets a
financial advantage for the methods with higher depreciation amounts during the first years
(degressive, accelerated depreciation) as compared with the straight-line method due to the
fact that it enjoys a money surplus within a shorter term ensuing from the lack of payment
of taxes and dividends.

The draight-line method is favorable as it is easier to gpply and it is the most commonly
used due to the uniform expenses during a tax year and the uniform costs over time. The main
limits ensue from its simplified aspect and mean that the vaue decrease in goods is not constant
al throughout their life time. Additionally, the method does not take into account the
decrease in manufacturing ability nor does it consider the time increase in maintenance
expenses due to wear and tear. From the fiscal perspective, the method has the advantage
of decreasing enterprises trend to avoid fiscality but it does not take account of the
influence of technical progress, more precisely of obsolescence. This system has
represented the basis for the development of the other depreciation regimes.

Degressive depreciation is optional as an enterprise may prefer it to the straight-line
one and then it can go back to straight-line depreciation after having practised the
degressive one on condition that annuities be calculated at their net accounting value.
Degressive depreciation has the advantage of passing higher amounts onto the category of
exploitation expenses during the first years of operation in accordance with the proper
depreciation of the following tax years. It can be economically justified by depreciation
being higher for certain tangible assets during the first tax years and on the other hand by
the assets’ higher service ability during their first years of life and then some entangle
Increasing maintenance costs.

As compared with straight-line depreciation, degressive depreciation helps an
enterprise treasury when it uses its liquidities for investment. From the perspective of afisca
advantage, the degressive method allows an enterprise to carry out significant tax saving in
the beginning of assets' life time; consequently, during the years to come, investment shall
be less important. During an inflation period, the method involves the delay of taxes which
shall be regulated in adepreciated currency.

The degressive depreciation regime has the advantage of diminishing the effects of
obsolescence by recovering assets value within a shorter period of time. It is believed the
main disadvantage of the method is that enterprises cannot quantify the effect of a priori
obsolescence upon tangible assets, with multiplicative coefficients that have no actual
calculation base.

4. Conclusions

Theory and practice recommend that the depreciation regime used should be logical
and systematical. In other words, an entry cost must not be alocated per tax years in an
arbitrary manner without taking account of the way the goods shall lose some of their
useful values during the years. The depreciation regime selected must reflect the reduction
of the service ability of fixed assets. The question “Which depreciation regime is the
best?” has the following answer: it is according to enterprise objectives, to the
“aggressiveness’ of its desire to approach fiscal management and, of course, to the
decisions made during company shareholders’ or partners’ general meeting.

It is known that choosing a depreciation regime is a matter of gppreciation. If an
enterprise has the opportunity to choose when it comes to depreciation, its concern is related to
investment and it challenges the State' sfiscal concerns.

Straight-line depreciation has the advantage of being easy to apply and the most
commonly used thanks to the uniformity of tax year expenses and other costs over time.
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Choosing the degressive or accelerated system is adequate to enterprises that are
beneficiaries or about to become so during the first years after investment. Since fast
depreciation is degressive, they can delay the payment of taxes thus benefiting from money
depreciation. If they are faulty in their outcomes during the following years, enterprises
can definitely avoid taxation.

Irrespective of the depreciation method an enterprise uses, depreciation brings it new
financing sources reflected in its self-financing ability and if it applies depreciation
methods with higher expenses during the first years, it manages to create an economic
advantage.
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EFECTELE POLITICILOR CONTABILE DE INTREPRINDERE
REFERITOARE LA AMORTIZARI ASUPRA REZULTATULUI
S| IMPOZITULUI PE PROFIT

Dorina, Luta®, Sorin, Grigor escu?

Rezumat: Amortizarea, Tmpreund cu rezultatul net, definesc capacitatea de autofinansare a
Tntreprinderii si orice migcare la nivelul amortizirii genereazi efecte inverse asupra impoztului pe profit.
De aceea, sistemul de evaluare si amortizare a imobilizirilor trebuie corelat cu menyinerea capitalului. Tn
cazul amortizarii, politica contabila poate viza alegerea uneia dintre metodele de amortizare, de exemplu
amortizarea liniara, accelerata sau degresiva. Alegerea unel metode de amortizare implica o opriune contabild.
Articolul de faya prezinta o abordare comparativa a metodelor de amortizare si implicayiilor acestora asupra
rezultatului si impoztului pe profit, cuprinzand puncte de vedere proprii si deschide noi perspective pentru
cercetare. Intrebarea poate fi , care metodd este mai bunig?” . Rispunsul depinde de obiectivele intreprinderii, de
» agresvitatea” cu carevrea si abordeze gestiunea fiscala.

Cuvinte cheie: politici contabile, IFRS, amortizare, metode de amortizare, rezultat net

Clasificarea JEL: M41

1. Introducere

Activitatea Tntreprinderilor urmareste atingerea urmatoarelor teluri principae sa
redlizeze profit si i satisfaca necestatile unel anumite grupe de cumparatori. Nerealizarea,
chiar temporara, a unuia dintre teluri duce la disparitia intreprinderilor de pe piata. In
urmarirea obiectivelor, conducerea intreprinderii trebuie sa aplice politicile contabile astfel
incét situatiile financiare sa fie conforme cu toate dispozitiile fiecirei norme contabile
internationale (IFRS-uri si IAS-uri) aplicabile. Existenta mai multor alternative in ceea ce
priveste inregistrarea, evaluareain contabilitate, respectiv metodele diferite de evaluare si de
cacul a rezultatului si pozitiel financiare, Tntreprinderile trebuie si-si elaboreze propria
politica contabila. Organismul international de normalizare contabila (IASB - ,, International
Accounting Standards Board’) defineste politicile contabile ca fiind principii, baze
(fundamente), conventii, reguli si practici specifice, aplicate de o Tntreprindere, pentru
ntocmirea si prezentarea situatiilor sale financiare.

Amortizarea, prin calculul sau, reprezinta un instrument de politica contabila,
beneficiind de reguli fiscale, ceea ce permite dezvoltarea potentialului tehnic al
intreprinderii. Corelat cu cadrul normativ general din Romania privind calculul amortizarii
activelor imobilizate, componenta de baza a regimurilor de amortizare admise in tara
noastra este tabloul duratelor normate de utilizare, a cotelor anuale de amortizare si a
duratelor in care se realizeaza amortizarea integrala.

2. Consideratii teoretice privind amortizarea

Amortizarea reprezinta alocarea valorii amortizabile a unei imobilizari pe durata sa
de utilizare previzionata. Fata de aceasta interpretare generala, exista numeroase conceptii
privind amortizarea, din care de interes pentru contabilitate sunt urmatoarele trei:

- amortizarea ca proces de corectie a valorii imobilizarilor. Amortizarea este
constatarea contabila a pierderii de valoare suferita de catre activele imobilizate ca urmare
a deprecierii Tn timp, a uzurii fizice (generata de functionarea tehnica si mecanica precum
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si de influenta factorilor naturali) sau uzurii morale (cauzata de evolutia rapida a tehnicii,
de aparitia a noi magini cu performante mai ridicate). Pornind de la aceasta interpretare,
amortizarea are rolul de a corecta valoarea activelor imobilizate pentru a le readuce la o
valoare apropiata de redlitate.

- amortizarea ca proces de transfer sau de repartizare a costului imobilizarilor asupra
cheltuielilor exercitiului. Discutata ca proces de alocare, amortizarea reprezinta resursa
controlabila provenita din trecut care produce beneficii viitoare. Alocarea sau transferul
valorii se face pe perioada economica de utilizare a activului amortizabil. De aceea,
fractiunea de valoare etalata n timp asupra rezultatului exercitiului trebuie sa reprezinte o
marime rationala Tnscrisa in principiile si regulile imaginii fidele. Determinativul , rationa”
vizeaza raportul dintre fractiunea transferata din valoarea contabila a activului amortizabil
si beneficiul economic ce se vaobtine din utilizarea activului.

- amortizarea ca sursi de finantare a reinnoirii imobilizarilor. Reconstituirea
capitalului impune abordarea simultana a amortizarii ca o problema de recuperare a
investitiei si cao sursa de finantare a reinnoirii imobilizarilor. Prin mecanismul amortizarii
investitia initiala este recuperata si reintregita in mod esalonat in ciclul de exploatare,
devenind o resursa de autofinantare pentru o0 noua investitie.

Amortizarea este un element foarte important ce se regaseste in calculul capacitatii
de autofinantare. Capacitatea de autofinantare a unei intreprinderi este surplusul monetar
potential generat de activitatea acestela. Ea reprezinta o contributie esentiala a activitatilor
curente lavariatia fondului de rulment global. Se poate calculafie plecand de la excedentul
brut din exploatare, fie de la profitul net.

e Potrivit legidatie din Romania intreprinderile sunt obligate sa amortizeze
imobilizarile corporae si necorporale potrivit Legii privind amortizarea capitalului imobilizat
in active corporade si necorporale, utilizanhd unul din regimurile: amortizarea liniara,
amortizarea degresiva, amortizarea accelerata. De asemenea, in Codul Fiscal sunt prevazute
si anumite particularitati privind caculul amortizarii pe unitatea de produs. , amortizarea
cladirilor si a construcziilor minelor, salinglor cu extractie in solusie prin sonde, carierelor,
exploatarilor la z, pentru substanse minerale solide si cele din industria extractiva de petrol, a
caror durata de folosire este limitata de durata rezervelor si care nu pot prim alte utiliziri
dupa epuizarea rezervelor, precum si ainvestizsiilor pentru descoperta se calculeazi pe unitate
de produs, in funcrie de rezerva exploatabila de substanta minerala utilg” sau n functie de
numarul de kilometrii sau numarul de ore de functionare: ,, mijloacele de transport pot fi
amortizate si in funcsie de numarul de kilometri sau numarul de ore de funcfionare prevazut in
cartile tehnice, pentru cele achizsionate dupa data de 1 ianuarie 2004” .

Amortizarea liniara consta in calcularea si aocarea uniforma a valorii contabile de
intrare a activelor amortizabile pe toata durata normala de functionare exprimata in ani. Tn
varianta nominala, amortizarea se calculeaza raportand valoarea amortizabila la durata
normala de utilizare.

Amortizarea degresiva consta in multiplicarea cotelor liniare corespondente cu un
coeficient care variaza potrivit duratel de viata curent admisa pentru bunul respectiv.

Cdculul amortizarii are la baza regula fiscaa care presupune corectarea ratel liniare cu
coeficientii multiplicativi stabiliti prin Legea 15/1994 privind amortizarea capitalului imobilizat
n active corporde si necorporde 1,5 pentru durata de viata intre 2-5 ani; 2 pentru durata de
viata intre 5-10 ani; 2,5 pentru durata de viata mai mare de 10 ani.

Amortizarea accelerata consta n calcularea si includerea, in primul an de functionare,
in cheltuielile de exploatare, a unel amortizari de pana la 50% din vaoarea de intrare a
activului fix respectiv. Amortizarile anuale pentru exercitiile financiare urmatoare sunt
caculate la valoarea ramasa de amortizat, dupa regimul liniar, prin raportare la numarul de
ani de utilizare ramasi. Sistemul accelerat reprezinta o forma de recuperare in ritm rapid a
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valorii imobilizarilor pentru evitarea uzurii morale. El afecteaza profitul in sensul reducerii
si, pe aceasta baza, se micsoreaza impozitul datorat statului, dar in acelasi timp da
posibilitatea unitatii de afolos fondul rezultat in achizitionarea de noi active fixe necesare.

e In spiritul normei IAS 16 , Imobiliziri corporale’, intreprinderea este cea care
decide metoda de amortizare, atét lainceputul activitatii activului, c&t si pe parcurs, cand poate
fi necesara utilizarea atei metode de amortizare, in conformitate cu modul de consum &
beneficiilor economice viitoare. De asemenea, seimpune necesitatea aplicarii cu consecventa a
metodel alese, cu exceptia unor modificari care conduc laschimbarea metodel de amortizare.

Metoda de amortizare utilizata trebuie sa reflecte ritmul preconizat de consumare a
beneficiilor economice viitoare ale activului de catre entitate. Pot fi folosite diverse metode
de amortizare pentru alocarea sistematica a valorii amortizabile a unui activ de-a lungul
duratei sale de viata utile. Aceste metode includ: metoda liniara, metoda amortizarii
degresive si metoda unitatii de productie.

Metoda liniara - conform prevederilor 1AS 16 , Imobiliziri corporale” - aduce
urmatoarele schimbari: deducerea valorii reziduale din valoareainitiala sau cea reevaluata
si estimarea de catre intreprinderi a duratei de viata. De cele mai multe ori, Tn practica,
valoarea reziduala este nesemnificativa si poate fi neglijata in calculul valorii amortizabile.
Daca valoareareziduala este totusi semnificativa, eatrebuie sa fie estimata.

Norma IAS 16 , Imobilizari corporale’ precizeaza ca pentru tratamentul contabil de
baza, valoarea reziduda este estimata cu gutorul pretului de la data cumpararii activului;
pentru vanzarea unui activ similar care a gjuns la sfarsitul duratei sale de utilitate estimata si
care afost exploatat in conditii Ssmilare celor in care activul vafi utilizat. Valoareareziduaa
nu este majorata ulterior de variatiile pretului sau ae vaorii. Tn cazul tratamentului contabil
dternativ permis, se procedeaza la 0 noua estimare a vaorii reziduale, la data fiecare
reevaluari a activului, folosind preturi de la acea datd. Estimarea acesteia se efectueaza fie la
dataintrarii imobilizarii, fie ladata unel eventuale evaluari ulterioare aimobilizarii.

Metoda degresivi, conform IAS 16 , Imobiliziri corporale’, poate avea mai multe
variante de prezentare:

e un procent de amortizare constant la o baza variabila (valoarea contabila neta sau
valoarearamasa de amortizat);

e un procent de amortizare variabil lao baza congtanta (val oarea contabil);

Metoda degresiva nu are nicio legatura cu metoda accelerata folosita pana acum in
practica contabila romaneasca.

Metoda unitagilor de producrie are ca rezultat o cheltuiala pe baza utilizarii sau
productiei preconizate.

3. Aspecte generale ale paliticilor contabile privind amortizarea
asuprarezultatului si impozitului pe profit

Politica contabila a Tntreprinderii referitoare la amortizari are influenta asupra
rezultatului si impozitului pe profit prin impactul pe care-l are recunoasterea amortizarii
anuale ca o cheltuida a perioadel. Prin urmare, orice eroare de recunoastere sau
Tnregistrare, precum si orice modificare a estimarilor cu privire la beneficiile economice
viitoare, generate de utilizarea imobilizarilor corporale si necorporale antreneaza 0 noua
redimensionare a rezultatului exercitiului, datorita modificarii unor factori determinanti n
calculul amortizarilor: pentru imobilizari corporae: durata de viata; pentru imobilizari
necorporale: perioada de amortizare.

Inregistrarea amortizarii reprezinta o parghie importanta n stabilirea situatiei
financiare aintreprinderii. Fiecare dintre elementele care stau la baza calculului amortizarii
poate influenta marimea acesteia.
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Existenta mai multor metode contabile pentru constatarea si inregistrarea amortizarii
impune din partea intreprinderilor o optiune contabil. Tn conditiile In care o Tntreprindere are
posibilitatea de a alege in ceea ce priveste amortizares, interesul este cdl investitiond, interes
care intra in competitie cu cel fiscal a statului. Vom prezenta calculul amortizarii, comparativ,
in celetrel metode, pentru a determinainfluenta asupra rezultatului si impozitului pe profit.

Exemplu: consideram valoarea contabila de intrare pentru un utilaj 60.000 lei,
durata normala de functionare 5 ani. Veniturile totale realizate sunt 100.000 lei.

Tabel nr. 1. Situatia comparativa a amortizirii in celetrel metode de amortizare
si impozitului pe profit aferent

Amortizarealiniara

Amortizarea degresiva

Amortizarea accelerata

Rata anuald a amortizarii
20%

Rata anuala degresiva 30%

Amortizarea anuala:
- anul N: 12.000 lei
- anul N+1: 12.000 |ei
- anul N+2: 12.000 lei
- anul N+3: 12.000 lei
- anul N+4: 12.000 lei

/Amortizarea anual a:

- anul N: 18.000 lei

- anul N+1: 12.600 lei
- anul N+2: 9.800 lel
- anul N+3: 9.800 le
- anul N+4: 9.800 lel

/Amortizarea anuala:
- anul N: 30.000 lei

- anul N+1: 7.500 lei
- anul N+2: 7.500 lel
- anul N+3: 7.500 lei
- anul N+4: 7.500 lel

Implicatiile financiare si
fiscale sunt aceleasi
pentru toti anii:

- Venituri totde: 100.000
le

- Cheltuieli cu
amortizarea: 12.000 lel
- Rezultat contabil:
88.000 lei

- Impozit pe profit:
88.000 x 16% = 14.080
lel

Pentru anul N:

- Venituri totade 100.000 le

- Cheltuidli cu amortizarea: 18.000
lei

- Rezultat contabil: 82.000 le

- Impozit pe profit: 82.000x 16 %=
13.1201e

Pentru anul N +1:

- Venituri totade 100.000 le

- Cheltuidli cu amortizarea: 12.600
lei

- Rezultat contabil 87.400 e

- Impozit pe profit: 87.400 x 16% =
13.984 le

Pentru anii N +2, N+3, N+4

- Venituri totade 100.000 le

- Cheltuidli cu amortizarea: 9.800
lei

- Rezultat contabil 90.200 e

- Impozit pe profit: 90.200x 16 %=
14432 le

Pentru anul N:

- Venituri totale 100.000 lei

- Cheltuieli cu amortizarea:
30.000 lei

- Rezultat contabil: 70.000 lei
- Impozit pe profit: 70.000 X
16% = 11.2001d.

Pentru anii N+1....N+4:

- Venituri totae 100.000 le

- Cheltuidi cu amortizarea:
7.500 le

- Rezultat contabil: 92.500 lei
- Impozit pe profit: 92.500 x
16% =14.8001@.

Tabe nr. 2 Centralizator privind cheltuielile cu amortizarea si cu impozitul pe profit

Amortizareliniara N N+1 N+2 N+3 N+4 Total
Cheltuieli cu amortizarea | 12.000 | 12.000 | 12.000 | 12.000 | 12.000 | 60.000
Impozit pe profit 14.080 | 14.080 | 14.080 | 14.080 | 14.080 | 70.400

Amortizare degresivi N N+1 N+2 N+3 N+4 Total
Cheltuieli cu amortizarea | 18.000 | 12.600 | 9.800 9.800 9.800 | 60.000
Impozit pe profit 13.120 | 13.984 | 14.432 | 14.432 | 14.432 | 70.400

Amortizare accelerata N N+1 N+2 N+3 N+4 Total
Cheltuieli cu amortizarea | 30.000 | 7.500 7.500 7.500 7.500 | 60.000
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| Impozit pe profit | 11.200 | 14.800 | 14.800 | 14.800 | 14.800 | 70.400 |

Comparand cele trei metode, se observa ci pe perioada duratei de amortizare
cheltuielile cu amortizarea, precum si impozitul pe profit platit sunt aceleasi. Tntreprinderea
obtine un avantg) financiar pentru metodele cu sume de amortizare mai mari Tn primii ani
(degresiva, accelerata) fata de metoda liniara prin faptul ca beneficiaza intr-un termen mai
scurt de un surplus banesc reiesit din neplataimpozitelor si dividendelor.

Amortizarea liniara prezinta avantgul ca este smplu de aplicat, fiind cea ma folosita,
datorita uniformitatii cheltuielilor exercitiului si acosturilor in timp. Principalele limite decurg
din aspectul simplificat si constau n faptul ca diminuarea de valoare a bunurilor nu este
constanta pe tot parcursul vietii sale. De asemenea, metoda nu tine cont nici de scaderea
capacitatii de productie, nici de cresterea in timp a cheltuielilor de intretinere datorate
uzurii. Sub aspect fiscal, metoda are avantgjul ca atenueaza tendinta Tntreprinderilor de
eludare a fiscalitatii, Tnsa nu tine seama de influenta progresului tehnic, respectiv de uzura
morala. Acest sistem a constituit baza dezvoltarii celorlalte regimuri de amortizare.

Amortismentul degresiv este facultativ, intreprinderea poate sa-l prefere celui liniar,
putand reveni la amortismentul liniar dupa ce |-a practicat pe cel degresiv, cu conditia ca
anuitatile s se calculeze la valoarea neta contabila. Amortizareain regim degresiv prezinta
avantgjul trecerii pe cheltuielile de exploatare a unor sume ma mari in primii ani de
activitate in raport cu amortizarea corespunzatoare exercitiilor ulterioare. Aceasta are ca
justificare economica faptul ca deprecierea este, pentru unele active corporale, intr-adevar
mai mare Tn cursul primelor exercitii si, pe de alta parte, faptul ca activele au o capacitate
de serviciu mai mare in primii ani de viata, dupa care unele antreneaza cheltuieli de
intretinere din ce Tn ce mai mari.

Tn raport cu amortizarea liniara, amortizarea degresiva gjuti trezoreria intreprinderii
momentele cand ea isi utilizeaza lichiditatile pentru investitii. Ca avantg fiscal, metoda
degresiva permite Tntreprinderii realizarea unor economii de impozite ma importante la
inceputul duratel de folosinta a imobilizarilor; Tn consecinta, Tn anii care vor urma imediat,
investitiile vor fi mai putin importante. Tn perioade de inflatie, metoda presupune amanarea
impozitului, care vafi reglementat Tn moneda depreciata.

Regimul de amortizare degresiva are avantgjul de a atenua efectele uzurii morale prin
recuperarea valorii imobilizarilor intr-o pericada de timp ma scurta. Consideram ca
principalul dezavantg a metodel consta Tn faptul ca intreprinderile nu pot si cuantifice
efectul uzurii morale apriori asupra imobilizarilor corporae, coeficientii multiplicativi
neavand nicio baza reala de calcul.

4. Concluzii

Teoriasi practicarecomanda caregimul de amortizare utilizat sa fie logic si sistematic.
Cu dte cuvinte, costul de intrare nu trebuie repartizat pe exercitii in mod arbitrar, fara sa se
tind cont de maniera in care bunul va pierde din valoarea sa utila pe parcursul anilor.
Regimul de amortizare aes trebuie si reflecte reducerea capacitatii de serviciu a
imobilizarilor. La Tntrebarea ,,care regim de amortizare este mai bun ?”, raspunsul este: n
functie de obiectivele intreprinderii, de ,,agresivitatea’ cu care vrea si abordeze gestiunea
fiscala si, bineinteles, de decizia adunarii generale a actionarilor sau asociatilor.

Este cunoscut faptul ca degerea unui regim de amortizare reprezinta o problema de
apreciere. Tn conditiile in care o intreprindere are posibilitatea de a adege In ceea ce priveste
amortizarea, interesul este cdl invedtitiond, interes careintra in competitie cu cd fiscd d datului.

Amortizarea liniara prezinta avantgul ca este amplu de aplicat, fiind cea ma folosita,
datorita uniformitatii cheltuidilor exercitiului si a costurilor in timp. Alegerea sistemului
degresiv sau a celui accelerat este propice intreprinderilor care sunt beneficiare sau care
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urmeaza sa devina Tn primii ani dupa investitie. Amortizarea rapida fiind degresiva, acestea
pot aména data platii unei parti a impozitului, beneficiind astfel de deprecierea monetara.
Daca sunt deficitare ca rezultat Tn anii urmatori, Tntreprinderile pot si se ,sustraga”
definitiv de laimpozitare.

Indiferent ce metoda de amortizare foloseste intreprinderea, amortizarea ii aduce noi
surse de finantare reflectate in capacitatea sa de autofinantare, iar daca se aplica si acele
metode de amortizare cu cheltuieli mai mari in primii ani, ea reuseste sa-si creeze un

avantag economic.
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ECONOMIC REALITIESAND PROSPECTSOF BRICSAND G7
loana-lulica, Mihai', Georgiana, Mindreci

Abstract: In the context of the trends changing the balance of forcesin the global econony, this paper
mainly highlights the economic, political and strategic influences that the emerging countries, members of
the BRICS group, undertake worldwide. The current economic crisis has imposed the enlargement of the
debate framework focused on the global issues on the way of transition from the meetings of group G-7 of
great industrial powersto the much wider group of G-20, to which the emerging countries also belong. There
are also some estimates of the global economic environment for the following decades presented through the
deductive analysis. It is expected that this context is highly influenced by the impact of the current crisis on
the readjustment of the global spheres of influence. The rise of the emerging states, the change of their share
in the global economy generates changes and influences the international decision-making framework.
Practically, they are now major players on the stage of the new global order which the U.S. are forced to
take into account, although they remain a world superpower.

Keywords: emerging countries/powers, BRICS, G-7, balance of power

JEL Classification: FO1; F43

1. Introduction: From BRIC to BRICS

The BRIC acronym, made up of the initials of the member countries (Brazil, Russia,
India, China), seems to have been established by Jim O’'Nelill, expert of the Research
Divison of Goldman Sachs Group since 2001 to draw attention to the earning
opportunities it offers, which the company called emerging markets. In his view, the BRIC
group could rival with the G7 group (U.S.A., Japan, Germany, France, Britain, Italy,
Canada) by the pace of economic growth, population size and economic potential.

The political dialogue between the BRIC nations began in 2006 in New Y ork by the
foreign ministers meeting and it continued through the summits organised since 2008 in
Y ekaterinburg, Russia, attended by the leaders of the four countries.

During 2009 — 2011, BRIC, the aliance of the most powerful emerging economies
on the planet was regarded with caution, because the interests of these countries in the
international arena are often different and sometimes even contradictory. An example in
point could be China's monetary policy, of undervaluation of the exchange rate of the
domestic currency (Yuan), which generates costs for the other countries economies,
including Brazil, India and Russia.[Conjunctura Economiel Mondiale, 2011: pp.135]

In 2011, the Chinese President officially invited the President of South Africa to
attend the third BRIC summit, held in the most southern Chinese city, Sanya, Hainan
Province, a moment in which the BRICS group was formed [Conjunctura Economiei
Mondiale, 2011: pp.135]. Although neither a political or economic organisation nor a
group recognised as G7 or G20, BRICS has turned into a symbol of slow but steady decay
of the world governed by the U.S., becoming a guarantee of global multipolarity. At
present, the BRICS countries have ambitious targets aimed at the economic growth and the
strengthening of their position in the global hierarchy. They want to create their own
system of national currencies loans and payments. It seems that the governments of these
countries have taken the first step towards reducing the dependence on the two global
reserve currencies — the U.S. dollar and the euro. Also at the summit in 2012, the BRICS
countries have decided to create a new development bank, as an alternative to the World
Bank, to be called — South-SouthBank or BRICS Bank. [PublikaTV]

L« Constantin Brancoveanu” University of Pitesti, iuliamihai 72@yahoo.com
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The vision of the emerging states on the notion of world order and sovereignty does
not always coincide with the vision of the Western powers, even if they, in their early
economic stage were the supporters of protectionism [The Telegraph, 2012] at a much
larger scale than the emerging countries are doing today. But now, the emerging powers
can no longer be ignored in addressing the problems that the humanity as a whole faces:
increased poverty, population growth, nuclear proliferation or global warming.

2. An overview of the potential of the BRICS and G7 countries

The world economy has known a continuous process of change and transformation.
Each step taken by humankind in world economic development had winners and losers
[Dindire, 2012, pp. 16-32]. Humankind has been under constant change on the way from
bipolarism to multipolarism. Currently, another stage of changes is writing its history,
generating consequences in the world states configuration space. The financial crisis
started in 2007 opened the corridor of the emerging states that, after 2008, contributed
significantly to the global economic recovery. Although in the past they suffered from the
colonial policies practiced by the Western powers, currently the economic and social
achievements of the emerging countries belonging to the BRICS group are obvious,
especialy due to the demographic potential and the annual growth rate of the GDP.

Tableno. 1
G-7 group (2012-estimated)
Member states |Population| GDP (PPP) | GDP growth | GDP growth
(million) | ($billion) 2010 2011
USA 313 15,660 3.0% 3.2%
Japan 127 4,617 4.0 % 1.6 %
Germany 82 3,194 3.6 % 1.5%
Great Britain 62 2,323 1.4 % 1.1%
France 65 2,253 1.4 % 1.7%
Italy 61 1,834 1.3% 0.6 %
Canada 34 1,446 3.2% 2.5%
Total 744 31,327, 2.55% 1.74 %
BRICS group (2012-estimated)
Member states | Population| GDP (PPP) | GDP growth | GDP growth
(million) | ($billion) 2010 2011
Brazil 204 2,362 7.5 % 3.8%
Russia 142 2,509 4.0 % 4.3 %
India 1.189 4,735 10.1 % 7.8%
China 1.336 12,380 10.3% 9.2%
RAS 49 578 2.8% 5.2 %
Total 2.920 22,564 6.94 % 6.06 %

Source: Global Development Horizons. Multipolarity: The New Global Economy, World Bank, Washington,
2011, (http://mww.worldbank.org) and The World Factbook, (Accessed on 22 February 2013),
(https://mww.cia.gov/library/publications/the-wor | d-factbook/rankorder/2001rank.html).

The emerging countries group includes, besides the BRICS countries and other
countries with demographic potential and economic growth (between 4% and 7%). It
seems that these outline their position, forming groups, asis the case of the MIST countries
(Mexico, Indonesia, South Korea and Tunisia), which faced the consequences of the global
crisis. If we take into account the contribution of the emerging countries together with
those of the developing countries to the global economic growth since 2009, when there
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was the greatest post-war contraction, it appears that the recovery after this year was made
possible due to the contribution of this group. According to the World Bank this
development is presented in the table below.

Tableno. 2. The contribution of thetwo groups of countriesto the global economic growth

2009 2010 2011 2012

(estimated)
\World economic growth -0.7 % 5.1% 4.0 % 4.0 %
Developed countries -3.7% 3.1% 1.6 % 1.9%
Emerging and developing countries 2.8% 7.3% 6.4 % 6.1%

Source: Global Development Horizons. Multipolarity: The New Global Economy, World Bank,
(http://sear ch.worldbank.or g/data?qter m=emer ging%20economi es& language=EN)

The predominance of the emerging countries in the demographic balance of the
world, their significant contribution to overall economic growth, anticipates a new world
order in which the emerging powers through a certain degree of political coordination,
influence the world’' s governance. The world economy will grow three times over the next
40 years and the emerging countries will outgrow many developed countries among the
most important economies in the world.

The British bank HSBC through Global Research following the study — The world in
2050, conducted in January 2012 on 100 countries, identified the new global configuration:

- Chinawill overtake the U.S. and will be the largest economy in the world;

- Indiawill occupy the third position;

- Great Britain and Germany will fight for the first position in the EU;

- Great Britain will have the largest population in Europe (72 million) and will be
followed by Germany (71 million);

- Japan will be on the fourth position and it will have a 40% smaller population;

- Brazil and Mexico will surpass devel oped countries like France and Canada.

Tableno. 3. Top 10 countries according to the size of the GDP (GDP estimated at PPP

No. | GDP (estimated) $billion No.| GDP 2050 $billion
2012

1. [USA 15,660 1. |China 25,334
2. |China 12,380 2. |USA 22,270
3. [India 4,735 3. [India 8,165

4. |Japan 4,617 4. |Japan 6,429

5. |Germany 3,194 5. |Germany 3,714

6. |Russia 2,509 6. |Great Britain 3,576

7. [Brazil 2,362 7. |Brazil 2,960

8. |Great Britain 2,323 8. |Mexico 2,810

9. |France 2,253 9. [France 2,750

10. [Italy 1,834 10. |Canada 2,287

11. [Mexico 1,758

12. |South Chorea 1,622

13. |Canada 1,446

Source: For 2012: https://mww.cia.gov/library/publications/the-world-
factbook/rankorder/2001rank.html; For 2050: http://mmw.hsbe.com.mx/1/PA_esf-ca-app-
content/content/home/empresas/ar chivos/world_2050.pdf

69



The average world economic growth will be around 3%, being a percent higher than
the average growth recorded over the last ten years. According to the report, the world
economy will launch itself in a mega-boom in the coming decades; the growth being
supported by the U.S. economy and by the Chinese one, which will distance themselves
from the other countries. But although China will overtake the U.S., Americans will
continue to be three times richer than the Chinese. The standard of living in the emerging
countries will till remain lower than in the developed countries.

Tableno. 4. The situation of the foreign exchange and gold reserves
at 31 December 2011 (Estimated values)

G-7 BRICS

$ billion $ billion
Japan 1,296 China 3,213
Germany 239 Russia 499
France 172 Brazil 352
Italy 173 India 299
Great Britain 95 South Africa 49
United States 148
Canada 66
Total 2,189 Total 4,412

Source: CIA-The World Factbook, (Accessed on 21 February 2013).
(https://mww.cia.gov/library/publications/the-wor | d-factbook/index.html)

The emerging countries have gone relatively simply through the financia and
economic crisis which began in 2007 and now they can deal with the crisis due to the
sovereign debts of the Western countries because they have significant resources for
lending to domestic and international investments.

China, the second economic and commercial power in the world, has aso become a
world-class financial power due to the huge foreign exchange reserve, which substantially
aters the balance of the globa lending capacity. Japan’'s foreign exchange reserve, the
largest in the world, until recently, amounts to 40.3% of that of China and the G7 countries
foreign exchange reserve means 68% of China s reserve and 49.6% of the BRICS group’s.

The much lower level of the foreign exchange reserves held by the Western powers
from G7 in relation to those held by the BRICS group countries, without taking into
account the reserves held by other emerging powers, is evidence of the maor changes
taking place globally in terms of financia reports. While the industrial powers, constrained
by the pressure of the sovereign debts crisis are no longer areliable crediting source for the
distressed countries, China along with the other countries of the BRICS group use their
important foreign exchange reserves to invest in the EU, Africa and South America.
Moreover, the involvement of BRICS in international lending is obvious, especially after
the G20 Summit in Los Cabos (Mexico, 2012), when they announced that they may
provide the IMF with considerable amounts necessary to stimulate economic growth. But,
as nothing is free, BRICS states demanded that their votes in the IMF s decisions weigh
more, based on their financia strength and on the fact that the U.S., the main funder of
IMF, is no longer on the position of global economic leader.

3. Perspectivesof BRICSand G7

The current crisis, athough it had a general character, a number of countries have
faced the shock much better than others, contributing substantially to the dynamics of the
globa economy. These countries, known as emerging powers, managed, by the policies
initiated, to achieve spectacular growth rates.
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The policies initiated by the BRICS group can also influence other countries, which
would make the group become an important factor in the decision making process of the
participants in the G20 meetings and therefore reduce the influence in world politics of G7
group, which would create serious problems in the foreign policy of the U.S. According to
McKinsey Globa Institute, the BRICS countries are listed in the top seven countries that
will have the highest economic growth until 2025 [Dobbs R. et al, 2011]. The emerging
power will be maintained at a level of growth of 5.1% - 6.2%, while the developed states
as awhole, will be at alevel of 1.3% -1.9%. Japan will record a growth of only 1.7% and
the U.S. will reach a level of 1.5%. In case these differences of economic growth are
maintained, the trend studies show that in 2019 these countries will catch up with the group
of developed countries and as a result the hierarchy of economic powers will change
around 2030-2032, the first position being held by China, followed in descending order by
the U.S,, India, Brazil, Germany and Japan. [IBRD and The World Bank, 2011] Basically,
the developing nations will support the global economic growth in the coming decades, led
by China and India [Stiglitz E.J., 2010: pp. 76-85]. The rapid growth of the consumer
markets from the large emerging economies, coupled with the rapid growth of the middle
class, will provide new opportunities for the Western companies.

Rebalancing the global geopolitical relations on the path of building a new power
pole that states its readiness to contribute to improving the management of international
affairs has currently become a reality accepted by the Western powers. The moment of
acknowledging the need to include the representatives of the emerging countries in seeking
solutions to the problems that humanity is facing in the 21st century was the formation of
the G20 decision-making group, to discuss the critical issues of globa governance. The
new structure better meets the current needs than the G7 group. Although the practice of
the G7 meetings continues, the centre of gravity of the debates on the state of the world has
shifted to G20, especially after 2008. Currently, the participants in the G20 debates
represent 90% of the global GDP, two thirds of the world population and 80% of world
trade. [Tamas S., 2011: pp. 3-11]

In fact, the Western powers stricken by periodic crises have changed their attitude
and have agreed to address the issue of global business leadership in dialogue with
emerging powers [Brzezinski Z., 2010: pp.102-104]. In turn, the emerging countries have
managed, by the policies adopted, to become accountable, next to the Western powers in
addressing the problems the world economy is facing currently.

4. Conclusions

In the context of the financial crisis which has deeply marked the world, the BRICS
states do not seem to be badly off at all. The share of BRICS in the globa economy is
substantial: 43% of the world population; 25% of global GDP; 18% of world trade; it
attracts 53% of the foreign capital and participates with 45% to the world economic growth
[Cuts International].

Beyond the opportunities opened and the existing undeniable potential by the fact
that BRICS involves amost al continents, the countries in this group will aso have to
face, undoubtedly, many challenges because they have a common agenda only up to one
point. In practice, India and China are both competitors and strategic alies, but India does
not really trust the fact that the other country has a large army. Russia is a magjor energy
exporter, while China imports a lot. Russia scrutinises how China's influence in Africa
increases every day. Brazil, however, is not in such close competition with the other
countriesand it is located in an area not too comfortable.

In a metaphorical sense we can say that each BRICS country exercises its influence
globally in areas which put forward the national potential: China has taken on the role of
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global banker, Russiathat of fuel station, India that of world office, Brazil that of resource
provider and South Africathat of gateway to the African continent. [Financiarul.ro]
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REALITAII S| PERSPECTIVE ECONOMICE ALE BRICSssi G7
loana-lulica, Mihai', Georgiana, Mindr eci

Rezumat: Tn contextul tendinselor de modificare a raportului de forse din economia mondiala,
lucrarea de fara evidensiaza, Tn principal, influensele economice, politice si strategice pe care rarile
emergente, membre ale Grupului BRICS le exercita la nivel mondial. Criza economica actuala a impus
extinderea cadrului de dezbatere a problemelor globale pe calea tranzifiel de la reuniunile grupului marilor
puteri industriale G-7 la grupul mult mai larg G-20, din care fac parte si state emergente. Prin intermediul
analizei deductive, sunt prezentate si unele estimari ale contextului economic mondial pentru urmatoarele
decenii. Este de asteptat ca acest context si fie puternic influensat de impactul crizei actuale asupra
reasezirii sferelor de influensa mondiala. Ascensiunea statelor emergente, modificarea ponderii lor n
economia mondiald genereazi schimbari i influenfeaza cadrul decizional internasional. Practic, acestea
sunt acum actori importanyi pe scena noii ordini globale, de care SUA sunt nevoite i fing seama, cu toate ca
raman o superputere mondiala.

Cuvinte cheie: state/puteri emergente, BRICS, G-7, raport de forze

Clasificare JEL: FO1; F43

1. Introducere: DelaBRIC laBRICS

Acronimul BRIC, format din initialele tarilor membre (Brazilia, Rusia, India, China),
se pare ca a fost stabilit de catre Jim O 'Nelll, expert in cadrul diviziel de cercetare a
grupului Goldman Sachs, Tnca din anul 2001 pentru a atrage atentia asupra oportunitatilor
de castig pe care le ofera ceea ce compania numea pietele emergente. Tn opinia lui, grupul
BRIC putearivaliza cu grupul G7 (SUA, Japonia, Germania, Franta, Marea Britanie, Italia,
Canada), prin ritmul de crestere economica, marimea populatiel si potentialul economic.

Dialogul politic intre statele BRIC, a inceput in 2006, la New York, prin intélnirea
ministrilor de externe si a continuat prin summiturile organizate, incepand cu anul 2008, la
Y ekaterinburg, Rusia, la care au participat liderii celor patru state.

n perioada 2009 — 2011, BRIC, alianta celor mai puternice economii emergente de
pe planeta a fost privita cu circumspectie, deoarece interesele acestor tari pe scena
internationala sunt adesea diferite, iar uneori chiar contradictorii. Un exemplu in acest sens
poate fi politica monetara a Chinei, de subevaluare a cursului de schimb a monedei
nationale (yuan), fapt ce genereaza costuri pentru economiile altor tari, inclusiv pentru
Brazlia, Indiasi Rusia]Conjunctura Economiel Mondiae, 2011: pp.135]

n anul 2011, presedintele chinez |-a invitat oficial pe Presedintele Africii de Sud si
participe lacel de-al treilea summit al BRIC, organizat Tn cel mai sudic oras chinez, Sanya,
provincia Hainan, moment Tn care s-a constituit grupul BRICS[Conjunctura Economiei
Mondiale, 2011: pp.135]. Desi nu este o organizatie politica sau economica si nici un grup
recunoscut ca G7 sau G20, BRICS s-a transformat intr-un simbol al decaderii lente, dar
sigure, a lumii guvernate de SUA, devenind o garantie a multipolarititii mondiae. Tn
prezent, tirile BRICS au obiective indraznete, care vizeaza cresterea economica si
consolidarea pozitiei lor Tn ierarhia mondiala. Acestea doresc si creeze propriul sistem de
plata si creditare in valutele nationale. Se pare ca guvernele acestor tari au facut primul pas
spre reducerea dependentel de cele doua valute de rezerva la nivel mondial — dolarul
american si euro. De asemenea, la suumitul din 2012, tarile BRICS, au decis sa creeze o
banca de dezvoltare noua, ca aternativa a Bancii Mondiale, care si se numeasca — South-
SouthBank sau Brics Bank.[PublikaTV]

! Universitatea , Constantin Brancoveanu” din Pitesti, iuliamihai 72@yahoo.com
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Viziunea statelor emergente, despre notiunea de ordine mondiala si suveranitate, nu
coincide Tntotdeauna cu viziunea puterilor occidentale, chiar daca si acestea, in faza lor de
inceput economic, au fost adeptele protectionismului, [The Telegraph, 2012] la o scara
mult mai mare decét o fac astazi tarile emergente. Dar, in prezent, puterile emergente nu
mai pot fi ignorate Tn abordarea problemelor cu care se confrunta omenirea in ansamblul
ei: cresterea saraciel, cresterea demografica, proliferarea nucleara sau incalzirea climatica.

2. O privirede ansamblu asupra potentialului statelor BRICS si G7

Economia mondiala cunoaste un proces de schimbare si transformare continua.
Fiecare etapa parcursa de omenire, in dezvoltarea economica mondiaa, a avut invingatori
dar si perdanti [Dindire, 2012, pp. 16-32]. Omenirea a fost supusa in permanenta
schimbirilor, pe traseul parcurs de la bipolarism la multipolarism. Tn prezent, o ata etapa
de schimbari isi scrie istoria, care genereaza consecinte in spatiul configuratiei statelor
lumii. Crizafinanciara declansata in 2007 a deschis culoarul statelor emergente, care, dupa
2008, au contribuit pregnant la redresarea economiel mondiae. Desi in trecut au avut de
suferit din cauza politicilor coloniale practicate de puterile occidentale, in prezent
realizarile economice si sociae ale tarilor emergente din grupul BRICS sunt evidente, mai
ales datorita potentialului demografic si ratei anuale de crestere a PIB.

Tabel nr. 1
Grupul G-7 (2012-estimat)
State membre Populatie PIB (PPP) crestere crestere
(milioane) (miliarde $) PIB 2010 PIB 2011
SUA 313 15660 3,0% 3.2%
Japonia 127 4617 40% 1,6 %
Germania 82 3194 36% 1,5%
Marea Britanie 62 2323 14% 1,1%
Franta 65 2253 14% 1,7%
Italia 61 1834 13% 0,6 %
Canada 34 1449 32% 25%
Total 744 31.327 2,55% 1,74 %
Grupul BRICS (2012-estimat)
State Populatie PIB (PPP) crestere crestere
membre (milioane) (miliarde $) PIB 2010 PIB 2011
Brazilia 204 2362 75% 3,8%
Rusia 142 2509 4,0% 4,3%
India 1.189 4735 10,1% 7,8 %
China 1.336 12.380 10,3 % 9,2 %
RAS 49 579 28% 52 %
Total 2.920 22564 6,94 % 6, 06 %

Sursa: Global Development Horizons. Multipolarity: The New Global Economy, World Bank, Washington,
2011, (http://Awww.worldbank.org) si The World Factbook, (Accesat la data de 22.02.2013),
(https://mww.cia.gov/library/publications/the-wor | d-factbook/rankorder/2001rank.html).

Grupa tarilor emergente cuprinde, pe langa tarile BRICS, si ate state, cu potential
demografic si crestere economica mare (intre 4% si 7%). Acestea se pare ca Tsi contureaza
pozitia, formand grupuri, cum este si cazul tarilor MIST (Mexic, Indonezia, Coreea de Sud
si Tunisia), care au facut fata consecintelor crizei mondiale. Daca se ia in considerare
aportul tarilor emergente impreuna cu cel al tarilor in dezvoltare, la cresterea economiei
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mondiale, Tncepand cu anul 2009, cand a avut loc cea mai mare contractie postbelica, se
constata ca redresarea de dupa acest an a fost posibila datorita aportului adus de aceasta
grupa. Conform Bancii Mondiale aceasta evolutie este prezentata in tabelul de mai jos.

Tabel nr. 2. Aportul celor doua grupe de tiri la crester ea economica mondiala

2009 2010 2011 2012

(estimat.)
Cresterea economica mondiala -0,7 % 51% 4,0% 4,0%
Tari dezvoltate -3,7% 3,1% 1,6 % 1,9 %
Tari emergentesi in dezvoltare 2,8% 7,3% 6,4 % 6,1 %

Sursa: Global Development Horizons. Multipolarity: The New Global Economy,World Bank,
(http://sear ch.worldbank.or g/data?qter m=emer ging%20economi es& language=EN)

Preponderenta tarilor emergente in balanta demografica a lumii, contributia lor
semnificativa la cresterea economica globala, prefigureaza o noua ordine mondiala, in care
puterile emergente, printr-un anumit grad de coordonare politica, sa influenteze guvernanta
lumii. Economia mondiala va creste de trei ori in urmatorii 40 de ani, iar tarile emergente
vor depasi multe state dezvoltate in topul celor mai importante economii din lume.

Banca britanica HSBC prin Global Research, in urma studiului — The World in 2050,
realizat Tn ianuarie 2012 pe 100 de tari, aidentificat noua configuratie mondiala:

- Chinavasurclasa SUA si vafi ceamai mare economie alumii;

- Indiavaocupalocul trei;

- Marea Britanie se valupta cu Germania pentru prima pozitie in UE;

- Marea Britanie va avea cea mai mare populatie din Europa (72 mil.) si vafi urmata
de Germania (71 mil);

- Japoniavafi pelocul patru si vaavea o pupulatie cu 40% mai mica;

- Braziliasi Mexic vor depasi tari dezvoltate precum Franta sau Canada;

Tabe nr. 3. Top 10 tiari dupa marimea PIB (PIB estimat la PPP)

Nr.| PIB (estimat) miliarde$ |Nr.| PIB 2050 miliarde $
crt. 2012 crt
1. |SUA 15.660 1. |China 25.334
2. |China 12.380 2. [SUA 22.270
3. |India 4.735 3. [India 8.165
4. |{Japonia 4.617 4. |Japonia 6.429
5. |Germania 3.194 5. [Germania 3.714
6. |[Rusa 2.509 6. [MareaBritanie 3.576
7. |Brazilia 2.362 7. |Brazilia 2.960
8. [MareaBritanie 2.323 8. [Mexic 2.810
9. [Franta 2.253 9. |Franta 2.750
10. |ltalia 1.834 10. |Canada 2.287
11. |Mexic 1.758
12. |Coreea de Sud. 1.622
13. |Canada 1.446

Sursa: Pentru anul 2012: https://www.cia.gov/library/publications/the-world-
factbook/rankorder/2001rank.html; Pentru anul 2050: http://mww.hsbe.com.nx/1/PA_esf-ca-app-
content/content/home/empresas/ar chivos/world_2050.pdf

Cresterea economica mondiala medie se va situa Tn jurul a 3%, fiind cu un procent
ma mare decat cresterile medii Tnregistrate Tn ultimii zece ani. Conform raportului,
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economia mondiala se va lansa intr-un mega-boom in urmatoarel e decenii, cresterile fiind
sustinute de economia americana si de cea chineza, care se vor detasa de celelate tari. Dar,
desi China va depasi SUA, americanii vor continua si fie de trei ori ma bogati decét
chinezii. Nivelul de trai, in tarile emergente va ramane, in continuare, inferior celui
inregistrat in tarile dezvoltate.

Tabel nr. 4. Situatia rezervelor valutaresi deaur, la 31.12.2011 (valori estimate)

G-7 BRICS
miliarde $ miliarde $

Japonia 1.296 China 3.213
Germania 239 Rusia 499
Franta 172 Brazilia 352
Italia 173 India 299
Marea Britanie 95 Africade Sud 49
Statele Unite 148

Canada 66

Total 2.189 Total 4412

Sursa: CIA-The World Factbook, (Accesat |a data de 21.02.2013).
(https://mwww.cia.gov/library/publications/the-wor | d-factbook/index.html)

Tarile emergente au trecut relativ usor prin criza financiara si economica declansata
in 2007, iar acum pot face fata crizel datoriilor suverane ale statelor occidentale, pentru ca
dispun de resurse importante pentru creditareainvestitiilor interne si pe plan international.

China, a doua putere economica si comerciala alumii, adevenit si o putere financiara
de talie mondiala, datorita imensel rezerve valutare, ceea ce modifica substantial balanta
capacitatii de creditare lanivel global. Rezerva valutara a Japoniei, ceama mare din lume,
pana de curand, se ridica la 40,3% din cea a Chind, iar rezerva valutara a tarilor G7
Thseamna 68% din rezerva Chinei si 49,6% din ceaagrupului BRICS.

Nivelul mult ma scazut a rezervelor valutare detinute de puterile occidentale din
grupul G7 in raport cu cele detinute de tarile grupului BRICS, fara amai luain considerare
si rezervele detinute de celelate puteri emergente, sunt o dovada a schimbarilor importante
ce au loc la nivel globa Tn planul raporturilor financiare. Tn timp ce marile puteri
industriale, constranse de presiunea crizei datoriilor suverane nu mai reprezinta 0 sursa
sigurd de creditare pentru tarile aflate in dificultate, China impreuna cu celeldte tari ale
grupului BRICS utilizeaza importantele lor rezerve valutare pentru a le investi in UE,
Africa si America de Sud. Ma mult, implicarea BRICS in creditarea internationala este
evidenta, ma aes dupa Summitul G20 din Los Cabos (Mexic, 2012), cand acestea au
anuntat ca pot pune la dispozitia FMI sume considerabile, necesare pentru stimularea
cresterii economice. Dar, cum nimic nu este gratis, statele BRICS au cerut cavoturile lor Tn
cadrul deciziilor FMI sa cantareasca mai mult, bazandu-se pe forta financiara de care
dispun si pe faptul ca SUA, principalul finantator a FMI, nu mai este in pozitia de lider
economic mondial.

3. Perspectiveale BRICSsi G7

Actuala criza, desi aavut un caracter global, o serie de tari au facut fata socului, mult
mai bine decét altele, contribuind substantia la dinamica economiei mondiale. Aceste tari,
denumite puteri emergente, au reusit prin politicile initiate si atinga ritmuri de crestere
economica spectaculoase.

Politicile initiate de grupul BRICS pot influenta si alte tari, ceea ce ar face ca
gruparea sa devina un factor important Tn luarea deciziilor participantilor la reuniunile G20
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si implicit sa reduca influenta in politica mondiala a grupului G7, ceea ce ar crea serioase
probleme n politica externa a SUA. Potrivit McKinsey Global Institute, tarile BRICS
figureaza Tn top 7 state care vor avea cea ma Tnalta crestere economica pana in anul
2025[Dobbs R. et a, 2011]. Puterile emergente, se vor mentine la un nivel de crestere de
5,1% - 6,2%, Tn timp ce statele dezvoltate in ansamblul lor, se vor situa la un nivel de
1,3%-1,9%. Japonia va inregistra o crestere de doar 1,7%, iar SUA va atinge un nivel de
1,5%. Tn contextul Tn care se vor mentine aceste diferente de crestere economici, studiile
de tendinta ne arata ca Tn anul 2019 aceste tari vor gunge din urma grupul tarilor
dezvoltate si ca urmare ierarhia puterilor economice se va modifica in jurul anului 2030-
2032, pe primul loc trecand China, urmata, in ordine descresciatoare de SUA, India,
Brazilia, Germania si Japonia.[IBRD and The World Bank, 2011] Practic, natiunile aflate
Tn dezvoltare vor sustine cresterea economiei mondiale in urmatoarel e decenii, n frunte cu
Chinasi India [Stiglitz E.J., 2010: pp. 76-85]. Cresterea rapida a pietelor de consum din
marile economii emergente, asociata cu dezvoltarea rapida a clasei de mijloc, vor furniza
noi oportunitati pentru companiile occidentale.

Reechilibrarea raporturilor geopolitice globale pe calea constituirii unui nou pol de
putere care Tsi afirma vointa de a contribui la ameliorarea conducerii afacerilor
internationale a devenit, Tn prezent, o realitate acceptata de puterile occidentale. Momentul
recunoasterii necesitatii de a include reprezentantii tarilor emergente in cautarea solutiilor
pentru problemele cu care se confrunta omenirea in secolul XXI, a fost formarea grupului
decizional G20, pentru dezbaterea problemelor critice ale guvernantei globale. Noua
structura raspunde mai bine necesitatilor actuale decét grupul G7. Desi practica reuniunilor
G7 continua, centrul de greutate al dezbaterilor privind starea lumii s-a deplasat spre G20,
mai ales dupa 2008. Tn prezent, participantii la dezbaterile G20 reprezinta 90% din PIB-ul
global, 2/3 din populatia lumii si 80% din comertul mondial.[Tamas S., 2011:pp. 3-11]

De fapt, puterile occidentale lovite de crize periodice si-au schimbat atitudinea si au
acceptat sa abordeze problematica conducerii afacerilor mondiale Tn dialog cu puterile
emergenteBrzezinski Z., 2010: pp.102-104]. Larandul lor, tarile emergente au reusit, prin
politicile adoptate, sa se responsabilizeze, alaturi de puterile occidentale, in abordarea
problemelor cu care se confrunta economia monadiala, in prezent.

4. Concluzii

Pe fondul crizel financiare care a marcat ih mod profund lumea, statele BRICS nu par
sa 0 duca deloc rau. Ponderea BRICS in economia mondiala este substantiala: reprezinta
43% din populatia lumii; 25% din PIB-ul mondial; 18% din comertul mondial; atrage 53%
din capitalul strain si participa cu 45% la cresterea economica mondiala [Cuts International].

Dincolo de oportunitatile deschise si de potentialul incontestabil existent prin faptul ca
BRICS implica aproape toate continentele, tarile din acest grup vor avea de intampinat, fara
Tndoiala, si numeroase provocari, deoarece ele nu au decét pana la un anumit punct o agenda
comuna. In practica, Indiasi China sunt atdt concurenti cét si diati strategici, insi India nu
priveste tocmal cu incredere faptul ca cealdta tara are 0 armata numeroasa. Rusia este un
mare exportator de energie, in timp ce Chinaimporta foarte mult. Rusia urmareste cu atentie
cum influenta Chinei Tn Africa sporeste pe zi ce trece. Brazilia, Tn schimb, nu se afla intr-o
competitie atét de strénsa cu celelalte tari si este Situata intr-o zona nu prea comoda.

Tntr-o acceptiune metaforica se poate spune ci fiecare tarda BRICS Tsi exercita influentala
nivel mondia, Tn domenii care le pune in vaoare potentialul nationd: China si-a asumat rolul
de bancher global, Rusia de stayie de combustibil, India de birou mondial, Brazilia de furnizor
deresurse, iar Africade Sud de por¢i spre continentul african.[Financiarul.ro]
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ANALIYSISOF GENERAL INSURANCE IN THE CURRENT
PERIOD
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Abstract: This paper aimsto highlight the changesin the general insurance market in Romania in the
past years. In the context of the financial and economic crisis, the Romanian insurance market recorded
different siutations in recent years. It can be noticed that the growth rate slowed down compared with the
level reached in 2007/2008. The main purpose of this paper is to present the insurance situation from the
point of view of the relevant indicators for this insurance type. In the attempt of giving a convincing
explanation, both theoretically and practically, |1 used in this paper as research methods: classification,
synthesis and static and dynamic comparative analysis of the investigated events.

K eywords: insurance, general insurance, insurance market, economic crisis, insurance companies.

JEL Classification: G22

1. Introduction

Insurance is an important sector of the national economy. Insurance operations,
performed on a contractual basis take place in a framework called the insurance market.
This name is used because here we meet the insurance demands coming from insurable
individuals and businesses, who are eager to conclude various types of insurance offers
supported by specialized organizations authorized to work in this area and able under
financia report to perform suck work”.(Constantinescu Dan Anghel, 2004). One aspect of
the insurance market refers to its size. The decisive element that defines the size of such a
market is the insurance request determined, on the one hand, by the economic power of the
insurable individuals and businesses and, on the other hand, by their belief in the
usefulness of the ensuring mediated by specialized organizations. It is possible that not all
the persons who have requested offers from the insurance organizations conclude contracts
with them because either because they do not find the expected convenience or the because
applicants conditions are not accepted by bidders. The insurance offer is presented by
private, state or mixed insurance companies, by mutua insurance organizations or by
tontines. The commercial insurance companies, regardless the ownership tzpe, are
pursuing profit and they are forced to meet the provisions of the law referring to the size
of the subscribed capital and on the way of keeping the record activity, etc.

In “Insurance and Reinsurance: A Global Perspective’, Ciure Voleta (2011) it is
stated that the insurance market presents characteristics that include: a) the size of the
market; b) the organizational structure; ¢) the structure and realization of the competition.
The market dimension is determined by the size of the insurance application. The market
dimension is expressed by the following indicators: the concluded contracts in one period,
the annual value of insurance premiums, the amount of insured sumsin a given period and
the total value of the commitments made by the insurer at atime.

| should mention that the insurance market legislation is working on the following
main law 136/1995 which is referring on insurance and reinsurance in Romania. A series
of changes were made to this law, last being Law no. 304/2007 published in the Official
Gazette no.784 of 19/11/2007. Law no. 32/2000 is referring to insurance undertakings and
insurance supervision, last update being made by Law 289/2010 in the Official Gazette,
part | no. 892 from 30/12/2010. Also the body that oversees the insurance activity is the
Insurance Supervisory Commission.

! Ph.D. Lecturer, “Constantin Brancoveanu” University, Pitesti, crinagheordunescu@yahoo.com.
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The insurance market is divided into submarkets by the type of the practiced
insurance, but an important role in the market is held by the general insurances. These
include: car, marine, transport and aviation insurances, insurance against fire and other
damages of property, liability, credit and guarantees insurances, insurances against
financial loss from insured risks, agricultural insurance, etc.

2. Resear ch methodology

The main objective of this paper is an analysis of the genera insurance market in terms
of specific indicators. written and earned gross premiums, maor insurers developments,
dynamics of genera insurance structure, volume of the written premiums, etc. Thisresearch is
based on different types of insurance market data provided by various information sources
(works of authors in the field and specidized sites). In the paper | used methods such as
synthesis, comparative data analysis and classfication. The character of the paper is of
guantitative nature, which is given by using statistical data taken from officid sites, but dso
those provided from the Insurance Supervisory Commission in Romania. Also, the use of the
tables and graphs in this paper dlow easy data interpretation, especialy because they are
successfully used in the quantitative research.

3. General insurance market analysis

It should be specified that in order to provide complete information about the
insurance market in 2012, the deadline for annual financial statements at CSA is until April
15, 2013. Given this, the main insurance market players in atime period of nine monthsin
2012 are presented in Table 1. According to the information so far, we can notice that the
leadership is held by VIG Omniasig with 788,72 million € representing written and
collected gross premiums, then followed by the last leader of the insurance market in 2011,
the Astra company with a total of 788,67 million € written and collected gross premiums.
It can be noticed that the two companies have the same market share at two decimals.
However, the market leader is unique even if the difference is 1 cent, this thing allowing to
be ranked differently. This unusua situation from the top of the table draws our attention
a the sharp fight on the insurance market where every cent counts. In fact, 10 CASCO
policies in addition to one of the companies could settle the leadership, a position that
counts at least in terms of image to customers (http://www.insuranceprofile.ro/en).

Tableno. 1. Top 10 insurance companiesin Romania for January-September 2012

Companies PBS (mil.Ron)
1. OMNIASIG VIG 788,72
2. ASTRA Insurances 788,67
3. ALLIANZ-TIRIAC 665,42
4, GROUPAMA Insurances 604,19
5. ASIROM VIG 447,67
6. ING Life Insurances 402,79
7. GENERALI Romania 363,28
8. UNIQA Insurances 346,48
9. EUROINS Romania 345,64
10. BCR Life Insurances VIG 275,36

Source: http:/mww.lasig.ro/Piata-Asigurarilor-2.htm

The new position can be explained by the fact that within the group there were
fusions, the new OMNIASIG absorbed in 2012 the BCR Insurance company, but also by
the policy group promotion.
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According to the reported data from the Insurance Supervisory Commission, as
shown in Chart 1, after the decreasing trend in 2011, the first 9 months of 2012 brought an
increase of 1,43% in the written gross premiums (WGP), unlike the same period from last
year. Thetotal of the written gross premiums reached6.2 billion € at that date.
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Source: Developed by the author based on data from Table 1.

Chart no. 1. The evolution of insurance companiesin Romania

during January-September 2012

Significant positions of the insurance companies which practiced insurances can be
shown from Table 2. So the first position is held by the Omniasig VIG company, next the
second by Astra and the third by Allianz-Tiriac. We can notice that the top ten insurance
companies consist of tradition companies on the Romanian market, Allianz-Tiriac was

until 2010 the insurance market |eader.

Tableno.2. Top 10 General Insurancesfor January-September 2012

Companies PBS mil.RON
1. | OMNIASIGVIG 788,72
2. | ASTRA Asigurari 776,36
3. | ALLIANZ-TIRIAC 596,88
4. | GROUPAMA Asigurari 569,74
5. | ASIROM VIG 384,51
6. | UNIQA Asigurari 346,48
7. | EUROINS 345,64
8. | GENERALI Romania 300,26
9. | CITY Insurance 239,15
10. | CARPATICA Asig. 206,99

Source: http://mww.lasig.ro/Piata-Asigurarilor-2.htm-www.insuranceprofile.ro

The position of the insurance companies that practice genera insurances can be seen in
Chart 2. We notice that the tie of these positions that are occupied by insurers is quite big,
given the written and collected grosses. If Omniasig VIG could register during the first months
of 2012 up to 788,72 million lei, Carpathian Insurances Company recorded up to 206,99.
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Graphic no. 2. The evolution of insurance companiesfor gerenal insurances
in the period January-September 2012

The structure of the underwriting, as shown in Table 3, shows that the genera
insurances continued to keep approximately 80% of the total, with premiums about 4.9
billion lei in the first months of 2012. Most of it was represented by the Casco vehicles
insurance, fire and natural disaster insurance and the mandatory-RCA civil liability
insurance. The subscribed gross premiums amount to 4,875,730,888 lei and registered an
increase by 1.74% over the same period of 2011. According to Table no.3 the volume of
total written gross premiums registered a decrease on 30.09.2011 compared with the same
period in 2010, which at the date of 30.09.2012 enrolled on an increasing trend without
achieving the level registered in the same period of 2010 (http://www.lasig.ro/Piata
Asigurarilor-2.htm).

Tableno. 3. Structure of written gross premiums concering general insurance

Types of 30.09.2010 30.09.2011 | Rhythmof | 30.09.2012 | Rhythm of

insurances (let) (lei) changein (le) changein
nominal nominal
30.09.2011/ 30.09.2012/
30.09.2010 30.09. 2011
(%) (%)

General 5,092,053,349 | 4,792,161,585 -5.89 4.875,730,888 1.74
insurances

Source: created by the author based on collected information from the Newsletter of the Insurance
Supervisory Commission-Year VI, no.3-December 2012, p.7.

The allocation of subscribed premiums on different regions in Romania is as it
follows: Bucharest and Ilfov: 48.21% of the total PBS, Central region: 7.53%, North-East:
6.63%, North-West: 8.04%, South: 7.53%, South-East: 7.07%, South-West: 4,53% and
West: 5,68% (http://www.csaisc.ro/index.php?option=com_content& view=article&id=845
& Itemid=203&lang=ro).

In Table 4 a decrease of written gross premiums can be noticed in the first nine
months of 2012 for classes I11-Land vehicles Insurances (other than railway) and VIII-Fire
and other natural calamities Insurances with 9.59% for both classes. For the X-Vehicle
liability insurance class on 30.09.2012 an increase of 3.55% was registered more than on
30.09.2011. These three classes own significant weightings in the portfolio structure with a
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total of 80.33% of the subscribed gross premiums of this insurance category. The
insurances framed in “other classes’ own a share of 19.66% in total of subscribed gross
premiums for general insurance, which is growing by 39.88% over the level recorded on
30.09.2011. From all these, the classes that have registered significant increases in total
weight were: Class XllI-Generadly Liability Insurances and Class XV-Guarantee
Insurances.

Tableno. 4. Thedynamic portfolio structurefor general insurances

Classes Gross premiums (lei) Absolute change(lei) Rhythm of Change
(%)

30.09.2010| 30.09.2011| 30.09.2012| 30.09.2011/| 30.09.2012/|3009.2011/ |3009.2012

30.092010| 30.09.2011|30.09.2010 | 30.09.2011

" 1,935,498,175] 1,552,498,063 | 1,449,812,447|-383,000,112 | -102,685,616 -19.79 -6.61

VIlI 740,845,572|1,001,758,076| 859,529,922| 260,912,504 | -142,228,154 35.22 -14.20

X 1,904,592,677| 1,552,318,559| 1,607,386,813|-352,274,118| 55,068,254 -18.50 3.55

Other 511,116,925| 685,586,887 959,001,706 174,469,962| 273,414,819 34.14 39.88
classes

Total 5,092,053,349 | 4,792,161,585| 4,875,730,888 | -299,891,764 | 83,569,303 -5.89 1.74

Source: Newdletter of the Insurance Supervisory Commission-Year VI, no3.-December 2012, p. 8.

According to the reported information from the Insurance Supervisory Commission,
in the CEDAM database (http://cedam.csa-isc.ro/) in the first nine months of 2012 a
number of 11 insurers were authorized to conduct RCA conclusion policy activities. They
recorded the following market shares: EUROINS with 19.22%, ASTRA with 15.48% and
ASIROM with 12.05%. We notice these companies are the majority concening the market
shares. At the opposite side there are the ABC Insurance-Reinsurance and CITY -Insurance
companies that are recording a total of 2.47% of the market. So the total amount of the
subscribed written premiums for RCA in the first nine months of 2012 amounted up to
1,518,239,377 lei. In comparison with the similar period of 2011 when subscribed
premiums for the vehicle liability insurance were 1,450,192,637 lei, in 2012 there was an
increase of 5% on the total market. Given the same database, the number of policies in
force on September 30, 2012 was 4,316,255 RCA insurance policies
(http://www.finantistii.ro/asigurari/piata-de-asi gurari-a-crescut-cu-035-in-t1-2012-politel e-
auto-si-de-locuinte-s-au-ieftinit-72698).

According to the paid gross claims in that period, the insurance companies reported
that the paid gross claims in the two types of insurance (general and life insurance)
recorded an amount of 3,789,710,193 lel with an increase of 3.90% from 30.09.2011. But
according to Table 5, from the total amount of paid gross claims, 3,251,027,075 lei is
related to insurance contracts, where an increase of 3.36% was recorded, unlike the same
period of 2011 (http://www.wall-street.ro/tag/piata-de-asigurari.html).

Tableno. 5. The situation of paid gross claimsfor general insurances

Period Allowances gross paid for | Rhythm of change
insurance general (lei) in nominal (%)
30.09.2010 3,496,859,737 -
30.09.2011 3,145,407,843 -10.05
30.09.2012 3,251,027,075 3.36

Source: created by the author based on collected data from the Newsletter of Insurance Supervisory
Commission-Year VI, no.3-December 2012, p.9.

The situation of the gross claims paid to the genera insurances on 09/30/2012, as
shown in Table 6, shows that the biggest amounts were paid for the Ill1-Land vehicles
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Insurance class (other than the railway), the X-Liability vehicle Insurance class, VII-Fire
and other natural disasters class and XIV-Credit Insurance class, which together are
representing 94.76% of the total paid gross claims for general insurances. From the total
value of the gross claims paid for this insurance category, the car payments accounted up
to 85,87% (2,791,627,739 lei).Compared to 30.09.2011 the gross claims paid for CASCO
insurances (Class Ill) decreased by 3.93%, while the allowances for Class X (RCA)

recorded an increase of 9.81%.

Tableno. 6. Dynamic class structure of gross claims paid for general insurances

Classes Allowances gross paid for Rhythm of Rhythm of
insurance general (lei) change change

30.09. 2011/ | 30.09.2012

30.09.2010 | /30.09.2011
30.09.2010 30.09.2011 30.09.2012 %. (%)
[l 1,882,483,336 | 1,496,434,493 | 1,437,686,052 -20.51 -3.93
VIII 158,410,226 | 194,670,221 | 162,059,763 22.89 -16.75
X 1,220,703,975 | 1,233,038,530 | 1,353,941,687 1.01 9.81
X1V 114,766,899 84,724,715 126,886,955 -26.18 49.76
Other 120,495,301 | 136,539,884 | 170,452,618 13.32 24.84

classes

Total 3,496,859,737 | 3,145,407,843 | 3,251,027,075 -10.05 3.36

Source: Newdletter of Insurance Supervisory Commission-Year VI,no.3-December 2012, p. 9

In Class IllI-Land vehicles insurance (other than railway), we can notice that there
were made payments totaling 1,437,686,052 lei, representing 44.22% of the total. In Class
X-Vehicle liability insurance, payments were made totaling 1,353,941,687 lei, representing
41.65% of the total. In Class VIlI-Fire and other natural disasters Insurance, payments
were made totaling 162,059,763 representing 4.98% of the total, recording a 16.75%
nomina decrease unlike the same period of 2011. In Class XIV-Credit insurance,
payments were made totaling 126,886,955 lel representing 3.90% of the total. This class
recorded an increase of 49.76% compared to the same period in 2011.

According to the published and submitted information to the Insurance Supervisory
Commission, Groupama Insurances holds 62.39% total allowances for credit insurances,
followed by Garanti Insurances which holds 33.41%. Making an analysis on the gross
claims paid in the first nine months of 2012, it can be noticed that the biggest amounts paid
for classes 111, X and VIl which cumulatively represented 90.85% of the total gross claims
paid general insurances.

4. Conclusions

Regarding what | presented, my conclusion is that the insurers recorded in 2012 a
volume of written gross premiums which shows that they are maintaining on an dlightly
ascending trend in comparison to the same period in 2011.

2012 was not fundamentaly different from 2011, especiadly in terms of income,
credit, car demand and, not least, the low level of knowledge about insurances.

From the above it can be concluded that insurers are treating with major importance
the vehicle segment which is the largest mortality sector. Unfortunately the price is the one
that dictates in this category at the expense of quality services in case that the insured
events occur.
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On the auto insurance market it appears that the limit of economic acceptability was
reached. RCA has become difficult to sustain as business line. Also, we can notice that the
insurance business has become lately arisk that all market players should take on. Even if
the insurance market in Romania is going through difficult times there is still development
potential. In my opinion, the health insurance sector is still an unpromoted sector and it is
not shown to the customers enough.

Given al this, in the devel oped world nothing can be imagined outside the insurances
field. This was proved a long time ago. But even this sector, as | showed, was hit by the
global economic crisis that affected the worldwide insurance companies. Which companies
will survive? Which will develop beyond expectations? These are questions that the
specialists are trying to answer every year. The fact is that nothing will settle down.
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ANALIZA PRIVIND AS GURAILE GENERALE
IN PERIOADA ACTUALA

Maria-Elena, Gheor dunescu®

Rezumat: Lucrarea de farg urmareste si scoatd in evidenya modificarile intervenite pe piasa
asigurdrilor generale din Roménia in ultimii ani. Tn contextul crizei financiare si economice, piasa
asigurarilor din Roménia a Tnregistrat situayii diferite in ultimii ani, observandu-se ncetinirea ritmului de
crestere comparativ cu nivelul atins Tn intervalul 2007/2008. Scopul principal al acestel lucrari este de a
prezenta Situaria asigurarilor generale prin prizma indicatorilor relevansi  pentru pentru acest gen de
asigurari. Tn incercarea de a da o explicasie cat mai convingatoare, atat din punct de vedere teoretic, cat si
practic, In lucrare am folosit ca metode de cercetare clasificarea, sinteza, analiza comparativa statica gi
dinamica, a evenimentelor si fenomenelor investigate.

Cuvintecheie: asigurari, asigurari generale, piara asigurarilor, crizi economica, companii de asigurare.

Clasificarea JEL: G22

1. Introducere

Asgurarea este 0 ramura importanta a economiel naionae. Operatiile de asgurare,
redizate pe baze contractuade, se desfasoara intr-un cadru care se numeste piara asigurarilor. Se
foloseste aceasta denumire deoarece aici se intdnesc , cererea de asigurare venita din partea
persoanelor fizicesi juridice asgurabile, dornice si inchele diversetipuri deasigurdri si ofertade
adgurare, sustinuta de organizatii specidizate, autorizate sa functioneze in acest domeniu si
capabile, sub raport financiar, si desfasoare 0 astfel de activitate’, Constantinescu Dan Anghel
(2004). Un aspect d pierel adggurarilor se refera la dimensiunea acestela. Elementul hotarétor,
care defineste dimensunea unel astifd de piete, 1l condtituie cererea de asigurare determinata, pe
de o parte, de puterea economica a persoandor fizicesi juridice asgurabile, iar, pe de dta parte,
de convingerea acestora asupra utilitatii asigurarii mijlocite de organizatiile specidizate. Este
posibil ca nu toate persoanele care au solicitat oferte de la organizatiile de asgurare si inchele
contracte cu acestea, fie pentru ca nu gasesc convenienta sperata, fie deoarece conditiile
solicitantilor nu sunt acceptate de catre ofertanti. Oferta de asgurare este prezentata de
societitile comercide de asgurare cu capita privat, de stat sau mix, de organizatii mutude de
asigurare si de tontine. Societatile comercide de asgurare, indiferent de forma de proprietate
urmaresc realizarea de profit si sunt obligate si se incadreze in prevederile legale privitoare la
marimea capitaului socid subscris si varsat, modul de tinere a evidentel activitatii desfasurate,
S (o

n lucrarea , Asigurari si Reasigurari: O perspectiva globala”, Ciurel Violeta (2011),
precizeaza ca piata asigurarilor prezinta caracteristici, care serefera la a. dimensiunea pietei;
b. cadrul organizational; c. structurasi modul de realizare a concurentel. Dimensiunea pietel
este determinatd de marimea cererii de asigurare. Dimensiunea pietei se exprima prin
urmatorii indicatori: numarul contractelor inchelate intr-o anumita perioada, valoarea anuaa
aprimelor de asigurare, cuantumul sumelor asigurate ntr-o anumita perioada, valoareatotala
aanga amentel or asumate de asigurator la un moment dat.

Tn ceea ce priveste legidlatia care guverneaza piata de asiguriri, se cuvine si precizam
ca aceasta functioneaza pe baza urmatoarelor legii principale 136/1995 privind asigurarile si
reasigurarile in Romania. Acestel legii i s-au adus o serie de modificari ultima fiind prin
Legea nr. 304/2007 publicata in MOF nr. 784 din 19/11/2007. Lege nr. 32/2000 privind
activitatea de asigurare si supravegherea asigurarilor ultima actuaizare facandu-se prin

! Lector universitar doctor, Universitatea , Constantin Brancoveanu” din Pitesti,
crinagheordunescu@yahoo.com.
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Legea nr. 289/2010 publicata in Monitorul Oficia, Partea | nr. 892 din 30/12/2010. De
asemenea, organul care supravegheaza activitatea de asigurare este Comisia de Supraveghere
aAsigurarilor.

Piata asigurarilor este impartita Tn subpiete in functie de tipul de asigurare practicat,
insa un rol important 1l reprezinta asigurarile generale. Dintre acestea, amintim: asigurarile
de autovehicule, asigurarile maritime si de transport, asigurarile de aviatie, asigurarile de
incendiu si alte pagube la bunuri, asigurarile de raspundere civila, asigurarile de credite si
garantii, asigurarile de pierderi financiare din riscuri asigurate, asigurari agricole etc.

2. Metodologia cer cetarii

Avand n vedere cdle prezentate mai sus obiectivul principa d acestei lucrari consta ntr-o
andiza privind asgurarilor generale prin prisma indicatorilor specifici: prime brute subscrise si
incasate, evolutii e principdilor asguratori, dinamica structurii asigurarilor generale, volumul
primelor subscrise etc. Aceasta cercetare se bazeaza pe diferite tipuri de date furnizate de piata
asigurarilor, prin diferite surse de informatii (lucrarile unor autori din domeniu, precum si Site-uri
de speciditate). Tn lucrare sunt utilizate metode ca: Snteza, andiza comparativa a datdlor,
clasificarea. Caracterul lucrarii este de natura cantitetiva, acest lucru este dat de utilizarea datelor
datistice preuae de pe ste-uri oficide, dar si cele furnizate de Comisia de Supraveghere a
Asgurarilor din Roménia. De asemenes, folosrea tabeldor si graficdor n lucrare permit o
usoari interpretare adatelor, ma des caacestea sunt fologite cu succesin cercetarea cantitativa.

3. Analiza pietei asigurarilor generale

Se cuvine sa precizam ca, pentru a furniza informatii complete cu privire la piata
asigurarilor din anul 2012, termenul de depunere a situatiilor financiare anuale la CSA, de
fiecare asigurator, este pana la data de 15 aprilie 2013. Avand in vedere acestea, principalii
jucatori ai pietel asigurarilor la nivelul celor noua luni ale lui 2012 se prezinta conform
tabelului nr.1. Conform informatiilor de pana acum, observam ca pozita de lider al pietel
asigurarilor este detinuta de Omniasig VIG cu 788,72 milioane ron, reprezentand prime
brute subscrise si Tncasate, urmata de fostul lider a pietei asigurarilor in 2011, compania
Astra, cu un total de 788,67 milioane ron prime brute subscrise si incasate. Se observa ca
cele doua companii au la 2 zecimale, aceesasi cota de piata. Oricét de mica ar fi diferenta,
liderul pietel este unic, fie d si la 1 eurocent, acest lucru permitandu-i sa se diferenteze de
urmatoarea clasata. Situatia inedita de la varful clasamentului ne atrage atentia asupra
luptel ascutite din piata asigurarilor, unde fiecare cent conteaza. De fapt, 10 polite CASCO
n plus pentru una dintre companii ar fi putut transa pozitia de lider, o pozitie care conteaza
cel putin lacapitolul imaginein fata clientilor. (http://www.insuranceprofile.ro/en)

Tabel nr. 1. Clasamentul primelor 10 companii de asigurare din Romania
pentru ianuarie - septembrie 2012

Companie PBS (mil.Ron)
1. OMNIASIG VIG 788.72
2. ASTRA Asigurari 788.67
3. ALLIANZ-TIRIAC 665.42
4. GROUPAMA Asigurari 604.19
5. ASIROM VIG 447.67
6. ING Asigurari de Viata 402.79
7. GENERALI Romania 363.28
8. UNIQA Asigurari 346.48
0. EUROINS Romania 345.64
10. | BCR Asigurari deViataVIG 275.36
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Sursa: http://www.lasig.ro/Piata-Asigurarilor-2.htm

Noua pozitie poate fi explicata prin faptul ca in interiorul grupului au avut loc
fuziuni, noul OMNIASIG a absorbit Tn anul 2012 BCR Asigurari, dar si prin politica de
promovare a grupului.

Potrivit datelor raportate de Comisia de Supraveghere a Asigurarilor (CSA), asa cum
reiese si din graficul nr.1, dupa o tendinta de scadere nregistrata in 2011, primele 9 luni
ale lui 2012 au adus o crestere de 1,43% a primelor brute subscrise (PBS) fata de aceesasi
perioada din anul precedent. Totalul primelor brute subscrise gjungand pana la acea data la
6,2 miliarde l&i.

O Omniasig
=]
1000 Astra
O Allianz-Tiriac
800 +
O Groupama
S 600 B Asirom VIG
@
é 400 H O ING Asigurai de Viata
2 500 4 B Generali Romania
o 0 O Uniga Asigurari
T T T T . .
ianuarie-septembrie B Euroins Romania
2012 B BCRAsigurari de viata VIG

Sursa: realizat de autoare pe baza informariilor din tabelul nr.1.

Grafic nr. 1. Evolutia companiilor de asigurare din Romania
in perioada ianuarie-septembrie 2012

Pozitii semnificative privind companiile de asigurare care au practicat asigurari generae,
se desprind din tabelul nr.2. Astfel prima pozitie este detinuta de compania Omniasig VIG,
urmta de Astra pe locul doi si Alliantz-Tiriac pozitia treia. Observam ca topul celor zece
asguratori practicanti de asigurari generale este format din compani cu traditie pe piata
asgurarilor din Roménia, Allianz-Tiriac fiind pana in 2010 liderul pietei de asigurari.

Tabel nr. 2. Top 10— Asiguriri generale pentru ianuarie - septembrie 2012

Companie PBS mil. RON
1. OMNIASIG VIG 788.72
2. ASTRA Asigurari 776.36
3. ALLIANZ-TIRIAC 596.88
4. GROUPAMA Asigurari 569.74
5. ASIROM VIG 384.51
6. UNIQA Asigurari 346.48
7. EUROINS 345.64
8. GENERALI Romania 300.26
0. CITY Insurance 239.15
10. CARPATICA Asig. 206.99

Sursa: http://www.lasig.ro/Piata-Asigurarilor-2.htm-www.insuranceprofile.ro
Pozitia companiilor de asigurare, practicante de asigurarile generale, se desprinde si

din graficul nr.2. Remarcam ca departgarea acestor pozitii ocupate de asiguratori este
destul de mare avand Tn vedere primele brute subscrise si Thcasate. Daca Omniasig VIG a
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reusit sa Tnregistreze in primele luni ale anului 2012 PBS de 788.72 mil ron, Carpatica
Asig. inregistra PBS de 206.99.
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Sursa: creat de autoare pe baza informayiilor din tabelul 2.

Grafic.nr. 2. Evolutia companiilor de asigurare pentru asigurarile generale
Tn perioada ianuarie-septembrie 2012

Structura subscrierilor, asa cum reiese din tabelul nr.3, arata ca asigurarile generale
au continuat sa detina aproximativ 80% din total, cu prime in valoare de aproximativ 4,9
miliarde lei, in primele luni ae anului 2012. Cea ma mare parte au reprezentat-o
asigurarile de mijloace de transport de tip Casco, asigurarile de incendiu si calamitati
naturale si asigurarile de raspundere civila obligatorie-RCA.

Primele brute subscrise aferente asigurarilor generale sunt in suma de 4.875.730.888
lei si au Tnregistrat o crestere cu 1,74% fata de perioada similara a anului 2011. Potrivit
tabelului nr. 3., volumul total a primelor brute subscrise, dar si cel aferent categoriel de
asigurari generale ainregistrat o scadere la data de 30.09.2011 fata de perioada similara din
anul 2010, urmand ca la data de 30.09.2012 si se inscrie pe un trend crescator, farda insa a
ma  atinge nivelul Tnregistrat  in  perioada smila)da a anului  2010.
(http://www.lasig.ro/Piata-Asigurarilor-2.htm).

Tabel nr. 3. Structura primelor brute subscrise privind asiguririle generale

Categorii | 30.09.2010 30.09.2011 Ritm de 30.09.2012 Ritm de
de (lei) (lei) modificare (lei) modifcare
asigurari nominal nominal
30.09.201V/ 30.09.2012/
30.09.2010 30.09. 2011
(%) (%)
Asigurari | 5.092.053.349 | 4.792.161.585 -5,89 4.875.730.888 1,74
generale

Sursa: creat de auroare pe baza informariilor culese din Buletin Informativ al Comisiei de Supraveghere
a Asigurarilor - Anul VI, Nr. 3 - decembrie 2012, p.7.

Din punctu de vedere a repartizarii subscrierilor de prime brute pe regiuni de
dezvoltare ale Roméniei, Stuatia a fost urmatoarea: regiunea Bucuresti si judetul Ilfov:
48,21% din totalul PBS, regiunea Centru: 7,53% din totalul PBS, regiunea Nord — E<t:
6,63% din totalul PBS, regiunea Nord - Vest: 8,04% din totalul PBS, regiunea Sud: 7,53%
din totalul PBS, regiunea Sud — Est: 7,07% din totalul PBS, regiunea Sud — Vest: 4,53% din
totalul PBS, regiunea Vest: 5,68% din totalul PBS. (http://www.csai sc.ro/index.php?option=
com_content& view=article& id=845& Itemid=203& lang=ro).
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In tabelul nr. 4 se observa o diminuare a volumului primelor brute subscrise in
primele noua luni ae lui 2012 pentru clasele I11-Asigurari de mijloace de transport terestru
(altele decét feroviare) si VIII-Asigurari de incendiu si alte calamitati naturale, cu 9,59%
pentru ambele clase. Pentru clasa X-Asigurari de raspundere civila pentru vehicule, la data
de 30.09.2012 s-ainregistrat o crestere cu 3,55% fata de 30.09.2011. Acestetrei clase detin
ponderi semnifcative Tn structura portofoliului, impreuna totalizand 80,33% din total prime
brute subscrise aferente acestel categorii de asigurari. Asigurarile incadrate la ,, alte clase”
detin o pondere de 19,66% 1in total prime brute subscrise aferente asigurarilor generale, in
crestere cu 39,88% fata de nivelul Tnregistrat la data de 30.09.2011. Dintre acestea, clasele
care au inregistrat cresteri importante ale ponderii in total au fost: clasa XIl1-Asigurari de
raspundere civilageneala si clasaXV-Asigurari de garantii.

Tabd nr. 4. Dinamica structurii portofoliului pentru asigurarile generale

Clase Prime brute subscrise (lei) Modificare absoluti (le)) | Ritm de modificare
(%)

30.09.2010 30.09.2011 |30.09.2012 |30.09.2011/ |30.09.2012/ |30.09.2011/ |30.09.2012/

30.092010 |30.09.2011 |30.09.2010 |30.09. 2011

11 1.935.498.175| 1.552.498.063 | 1.449.812.447| -383.000.112 | -102.685.616 -19,79 -6,61

VIII 740.845.572| 1.001.758.076| 859.529.922| 260.912.504 | -142.228.154 35,22 -14,20

X 1.904.592.677 | 1.552.318.559 | 1.607.386.813| -352.274.118| 55.068.254 -18,50 3,55

Alte 511.116.925| 685.586.887| 959.001.706| 174.469.962| 273.414.819 34,14 39,88
clase

Total | 5.092.053.349| 4.792.161.585| 4.875.730.888 | -299.891.764| 83.569.303 -5,89 1,74

Sursa: Buletin Informativ al Comisiel de Supraveghere a Asigurarilor - Anul VI, Nr. 3 - decembrie 2012, p. 8.

Conform informatiilor raportate de CSA, prin baza de date CEDAM (http://cedam.csa-
isc.rof), in primele 9 luni ale anului 2012 au fost autorizare pentru a desfasura activitati
privind incheierea de polite RCA, un numar de 11 asiguratori. Acestia au nregistrat
urmatoarele cote de piata: EUROINS cu 19,22%, ASTRA cu 1548% si ASIROM cu
12,05%. Observam ca aceste societati sunt majoritare privind cota de piata. La limita opusa
se situeaza societatile ABC Asigurari-Reasigurari si CITY Insurance care inregistreaza in
total 2,47% din piata. Astfel, suma totala a primelor de asigurare subscrise pentru RCA in
primele 9 luni ae anului 2012 a atins valoarea de 1.518.239.377 lel. Facand o comparatie cu
perioada similara a lui 2011, cand primele subscrise pentru asigurarile de raspundere civila
auto au fost de 1.450.192.637 lei, in anul 2012 s-anregistrat o crestere de 5% pe total piata.
Avand in vedere aceiasi baza de date, numarul politelor in vigoare la data de 30 septembrie
2012, erade 4.316.255 polite de asigurare RCA. (http://www.finantistii.ro/asigurari/piata-de-
as gurari-a-crescut-cu-035-in-t1-2012-politel e-auto-si-de-l ocuinte-s-au-i eftinit-72698).

Cu privire laindemnizariile brute platite in perioada analizata, societatile de asigurare
au raportat indemnizatii brute platite, cumulat pentru cele doua categorii de asigurari
(asigurari generale si asigurari de viata), Tn suma de 3.789.710.193 lei, inregistrand o
crestere nominala cu 3,90% fata de 30.09.2011. Tnsi, conform tabelului nr.5, din valoarea
totala a indemnizatiilor brute platite, 3.251.027.075 lel sunt aferente contractelor de
asigurari generale, Tnregistrand o crestere cu 3,36% fata de aceeasi perioada a anului 2011.
(http://www.wall-street.ro/tag/piata-de-asigurari.html).

Tabel nr. 5. Situatia indemnizatiilor brute platite pentru asigurarile generale

Perioada Indemnizatii brute platite Ritm de modificare
pentru asiguririle generale (le) nominala (%)
30.09.2010 3.496.859.737 -
30.09.2011 3.145.407.843 -10,05
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| 30.09.2012 | 3.251.027.075 | 3,36 |
Sursa: creat de autoare pe baza informariilor culese din Buletin Informativ al Comisiei de Supraveghere
a Asigurarilor - Anul VI, Nr. 3 - decembrie 2012, p. 9.

Situatia indemnizatiilor brute platite aferente asigurarilor generale la 30.09.2012, pe
clase platite de asiguratori, asa cum reiese din tabelul nr.6, arata ca cele mai mari sume au
fost platite pentru clasele Il - Asigurari de mijloace de transport terestru, altele decéat cele
feroviare, Clasa X -Asigurari de raspundere civila pentru vehicule, Clasa VIII- Asigurari
de incendii si alte calamitari naturale, si Clasa X1V Asigurari de credite, care cumulat au
reprezentat 94,76% din total indemnizatii brute platite pentru asigurarile generae.

Din valoarea totala a indemnizatiilor brute platite pentru aceasta categorie de
asigurari, platile aferente asigurarilor auto au reprezentat 85,87% (2.791.627.739 lei).
Comparativ cu 30.09.2011 indemnizatiile brute platite pentru asigurarile casco (clasa I1)
au Tnregistrat o scadere cu 3,93%, in timp ce indemnizatiile aferente clasei X (RCA) au
Tnregistrat o crestere cu 9,81%.

Tabel nr. 6. Dinamica structurii pe clase aindemnizatiilor brute platite
pentru asiguririle generale

Clase Indemnizatiile brute platite Ritm de Ritm de
pentru asiguriarile generale (&) modificare modificare
30.09. 2011/ 30.09.2012
30.09.2010 30.09.2011 30.09.2012 30.09.2010 /30.09.2011
(%) (%)
"l 1.882.483.336 | 1.496.434.493 | 1.437.686.052 -20,51 -3,93
il 158.410.226 194.670.221 162.059.763 22,89 -16,75
X 1.220.703.975 | 1.233.038.530 | 1.353.941.687 1,01 9,81
X1V 114.766.899 84.724.715 126.886.955 -26,18 49,76
Alte 120.495.301 136.539.884 170.452.618 13,32 24,84
clase
Total | 3.496.859.737 | 3.145.407.843 | 3.251.027.075 -10,05 3,36

Sursa: Buletin Informativ - Anul VI, Nr. 3 - decembrie 2012, p. 9.

Cu privirelaClasalll - Asigurari de mijloace de transport terestru, altele decét cele
feroviare, observam ca au fost efectuate plati Tn suma de 1.437.686.052 lei, reprezentand
44,22% din total. Clasa X-Asigurari de raspundere civila pentru vehicule, au fost efectuate
plati Tn suma de 1.353.941.687 lel, reprezentand 41,65% din total. Clasa VIII - Asigurari
de incendii si alte calamitasi naturale, au fost efectuate plati in suma de 162.059.763 lel,
reprezentand 4,98% din total, aceasta nregistrand o scadere nominala cu 16,75% fata de
perioada similard a anului 2011. Tn cadrul acestei clase XI1V-Asigurdri de credite, au fost
efectuate plati in suma de 126.886.955 lei, reprezentand 3,90 % din total. Acesta clasa a
Tnregistrat o crestere cu 49,76% fata de aceeasi perioada a anului 2011. Potrivit
informatiilor publicate si transmise Comisiel de Supraveghere a Asigurarilor Groupama
Asigurari detine o pondere de 62,39% in total indemnizatii aferente asigurarilor de credite,
urmata de Garanta Asigurari care detine o pondere de 33,41%.

Facand o analiza pe clase a indemnizatiilor brute platite in primele noua luni ae
anului 2012 se obseva ca cele mai mari sume au fost platite pentru clasele 111, X si VI,
care cumulat au reprezentat 90,85% din total indemnizatii brute platite pentru asiguraile
generale.

4. Concluzii
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Tn concluzie, se poate spune ca asiguritorii au Tnregistrat Th 2012 un volum de prime
brute subscrise care arata ca se mentin pe un trend usor ascendent fata de perioada similara
aanul 2011.

n ansamblu, anul 2012 nu a fost fundamental diferit de anul 2011, Tndeosebi Tn ceea
ce priveste nivelul veniturilor populatiei, a creditarii, a cererii auto si, nu in ultimul rand,
al nivelului cunostintelor reduse Tn privinta asigurarilor.

Tot din cele de mai sus, se poate deduce ca asiguratorii trateza cu o importanta
majora segmentul auto, care este un sector cu cea mai mare daunaitate. Din pacate, pretul
este cel care dicteaza in aceasta categorie, in detrimentul calitatii serviciilor in caz de
producere a evenimentului asigurat. Pe piata asigurarilor auto se pare ca s-agunslalimita
acceptabilitatii economice. RCA adevenit tot mai greu de sustinut calinie de business.

Totodata, observam ca businessul din asigurari a devenit in ultimii ani un risc, in
general, pe care trebuie sa si-l1 asume toti jucatorii din piata. Chiar daca piata asigurarilor
din Romania trece prin momente dificile, exista Tn continuare potential de dezvoltare. Din
punctul meu de vedere, sectorul asigurarilor de sinatate este inca un sector nepromovat si
neprezentat clientilor suficient.

Avand n vedere toate acestea, in lumea dezvoltata nimic nu se imagineaza in afara
asigurarilor. Acest lucru este dovedit de mult. Tnsa si acest sector de activitate, asa cum am
aratat, a fost lovit de criza economica mondiala care a afectat companiile de asigurare din
Tntreaga lume. Ce companii de asigurare vor supravietui? Care se vor dezvolta dincolo de
asteptari? Sunt ntrebari la care specialistii Tncearca sa raspunda an de an. Cert este ca
nimeni nu varamane pe loc.

Bibliografie:

1.Ciurel Violeta, (2011), Asigurari si Reasigurari: O perspectiva globald, Editura Rentrop&
Straton, Bucuresti.

2.Constantinescu Dan Anghel, (2004), Tratat de asigurari, vol. | si Il, Ed. Economica,
Bucuresti.

3.Buletin Informativ @ Comisiei de Supraveghere a Asigurarilor - Anul VI, Nr. 3 -
decembrie 2012.

4.http:/www.wall-street.ro/tag/piata-de-asigurari .html

5.http://www.insuranceprofile.ro/en

6.http://www.lasig.ro/Piata-Asigurarilor-2.htm

7.http:/Iwww.csai sc.ro/index.php?option=com_content& view=article& id=845& Itemid=203
&lang=ro

8.http://cedam.csa-isc.ro/

9.http://www.finantistii.ro/asigurari/piata-de-asi gurari-a-crescut-cu-035-in-t1-2012-politel e-
auto-si-de-locuinte-s-au-ieftinit-72698

10.http://mww.wall-street.ro/tag/piata-de-asigurari.html

92



